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Abstract

Public service advertisements play a guiding role in guiding public values and disseminating social
mainstream values. In the new media era, the concept and behavior of communication have un-
dergone profound changes. In the era of traditional media, it is a communication model dominated
by communicators. In the era of new media, it is audience-centered, and the focus of public service
advertising communication focuses on the behavioral and psychological needs of the audience.
This article will deeply discuss the dissemination status of China’s public service advertising in the
new media environment, and think deeply about the good development of public service adver-
tising in the new media environment.
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