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Abstract

With the continuous deepening of users’ use of the recommendation system, personalized rec-
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ommendation also needs to be adjusted according to the actual needs of users. From the perspec-
tive of perceived value theory, this paper introduces the information system success model, di-
vides the factors affecting users’ willingness to adopt into three major dimensions: system quality,
information quality and service quality, and subdivides them into nine minor directions. Through
questionnaire research method, this paper explores their importance to users and influence me-
chanism. It is found that the influence mechanism of different dimensions on users is different,
and the degree of importance will change in different times.
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Figure 1. VAM model
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Table 1. Influencing factor measurement scale
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Table 2. Cronbach’s Alpha coefficient of the whole questionnaire and each dimension
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Table 3. Paired T-test for changes in influencing factors of different recommendation timing
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Table 4. The regression analysis results of each dimension of recommendation influencing factors and perceived value
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Fafh 224 0.030 0.040 0.063 0.133" 0.118" 0.1817
kI 0.078 0.120" 0.082" 0.170" 0.246" 0.282"
HEY)Re 0.034 0.002 0.176" -0.000 0.114 0.001
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