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Abstract

In the era of big data, emotional analysis of product reviews can help companies develop sales
strategies, improve product performance, and enable consumers to purchase high-quality prod-
ucts. This article proposes a LDA based method for the sentiment analysis of product reviews. This
method calculates the comprehensive sentiment score of the review text by integrating five indi-
cators: actual scoring, probability of predicted positive reviews, “useful” ratio, whether to pur-
chase, and whether to be a member. And through the above research results, suggestions for im-
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proving relevant products are proposed to improve the sales rate of the products.
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