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Abstract

This study takes Huawei’s 2021 Annual Report as the research object, adopts Discourse-historical
approach (DHA) as the theoretical framework and explores the realization methods and language
features of discursive strategies for Huawei’s identity construction. The study has found that sev-
eral discursive strategies have been used in Huawei’s Annual Report, namely strategies of refer-
ence, prediction, argumentation, perspectivation, intensification and mitigation. Among them,
Huawei utilizes strategies of reference to build the image that it has close affinity with employees
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and partners. The strategies of prediction reveal that Huawei usually takes actions in a proactive
manner. The strategies of argumentation used in the annual report reflect Huawei’s image as a ri-
gorous, pragmatic company. Meanwhile, citing the utterances of the top leaders, Huawei also dis-
plays a sense of strong and firm confidence through strategies of perspectivation. And Huawei
constructs a calm and flexible corporate image by virtue of strategies of intensification and miti-
gation. Through these discursive strategies, Huawei has constructed its in-group identity, and
created an image of affinity, strong sense of social responsibility, and adherence to the company’s
vision and mission.
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