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Abstract

In the era of online shopping featured with no physical contact to products, the product detail ad-
vertisement, playing the role of salesmen made a one-way introduction to the information about
products as comprehensive as possible in a combination of visual and verbal meaning resources
so that customers can have a full understanding and a sense of identity to the product. This study

NES|IH: B, VIR BRI 12 BB A EIR 0], BURIE 527, 2023, 11(9): 3844-3851.
DOI: 10.12677/ml.2023.119516


https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2023.119516
https://doi.org/10.12677/ml.2023.119516
https://www.hanspub.org/

W, #h5E

adopted a qualitative and quantitative method and took a skin-care type of product detail adver-
tising as an example. It, based on the framework of multimodal discourse cohesion proposed by
Zhang Delu, analyzed the intro-modal and inter-modal cohesive relations in the advertisement
and the ways multimodal cohesions contribute to the persuasive function of the advertisement. It
also captured the characteristics of the multimodal discourse from the perspective of context and
genre structure. This study expanded the scope of the employment of the theory by Zhang Delu
and served to provide a certain reference for the production of the product detail advertising to
better promote product sales.
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Halliday #1 Hasan [ 1F (915 %74%) (Cohesion in English)#E 1976 4 i i, & & AT 30 1 6157 .
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Vi S SR, ORI ARG M PR AN S M VR AL P AR 0 AR AR v ST F A 12 5 1A
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Table 1. Zhang Delu’s framework of cohesive devices in multimodal discourse [15]
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B, BRI, AHT AR T 6 RORHERE T 898 B G 0 — R S ROV N RS, SR AE R
NE, ERESVOVHIIBTTUINE, Tz S B SO T TS SR RRFIE . T 25 AR BT 1% e 1 BRI
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TRTER)H P LA R & R KAE AR ah VR T S RGN B SeRIE “ft” mFiEmE, R Ak
WAZBRE K, e “RI” FMEEMAG, MEZEmshh, HHEFEELL “RI” WEiEMa
BEAT AT, XTS5 SRS IR AR .
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Figure 1. Product poster in 618 shopping festival
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MEERIET R S, 1 LR ERA - IS i) o6 R P01 2 0% 2R A0 6 R ) i B — B 1 45 44 (vertical
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Figure 2. Results
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Figure 3. Comparison of results of first- and second-generation products
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