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Abstract

Corporate social responsibility (CSR) report is a bridge between enterprises and society, playing an
increasingly important role in shaping corporate image. This study collects the English-language CSR
reports of Industrial and Commercial Bank of China (ICBC) and Citibank for the last three years

XEFIF: AFF. FETF AT AT 0 S A R L 7). BARIE 5 2, 2023, 11(3): 1220-1229.
DOI: 10.12677/ml.2023.113164


https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2023.113164
https://doi.org/10.12677/ml.2023.113164
https://www.hanspub.org/

FEFIF

(2019~2021) as the research object. With the help of the corpus tool AntConc and of Fairclough’s
critical discourse analysis theory, we analyze and compare the language features of the CSR reports
and the corporate images of the two banks from three perspectives: text, discourse practice and so-
cial practice. The study aims to provide reference for Chinese and American companies in writing
social responsibility reports, and help them to build a better international image through the re-
ports. The study shows that both companies portray corporate images with a sense of responsibility,
mission and adherence to sustainable development, with ICBC emphasizing a sense of national
strategy and Citibank highlighting a focus on people.
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1. 3l

WIS, AT RFFFHET 20 HELHI[1]. IR, RERS SRS E BTG L R 4T
BONRENIERSC, B EE IR RS . ThASRIE . MR 8 [2] [3] [4] [5], EEAEd T
LA, MR SRR D . AR, AR S S T RS T i R kR [6] [7],
AT S R AL B ) 2 F AN [B] A FIAEHR[9] [10]. LA Bdt & SAE AR5 (101 TR 2 i T 5
TEBURAL MR S5 4 oh, SRR 22 10 Aol B AE AR % 7 M 3o 2 B A4 75 305 0 2 AR 2540
FAE BIFITER, SEAR AL 2 TR X — RSB R 2 B £ 5 4 k. B ARl R S0
R 3 SR, NTEE 0T A BE AT £ Ak 2 AR 55 G0 T 38 £ R I D4R 2 S TR K [1.2]
(EE) H AT IE, T AR FUTR S R FOR A T AR B, AR SRR IE LB i (B3 AL 2 FE 2. VR
IR A L AT, o T VAR 2 (1) 3 AR R PR [13] -

R4 I, DUERIBF S0 T 3R St b6 R AN, 45 S T Al R 5 i — 25 T
B, AT, CERFREERDERN, SSFEFEera. Wik, ETEa0FRRE, AR
TR E BT T, XA ST A 2 ST, MO 1R B ST R 252k 1
SIWTARAS FBIE A F B S RS B E RS . TR ER AR OB BRI, G hEa
Wit — R K E RS /1. AR — MBS . FR b, T TS S RIS
EEEEIG ARG A IO AR e b, A B TR PR A SO, I I T A
M, Ml SRER A

WA NTLES: 1) 51, ARy . M E NS RS, 2) BRI, AT
EEA TSR 3) BT, AT AEERE . BT R B TR 4) SRS, WA,
S R 2 S A 0 B LA T VL (18 25 A BRI T B B s B) 4, XSS
HEAT
2. IBIDIESR

HEPPEAE TR T HE PR 5 5%, 02— R AUV A FERIE 06 A 70 B 5V [14] . AEIEIR A vaiE iy, it
PR D T2 NI M — R FIVE T, 7T U R 7s il & At 2 RIRIE S Z A 95 R [15]

Tk
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(Fairclough, 1993). Fairclough ¥ iFiB A 1E & —Fitk &k, Hrh, SORMERNIEIER—Fr= ek & RIH
X, Z2HR LR, XA SRR EEBE R &, M2l iiiEs hh A EREk.
BRI, fE=4EHTHEZE N, 1T RN AR FRRIF: SO, IR, #hSEk([16]. SCA RN
AR N EHEATIE SRR S0, HEREE . B RIS . TS SR SO i TE I R,
AFETEEA T B THR[17]. A SRR R WE T R AL OB TR b i 5 I R ] 2 55k
B, KRIEH DR, IR RREUEE TG E S5 SR A .

EIRARIE VP 15 70 AT RE RS L AT 90 135 15 AT A 22 RORE A Z A D6 R [18], (H A 238 I B FLAEAE
SR BRIE[19]. RIS REFERAR T, AT FINRFAHEAT IR E 0T, B RNERE S NTEN IS T A, At
PHEBATIREE T — MBIt A A . B4 S T B E A . R ST R AR R SCAR T
RERE R 7R SCA B B B BB AN B, T A A AT HE PP 75 3 B [20] o 1EREEFIE V5 4317 R AR A AH
Bf21]. )V, N AN EIRIAN D 3 R R B AT PSR 0 A [22] [23] [24] [25], R E K%
G WIEREE. T IERE P REPPIEE 287 o] LRSS TE 5 S AE R EROR L, RO E 1A
FRE R LG Gk, A0 702 (0 220w WX FE K52, B2 =ik 72 1) 2% P [26]

3. Wit
3.1 IEREMARIA

Gy 15 500 $R4 5 LA R BN R AT, SERmIm e, Fit, Siiis
AT A AR AR 9 b o [ T R BRAT N2 B AT T 5 o, I % il 77 P
AT 2019 467 2021 4 SECRAR (FREL, 38 BRI CUR (Alkik 2T TR ) )EN
SEPRL, HTNET R, BARREELE 1 X B, 5 H R BRI IR, AR,
(R R IESCAAS, PR EL R S0 A P LR i R T L AT bR e 2. 2WF 40 AntCone 3% — i
FARL R B IR . AL BT . R A ahial, XIS SR SO, 900
HO BB I AT

Table 1. Corpus information

F1LOENERR

TR FERE i HKTF
TRERATIE R 2019~2021 72,608 5977
TETEARATIE R 2E 2019~2021 97,573 7663

32. MRLE]

5, B AntConc 23 M Hh 56 W S ARAT Ak A 23 STAER B oAl iRl L A R A 2B,
R HTIE AV TE SR e, A T S R 1 AR T SV A il R RN R T, sl iR U A S
VLI AL T R AR, XSl A N AL R B A B BT AR BRI, AT AR R R
W Aot B 18 BRI BEEAEN R [27]. — R &, THSSRRI U SRS, iy 50 e #
IR 5K 28] HHIE AT L, o3 Ar s A0 AR 25 50 ia] (4 IS T UM T 23 Hr 35 T2 A TR R 2
HR, ABEFON TR SRAT A RARAT IO T SR AT 70 A, BDRIZSOAR SRR SEER I R &R . a2 i
TPIR AN A2 S, IR A 2 T ER S X — IR R SR S R MR R, R A FER
JRHRIESREER.
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4. BRETTE
4.1. PEPITHESTERSE A
4.1.1. EREhiAS SRR
12 F AntConc 43 5l HIE T LR ERAT FIAEFEERAT L2 ST RS BOR13%, FRIE I J& 30 7 1) i izl il gk
17508, BRGSO ANEE 2 R & EE R, B4 shin a8 18 4% X (n3)ia improve, £+ improve.

improves. improved. improving).

Table 2. Top 30 high-frequency verbs in the CSR reports of ICBC and Citibank
2. IRsRITREESRITH S RMERE P AT 30 LS snaniak

P LR RAT ) i SRS FFs FETARAT v i) 1] SIES
1 support 330 1 provide 456
2 improve 298 2 help 432
3 build 282 3 support 423
4 provide 241 4 work 325
5 control 237 5 use 300
6 make 232 6 build 290
7 promote 229 7 include 256
8 strengthen 211 8 make 254
9 increase 163 9 continue 248

10 serve 162 10 increase 245
11 establish 132 11 develop 209
12 hold 131 12 engage 182
13 develop 125 13 address 181
14 enhance 120 14 identify 178
15 take 107 15 expand 176
16 continue 107 16 create 172
17 carry 102 17 conduct 170
18 issue 97 18 see 146
19 launch 97 19 ensure 143
20 help 95 20 manage 139
21 cover 88 21 launch 136
22 set 86 22 meet 134
23 implement 86 23 lead 127
24 attend 69 24 achieve 126
25 conduct 64 25 learn 121
26 organize 62 26 serve 118
27 put 55 27 take 117
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Continued
28 lead 54 28 improve 108
29 coordinate 52 29 share 104
30 reach 48 30 commit 91

B 2 AP, PIANERVE A 14 ASEsishial 4l 1E, 4502 support. improve. provide. build. make.
increase. serve. develop. take. continue. launch. help. conduct. lead. ‘&A1 KHBEA M AIE X, Ui
B X AL 3555 7 SR R ) b B R R TR R . BliA] support. provide. serve. help $iBA P £l
H IR AL 2 RN AR AR 5 A B, Bhid] improve. increase. develop. continue i I P b 2 5 A0 7
MR ERR S, HARkS—EEE T2 3hiE build. make. take. launch. conduct. lead B/ ME R
Gy AR EER] T AR R AL, A AT L ) BT R e B A5 B R 45 R

ANid, PRANTEREEE () s i) &G O TRRAT S =i 1 control . promote. strengthen. establish.
hold. enhance. carry. issue. cover. set. implement. attend. organize. put. coordinate. reach. -,
Zf1iA] control [ SEIBFARC B risk. risks, 1 T RARAT KU BRI s,  JUEE R 55 R
WS 2 B 4 A KU A% . hold A cover EEEH T4 A a4 & K HIEARE L, 218 H TRIAAT LSS
JHET kSRR WS RMEE, BiE T BAmET S I IE R carry Al implement 44 i 15 &
campaign. training program. regulation. development philosophy %, i T RI4RIT A T B IF RS Hi%
DUBRAL Sy, FEAMEAE, X TTHATE, AWM RS, KRS, EINE, S
X S ) 3, bRansE s B, BOE S, BRAEH R, RSL 7 AT E KBEER B VARITTE 4 .
%117 promote. establish. issue. set. strengthen. enhance. put. reach 2554 “Msg. MIEHIFH " & L.
XL A XL R AT T T, AT S X ) id 4 B 52158 22 development.  implementa-
tion. integration. management. cooperation. compliance. service. exchange. employee. communication.
COVID-19. education. supervision. satisfaction %%, UiBHH B TREAT EMMNEE ., St SR RE .
M5 SCAS . ARSI AEE T ke, stk RIS, EAMLRRE, e
A XA AERLE], SRR LRIt SRR, DUHWBERIFMEMER, BRARER
R,

TEARATIR & = A 7 work. use. include. engage. address. identify. expand. create. see. ensure.
manage. meet. achieve. learn. share. commit. #id 4> #73)iA work. engage. address. create. ensure.
manage. achieve. meet J5#ERCI1 =15, LLan risk. women. employees. clients. suppliers. shareholders.
goals. climate change &, 1 ffZIFEIEARAT AR TRIERAT —HFF, B3 MU0 Fh XU in) /L, 576 35 L USRS
B MAh, FEHERAT IR G AR OGS AR, BRMERIFAE . R AT, IS &R R HE Y
WREVIECR, MM K AN, EnoCESskin @, <A, RN A, midix ks
71, CHEHRAT R AIE R RTE B ARk, S A R BR, EBRATFERE. W 7 BA 2Bk
KEER. “DANAAR” %R, @i ML use. identify. expand. share. commit J& {1515, A
PEEARAT RUEBORIAE A, Han N TRRE, §RIrA NSRS HRAT &M IR S5 bl 2>, 38 5l 52 A% FH AR
A2 2 WA . HR, ZA RIS TEFRR], DR A RIE G S38E . SRR L. &5,
TEHEARAT AR R i A DG, A 5P . fF18 T HAQHR M., BEARPMER.
412 BEASELER

[EFEAE A AntCone X PN TE AL FE A 44 1l ) 2, 8 AT 30 A7 iy 44 il 3k 47 20 A, Bk W36 3. [EIFE,
2 358 L AT 2 (44 34 bank, EL$E bank. banks).
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Table 3. Top 30 high-frequency nouns in the CSR reports of ICBC and Citibank
2 3. LHRITRTEERITH S RER S HFT 30 SR iR%

FFs TR HRAT R A4 1] LIES s FEERAT o 4144 17 LIES
1 bank 2164 1 Citi 1765
2 management 635 2 risk 938
3 period 559 3 employee 684
4 ICBC 549 4 client 652
5 development 546 5 business 643
6 report 672 6 climate 568
7 service 773 7 community 450
8 risk 455 8 policy 431
9 finance 510 9 goal 429
10 business 342 10 impact 424
11 system 364 11 program 409
12 customer 462 12 rights 381
13 branch 340 13 bank 371
14 poverty 262 14 finance 350
15 China 253 15 year 350
16 year 294 16 human 341
17 employee 324 17 team 340
18 enterprise 334 18 energy 337
19 board 212 19 report 330
20 information 212 20 service 302
21 institution 234 21 effort 287
22 corporate 209 22 development 270
23 protection 198 23 management 264
24 credit 199 24 woman 256
25 energy 196 25 commitment 251
26 investment 188 26 sustainability 246
27 carbon 182 27 progress 240
28 innovation 182 28 issue 217
29 training 192 29 housing 209
30 practice 155 30 practice 199

M 3 HIHT 30 ML 4L G, WNERHEA 13 AN E I & 44 3, 43 i /& bank. business. report.
service. energy. management. year. employee. development. risk. finance. practice. customers (clients).
AT W, PIR M ER S TR RS T EARS . felE. B, AT A WTREERE. Bl AR

v
&
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2% 2 Bon, 7P E TR ERAT TR U B period. system. branch. poverty. China. enterprise. board.
information. corporate. protection. credit. investment. carbon. innovation. training % 474 il 7E 46 AR
ITERHE IR I & X S A4 1 R 5147, R LR ARAT X [ 3T CAR RS O i H
RIRE GG KA E ok, SRR E XTI 5R, PR . BHEAIHT . Ao RS U 0T B,
ARG B AL N, IR RN A 3245 J1 R, WAL TR BATHE S SR AR &
P, LRERAT W] TR S A mI B DL A S, BE i — MR 7w RAE
Prseg I IE G Hoh, S EAAR o, B2 ML TS, TENRER. BN
P, EE NGRS T AR A B TR, RIS A ELE T IRS, SRALE TR LA BRI R
R Wa, WEHIZAMNIGERBRIAE W #, BiGERSORBEHEENMIER.

MAEEARAT - IR climate. community. policy. goal. impact. program. rights. human. team.
efforts. commitment. women. sustainability. progress. issues. housing % #5144 17 7E 57— 1E Rk 2 s A i)
R R I 0T TSR S A AT R 54T, RIAEHEARAT R 3 Oy E AR ) ;- K,
XL S AL AR T AEEARAT DAY p3Ed, BE AR BB g AR, JUHOGE
() TAER R, SRS Ao, ZEATHEEBAEGE, AR ARS, &G 1 HEAE PR Al
WS &Ja, KIAEHARAT OO0 H & BRIl L e Fegi ke, id 7 REe AW H briidt
I IE S .

4.13. {ESEAS L ER

MR GRS, BRI S B KREAEAREE29], SEEESSE, 40 should. must.
ought to. need fl have to, THEEIEZFNIA will. would. shall, K& 1EZ501 40 can. could. may £l
might £5[30]. = AR 1 A3 A0 A RO AR KR E S SN NNE AL RS R E SR
BRSBTS, P (R T4, S EERCATIRR S35 Y] A T4 o A LR BT AT
BAT SRS A, BSR4 B,

Table 4. Modal verbs in the reports of ICBC and Citibank
F 4 IRESRITREERITIR G PV IESahiaxtte

=1E 1A BhA TRHAT SR TEHEARAT SR
must 1 39
ought to 0 0
N have to 2 13
=gl
need 0 0
can’t 0 0
shouldn’t 0 2
will 34 341
won’t 1 10
shall 13 0
HEE
should 1 5
would 6 42
wouldn’t 0 0
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Continued
can 16 247
_ could 5 2
[ 9=<[:]
may 3 83
might 1 26

B3 4 WAL AEMEARAT 2 SRR & o B S 3 BRI & T LR ARAT A AR A s A
(1, UEHIAEREARAT IR SR Ah S I RIA L s BEARE, PR AL AT T 1 PR B O T S 3h i
B e RIS A S, U] T IR S RSO RY), BIE TP SRR ALBI LI S

TE s RGBT, TEHEERATE 2 must A have to, JBIEA 2 HAREC AR I, AV 7E R ZE AR ok
T B XU I, HAE R HER A, IARIE B RO ML, LB — M EE O ARG ieIkE
R PERMEFBENANMEN RS, RPPIAE TP RE RS SR TR, AL RIE R A
REGEIE, G TS ROUEr e R . H will 760 SEERAT T A SR B s S S 3R
will ook, B LA 2 TR AR S AR R AR BT 5 PRAIE R 23 H B2 [31]. I8 7
will ZEPI 3 TE R B R RO IR, AL S A Ml AR R AR SR AR S R B A AT B B s A AT, X
RARA IR R RIS o B T RIERAT R AR S (B8 ™ T H S0, M TUERIREGR, SEEAEH
HRAT SRR AE AR RIS L B URETT 3R T, DLSEEAR Y B bRik B o] Rpa R e . W Ak A B 1% A5 3 1A 1)
LGS, R T ZRGALSIN S, frdt 1l S 15 2 (R .

M ERE I S A p AR, RS TUEIRE T, AERURAT LL TR ARAT S A 4 8 I 1 25 30
s PR ] AR T S, B R EAE S SEE; @SN, BARRH
MV AN, (H T RGARAT AIFEIEARAT R W Al oA SR 1 15, 3 1 P A0 HoR IRk T 5 .

4.2. RERRITHSTRIERERNIEGESRR S

SRENCRIE STEENREA X, XEBELRINEEARAGNEE. BT s LEER AR M
FREL A Je B AR A ) B AR I,  TRIERAT AT EN A A A BArid fE g, RH T ARERF A
MR, gl 7 REER, 9 TS BB TERR S, X A
WA RS BB, AR TS N A RERER G E . BT BIE LA, IREISH T
V22, HUERAEASCHEE . XS REIFE IR, SCFAznEM, R 7 TS e S
FERBURENE UL R S8 M E S, AR T — A% se, I BEsEm I E 4.

[FESCA G AT ANIE A5 S ERAE 99 Ak 2 SEER MO SOA 2 (R R R, 8 IR SO A, 40 iE
FH Rt FE, BPSCAR WAl 7= A L AR AN 4:52[32] . LR T STETEARA T B AR A0 H B ) [m) i 2 R A 2 T AT
W, WS Rk A 18141 2H (Global Reporting Initiative, GRI)  (GRI AJ #74E & ek &858 HE4T %
5, BENARIWAEREL. Ho TR UK 2 w8 3 T7 TH I R B AN S, (ARl 5 R 28 AH 53 BA
FAr e AR BT WES5 ), LIk Bz,

FERIEW SAGERRIE, X EERRINEEA SIS, BT AR H A R ARk g
RIS S PR LR 25, TRIRATAIEEARATTEN B A A SLBL B AR #2 9, R T AR FEHR R AT
W, guit TAER 238K, W TIRE A E AR . FERERZ, R S T A
e R, T AR RS P s i A R RN 5 A . BT E iR 4, s iR A
T2 50, LR RS . XSGR S AR SOAR EISORR, AEshEM, G5R 72 Ti4E
BT AU ML 5 M B, A URJHEE 75, L, S A RTE A
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4.3. PRITHERERENL TR

HR¥E Fairclough 9 =#EIRE I HTHESE, AL PPRTE 7 A AL T A4 2 SR UL 170 0 1 S Bk H R BCR)
REMBRIES, SIEEEEFRBG . @A S5, RSl A FXSMNERL . WA
RSB R AR, TRARAT AEIRERAT 2O AL S SUEIR S R 2 R BIARE . B, Z3F
5 CBUCRIBEE 7 Z2 5 s, P SR 3 5 D SRS PR U B [ R AR B RS [ K . XA DU AR
TR — 5 AR BN A B L, et e B Al A A S A shiAl, IR L A,
it T A EABUERNE. RES NEMRILIES; B2 s SahE, e P REERE
Az, R REREVEM, B MR IR TE R . R, AU R FRIE AR I X — L i A3 R] F) A
HE, HITRRATIRE S “EHe” K@i, miiEFAM A RRm, ERRTms T,
CNBLT A COPEEY X R AR AL, TN G T R R R )N .

EXW RS, TRBVESUAER. T EEREERR R, 158 EE RN AH i 5ok
e, IXAE S E A A BT REL, R AT AR SEEL AT RRE R R AR T, SEORTEXS R KL XAk XAk
SEOERIAR S A B, AOCR B B BRI, B ah B iAol R TERURAT B thBIR A&
e TUE, EEREAY H RIS

5. &

ARSC VA [ TR ARAT AN 58 AR AR AT U4 & SUAEIR 74 (2019~2021) i RL %, {KH Fairclough LY
TR M, WOCR. TRTE S 2 SE Bk = A T P BT R 2 SRR M0 S 4 1E, #8783
AR ATIE S . BRI, LRARAT AEERAT & (0 VI R A M F R B & E R
PIF ARG T BA SRR B R . EE XA, AR R 8 R T RRER RS
B IETRIE R A, AL RRAT [ S R S E N RAE M, miEpE A= L
LR, A TR B E G AT E R BORR B ARAT R R, WA T OO B AR AT
B CDAAAR” , HSRIEM ARG Mg AR, WAL 7 E AR SRRMWER, RIS AE XA
B AWFTEANSE— R LR TEHFIEE T8, AP TN R 7 5%, T HIE N E
PR Ak AR 2 SR BB TR T ke X R SR ARAT A Ak S SRR BT S R RN R A
NANARBE—LERR, TR TR E BRIl R AA B RS .

HI TR 2 TR S R IRELD, HRISHIPIANERE f KN, 5 TR R AT MR AR AT T2 R
FAFAE— BRI, ARRATY TR E, FEHIM A&, ) S demh i b G b, Ewt st S in 4 im
AERN o
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