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Abstract

“Beijing Rabbit” is an important part of the excellent traditional Chinese intangible cultural herit-
age. As the carrier of Beijing’s folk culture, “Beijing Rabbit” is vivid and agile, meaning auspicious,
not only ornamental, but also a toy for children to have fun in the old days. So far, it has a history
of 100 years and contains profound cultural connotations. However, with the development of the
times, the inheritance of “Beijing Rabbit” is facing new challenges, and the limitations of commu-
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nication, the tradition of image, and the singleness of product categories cannot adapt to the
fast-paced development of the current society. Therefore, while protecting the intangible cultural
heritage in line with the aesthetic needs of the public, this paper discusses and analyzes in detail
the visual image design of the rabbit elements, and carries out visual innovation design of “rabbit”
as a unique regional feature, which is essentially to innovate and endow its cultural connotation,
and the core of this process is the positioning of culture.
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Figure 2. Color matching
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Figure 3. Mahjong rabbit poster design
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Figure 4. Mahjong rabbit
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