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Abstract

This paper uses game theory tools to analyze the reasons why the bargaining strategy and the re-
tail households’ non-price reduction strategy of consumers in the cigarette retail market affect the
price changes in the cigarette market, and guides the retail households out of the price game be-
tween retail households and consumers. Consistency of beliefs and choices and long-term partici-
pants has provided regulatory recommendations for tobacco companies to manage cigarette
market prices.
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Table 1. The game between retailers and consumers
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