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Abstract

Since the rural revitalization strategy was put forward, rural development has become the top
priority. As a highly regional product, agricultural products have attracted the promotion of agri-
cultural products in various regions to promote the development of rural economy. In this context,
the innovation of packaging design has become an important factor in the development of agri-
cultural products. This paper comprehensively analyzes the background of rural packaging, the
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disadvantages of existing agricultural products packaging, and the significance of packaging de-
sign for agricultural products, and sets out to create the packaging design of ten villages and vil-
lages, excavate local characteristics of agricultural products, and carry out screen design, model-
ing design and material analysis. Through innovative packaging design, increase the exposure of
products and promote the sales of agricultural products.
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Figure 1. Internet consumption process
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Figure 2. Main screen of packaging for ten villages and towns design
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Figure 3. Ten rhyme rural packaging gift box design
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Figure 4. Packaging design of ten rhyme rural boutique gift boxes
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Figure 5. Packaging design of a sin-
gle fruit and vegetable gift box
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Figure 6. Packaging design of a single fruit and vegetable gift box
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Figure 7. Fruit and vegetable introduction card design
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