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Abstract

Due to social, historical and natural environmental reasons, ethnic minority areas have a low de-
gree of social development and relatively insufficient economic development, but they have unique
natural ecological landscape and colorful ethnic culture. Therefore, tourism development has be-
come an important way for ethnic minority areas to adapt to local conditions and take advantage
of the current situation to realize overtaking on curves and revitalize rural economy, especially
under the background of rural revitalization strategy. Rural tourism in ethnic areas has a lot to do

SCEF|I WAL= VBT RSB S AR R BUIR B SR BT L, 2023, 13(2): 129-133.
DOI: 10.12677/mm.2023.132017


https://www.hanspub.org/journal/mm
https://doi.org/10.12677/mm.2023.132017
https://doi.org/10.12677/mm.2023.132017
https://www.hanspub.org/

WL=5

and will do a lot. Based on the background of the effective connection between Yugong'’s poverty
alleviation achievements and rural revitalization, this paper deeply analyzes the current situation
and existing problems of rural tourism in Anha Town, puts forward countermeasures and sugges-
tions, and provides useful reference for promoting rural revitalization in ethnic areas.
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