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Abstract

Integrated marketing communication has largely weakened the central status of advertising,
changed the embarrassing status of advertising in marketing communication, achieved contact
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and interaction with consumers in the scenario, and highlighted the effectiveness of marketing
communication in promoting sales, building relationships, and promoting emotions and branding.
In the context of network media, all formal or possible external communication or “forced com-
munication” of enterprises and brands may break the border between the front stage and the
backstage in such a way as to expose to the public the backstage of enterprises to the maximum
extent. The marketing communication activities of enterprises can no longer consider just the
planned script for the fixed performance of the front stage, but also should be prepared both ways:
focusing on both the integration of external marketing communication “contacts”, and the integra-
tion done internally. The “communication” in integrated marketing communication lays more
emphasis on “contact” and uses the concept of “contact” to refer to the “direct relevance” of mar-
keting communication to consumers. Inspired by dramaturgy, enterprises and brands should pay
attention to consumers’ contact and experience with the brands in specific scenarios; the integra-
tion of multiple contact points can also promote the integrity of marketing communication. Mean-
while, enterprises and brands should pay more attention to the occasional outflow of information
and strengthen the crisis control of contacts.
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“CHRELEANESE” (Integrated Marketing Communication, fiiFR IMC) B AR FH AT, (H4lE %, 4
SR BRIMAE AR 4G, 52 K8 (Erving Goffman) “fLEIE " (Dramaturgy) 8 &, & %%
EERERE UL R P ) “HEfi 7 (Contact Points) il UE FTEE, TR @B 0.

2. BAEHEERNREL

CRCGERILRE” HILT 20 il 80 RIS E, EHE H AR B BT 55 [ E A AL R AU Y B A A
A—— R RCE RS . B — ) SRR, W A R, S E SR, i iER)
) R R T O AT I B A AR ROAR A DA BB B AR B S AR LA 1 R A, DR T A S
Beml b, BT RKIB T X —E AL R RS LRI B, T A TE TR DL O
RIPEAS SRR, B B 75 1) BUBCLE Al s 1, R A L gl il — V) 58 S AR DG M5 8 AL 4

Jak, BEEHEREHIRIA, AR TSR 2R e .. BEE AR EEH /K% (Don
E. Schultz)ilAy:  “HBEEERETE L — PRI LSRR, HTRAMMR. RE. AT R b
—H . TR A YRS SRR o XL E R DIE R . B R PRI A A A
A H bR B NVEXT R 7 [LIBTE 0 (William F. Arens) AV 545 3B B skl e &, $8H “H
BT R a2 e (7 — T 15 2t & A RAE RN LA QIE I B Ak A & AN RS T TR A A WS B S
ok, MR H G — M RE S [2]. T2, RS EREREIISLPRRIGE I ZRG TG B8
& S AH S Bodid g — M T A RN A .
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PRI T 5 2B AT 3R Ah, SR AE A AR R AR 5 9 RISV SR VAT . TLE

3. XKREHHRIRSEAEHERE

BOEHERION S OB 7 OS5, R R E 8 AR — D) U B A —
ES QSO D4 & 0 SR L1 ol €Y <0 S R 0 S8 1S S - = W 2 P B T (o | 475
TaTAL. MR CEMT A RAT N CE AR TCBOOUIRIE O RE LN, T HAE AHR T LARE
WRANAT Iy, W ANPAT PP, KA kst F 7, AT CERE KR8], ke
B2, BNES, EE VIRV EE M A, AN MR R RS R . Ba
IIFERSE

SRR, 2B e AR B AR S A O R IR HRIE IO BATTER U ER A e firk e, R $5c
RVE BURR RN

TRV NP BB A 2225, KRB RMBARN, HE BRI K. UENT
— RSN AN s B A DO ik & HEh Rk P i) B B B AT B, DA NIERRIEX B EE
B A e o DU (T ORI EE 2 R K

KRR FLSr ERzR T NS NAE BB IR b DA B 22 ) 37 5 b el B AN (R BAT (K 12
ANy AT OB R I BB ——REEAT O RO B 2 U, P (R — MRl & b (0 B A €,
AT S SN AR S bR G, AT SR R, 7E L3l s B2 rh 2 10 R
Fr(RURIA) Dy B SR e, DUESIRIRAEAT . XOR24RM: “EaPamAEZ N, FAEEHMR
HEE AR, AT AR, AR RIS E BB E L7 [4]. EREERET, AT Bz E
RGNS, @il 5., ZEFERICRMEMNERE 2R —— “BREHR” . N T5%
DUENRAE R, NATIEH— 223 BN AR Bt AN N R I) 3 s 1T . AR X308 “RI G, v RT
ARFEMAER, AEWAREFIRHTTINZE “Jaa” « AMIHEAEGEDRE S LA ggRRE L, 25
A RS B REA BORR S AATHSZ AL RE S ) BB B S RINBE 4 S A

HI 3R 2 IR “ AR WS B AR s S NS B iE” DA s 1 2att
P HEF N, KRR T NSRS, NiZHERMXT . BH%E(Lewis A. Coser) & fi5th:  “%I
KRB ML ARG ICTE = BN HIAF AR — S TR IE I AR S ) N (R 045 1T 2 AT
B S AR 7 [5].

RER, NFESEMEREZ NMVHLN, SFWHZIRIRITE “Aah” o« 2 bUA “Hl
a7 “Jaha” CRIBET R CRIAT , HE CHIZAEEY AR FEE . Ak 2R B R A B A
KPHERIA R AOAESGHT G “OAR” BRI BETITR, DA 8 5% A () O BC & Bk 7 25 W0 Ak 52 300
SRS
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KR 2 BRI 4K K M2 4 2K (Joshua Meyrowitz) s BB 22 21T 6 5 )5 G RALE IR, JHEI 75X
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MUME AL 5 LR, |5 G 5 BRI T S e A% DT LE R Al R i B A U R A
AR R X T RS E AR B S, AR EHE S GRS R RG2St~
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B B (Thomas C. O’Guinn)&E NIy, B E B LRSS SR 51 S8 12 2 e 8 TR A
PAHBEVERNXA, BRI 1) RSN BN TRERRIERRGAIE)ES); 2) ZOREW . A 1
TH O E AR 2 3) IS MR AOR B B A E MR TR 4) EHm A8l HARRH
OB BN B —— PN R FE e A, BRI R, AmABO IR s, AR
AR O LR R AR U R SOV, JIRAE AR - R R B gk
i, LS E H AR IR R .

FEXXFPRTIRZ T, b - 1 98 45 A U B 0 ' A 3 T sk P R ) AL
ey B Aol o R AR AR T BT AR VS, A0 il B B AR R K B B SR AT BT, 2
THE BT SRR, f L 4 B A B - T S AR ] AT ST, TR R ES N A B A R
AR KR, BRRISESR TR L A L TR QSRR B T T ROMIAR[3], 55 B35 LSRR A it it
feilk “EHRBEERT” ARG RN, GE— X 9 bR AT 2 B h A 1 B A0 A e B
Ao FriB RS A%, WX S AL SR AR SC I 25 N Al SCREAT 20T AP, ARELEE AN 53 e
T 9 R T DA R AEAT 2B DRI AT TR B i h s 77y RS BB . AT 3 At 4Kt i A mT R
AT 2l R A e, RIS A S A R REAT AT, I T AR S A SR AT S B R
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5.1. #IRILS ARk

I K, i s L ST B AL it A 9 9 R S B B 2 T P, T EL T A ik DA R 9%
BRI, JFR R AR R . AR, SEBR LR AT TR R i R 55 1
MoR S BZIFPE LR AR, I AR P LB S ARy, 2 AR Y
7 [7]. EREEEMEHRBLERTETIT, DR A A i R AR DR ) B A% 04, S
o L5 T B ) 2 1) AR IR P e i, S i 5 Y 9 1R B RS LR S (5

RS, TEELAE R AR A (R AT B R - T SR AR Al S i R B S B AR AR A T R
W MAEFT AR Z AT 294, (5 B AR R A S 4 I 56 A5 IR A B2 (8] (R 2k — 20 UL
A DASE U 2 0BRSSt B RIS IR 5 B 5o BRI PR E B A R R 1 4 STl o5 ol s
RRIFES, B T MR AR iiEs . B MBS EOREE AR RIE M, BLER 7 H 2 E
b RRARLS, SOMIRIYT L) E AR A A “B57 TR E MLk, Al el 2 mT Lok 2=
SRR (B SR AR ), S — AN NS SRR I (] A AT . A AR A H R Y Bl ok Y P I B
FHLAPP I, FERFE R T BRI SR A G R BT S OUH R BER)ET, diiiEn
S L BV, SEOUE RS E RN “HaE” B, MERE AT “aRS 5K, R
FHE BT G KRR & . X I ARG i VAE BE S XL G 52 A Hy s A e, SR — R
B, H TS RATIRGR Y B RN, B DA A B s A 42 A 5L R R R S b, TR
BT i RS BV 28 &, XL RIS G OV a R, B et i & SGRT e 5, AT
L EPIRE b SC

HSZULRIR, SRR (1 SCHE ] Uk &2 N 5 NAEREE S S I 585, 18R T IX—x, B
LU H RS 18 550 Aol B it REA BRI JR 7
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AR, B4, BATWA, BEE AP AL BT i RIPEE ))& 1FBEAT B — S Rl 2
B, ERXGRBIFAET MR, ERAEN S i A SRR IR SR T A28, P = e ) B2 A A
EI7 AT ARl BT R e R I FE . T OMAMER BRI AR, H AT S E S AR A2 &
RN TR AR AR RS RN B M R EORE AR R I S, SRR AR BAE AR
AR FERARREEAGERRIET, HOREER EBIRE SR, HAr R s a6, St
P EIETELY L EAEMNE AR ROR, I 2 5 R R 45 RS B IR, R AT e
R RSO Al S i PR PR SR VEAT o AP RBRATTIN S BE 5 QIR R i M RV BIE & 7738 K — S xR, TR
2T BRI R ALAE S F UG, JEAE M E 8 AR AT (B4 &) T O, b 7%
K, EEATLLGEANH L,

KREINNy, “HEFRRERAE SRR AR R 17 A “Eiehsh” [4]. R, (=
EHUN, ERTHAAE N NS EHLE, SH ROREFNEEE AR T, A RIS Bk
FROG USSR, IXAMER %A kS S AL R I EWESR,  SERFIGARIAEET,  Aioolk K il B AL Jal
YERURT 5 6 X RE S BRASOA 1 {338 A2 L 28

5.3. MRSl AR EMA R ER

KRZHRE, IR, REPFTE IS SRR IESS K, TR KR A R Bk I
. 7 [A1BA, CNBET IETORAT, FUHSER AR RIEAA DA ISR A AN
A) T DR A B TE R AR ] b5 N8 2000, Ak Ko R i KR 2278 L B RIS 8 AL H 4T it
SAEH B KA 2 A SR B B R AR AROE AR R RS A —— iR R . N BT R
FETRRNAE AR “UF 7 IR, N T 4ERFERIFEN R, AMRAZIUR AT BEHWAE AT & R A At 72
HAERFE S ENSR, BIREATENRAE . $ MO BT, BRI T N2 I ST A T XS R PR A5 K
A AR HEAE B EASERRE, AEANRAEEACHERER, FECK “ANik” BT —H.
BRIEE “Ha@rM7 ORI “AQ47 SR IR AR “ R 206 EEIRDT m) R
IR, BRI A IS AE S FEARAT 75 T SEAFAE B BRAR, AR N NAE D, (AT £ B IFAELL,
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2018 4F 11 HE KA D&G fh LI v I 2538 - G PEANAEAL A ot R AT b i 4R 1 F i, 5l Kk
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RT3 2 23 R R 53 TR 2 RAR, B SRR G M1 B IE R B IR 3, B soRmI gL, 5l
KA R N TR RO BUSE S5 AN B 3 A 1 H, AP TR ISR A S 18 B i R T ik 10 42K
R AE SRR, HEARFSL AR, EAFETINR, e B & o E RS 3T
AR E R,
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