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Abstract

Chinese culture has a long history, and woodblock New Year paintings were born during this long
historical process. As a unique folk traditional art in Jiangnan, Taohuawu New Year paintings
showcase the sublimation of Suzhou people’s wisdom and optimization of their way of life, while
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also expressing people’s desire for a better life. However, in the era of rapid technological devel-
opment in the 21st century, traditional art has gradually been forgotten. Therefore, how to make
Taohuawu New Year paintings, a traditional folk culture, shine with new charm and be recognized
and understood by consumers, requires us to combine innovative concepts with the artistic ele-
ments of Taohuawu New Year paintings.
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Figure 1. Professional image IP design
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Figure 6. Promotional posters
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