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Abstract

This study aims to explore the path of red cultural creation in Yimeng under the perspective of
rural revitalization in order to gain a deeper understanding of the role of red culture in local revi-
talization and to put forward suggestions for the development of red cultural creation in Yimeng.
Using SWOT analysis to explore the environment of Yimeng red cultural creation in rural revitali-
zation, it is concluded that although Yimeng region has rich red cultural resources, there are chal-
lenges in the development and inheritance of cultural creation. Rural revitalization is inseparable
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from Yimeng red culture, and red cultural creation is an important industrial form that can inject
new vitality into local economic growth and cultural inheritance. It is suggested that policy sup-
port be strengthened, resources be integrated, and creative design and innovation capacity be
improved to achieve a win-win situation between red culture and rural revitalization.
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