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Abstract

This paper presents a case study of Nanjing, China, utilizing Japanese-language reviews from the
popular travel social platform Trip Advisor. Employing data-driven text analysis techniques, par-
ticularly the KH Coder 3.0 text mining software, this research conducts word frequency analysis
and semantic co-occurrence network analysis on Japanese tourists’ comments about Nanjing. The
aim is to investigate Japanese tourists’ perceptions of Nanjing as a tourist destination. The results
reveal substantial variations in how tourists perceive Nanjing across different dimensions, ranked
by the level of perception from high to low as tourist attractions, tourism infrastructure, tourist
environment, public infrastructure, leisure and entertainment, and local atmosphere. A co-occurrence
network analysis of high-frequency words further confirms the differences in tourists’ perceptions
across various destination image dimensions. In terms of content focus, tourists show a keen in-
terest in Nanjing's diverse attractions and tourism resources, with a strong emphasis on historical
and cultural elements, natural landscapes, and cultural landmarks. They prioritize experiential
learning and sightseeing activities, while demonstrating relatively lower levels of interest in lei-
sure and entertainment activities. Assessments related to the comparatively subjective and ab-
stract aspect of local atmosphere receive fewer mentions.
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Figure 1. Co-occurrence network of Nanjing
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