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Abstract

With the transformation and upgrading of traditional Chinese enterprises, cultural and creative
industries are developing rapidly. As perceptual products, cultural and creative commodities are
popular among consumers because they have emotional resonance with consumers. The design
method of metaphor is the perceptual link between products and consumers, and it is the power
to awaken consumers’ inner sensibility and realize the redesign of cultural innovation products.
Therefore, from the perspective of excavating the innovative patterns of Qiang ethnic group, I took
the Chinese zodiac as the unified protagonist to realize the overall connection of the design. By
means of illustration, I plan to extract the distinctive patterns elements of the Qiang ethnic group
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and integrate the Chinese zodiac as the display template, follow the design and expression tech-
niques of the Qiang ethnic group’s brilliant colors and metaphors to promote the Qiang ethnic
group’s patterns, and develop diversified peripheral characteristic products to generate emotion-
al resonance with consumers, so as to achieve the purpose of publicizing the Qiang ethnic pattern.
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Figure 1. Do you have an understanding of Qiang culture
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Figure 2. Investigation on the reasons that affect the purchase
of souvenirs
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Figure 3. Investigation on the problems of special tourism souvenirs
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Figure 4. Analysis of questionnaire survey on the carriers of
Qiang culture
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Figure 5. Analysis of questionnaire survey on Qiang ethnic patterns
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