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Abstract

Along with the increasing development and progress of science and technology, the public demand
for science popularization is also increasing, and how to improve the effectiveness and relevance
of the work of popularization of science has become a problem that needs attention. Therefore, it
is necessary to sort out the characteristics of the public demand for science popularization to pro-
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vide reference for improving science popularization work based on the public perspective. This
study adopts the questionnaire research method, comparative analysis method and other me-
thods to investigate and analyze the demand for science popularization in Wenzhou City, analyze
the problems existing in the current work of popularization of science and put forward relevant
countermeasures and suggestions, with a view to improving the effectiveness of popularization of
science.
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Figure 1. Diagram of the construction of indicators
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Figure 2. (A) Gender composition; (B) age composition; (C) composition of educational attainment; (D) participation
in science popularization activities
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Figure 3. (A) Living area composition; (B) occupational composition
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Figure 4. (A) Statistics on science topics of public interest; (B) statistics on science topics of interest to the five key
populations
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Figure 5. (A) Statistical chart on public expectation of channels for obtaining popularized science information; (B)
line graph of the public’s expectation of science popularization channels by education level
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Figure 6. (A) Public preferences for forms of online popular science works; (B) public preference for forms of popu-
larization of science activities
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