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Abstract

With the quick process of China’s financial market-oriented reform, the competition among finan-
cial institutions becomes more and more furious, so implementing scientific and effective financial
marketing is the key point to the long-run development of financial institutions, such as commer-
cial banks. This article firstly analyses the current situation and development of financial market-
ing in China and opportunity and challenge which the change of marketing environment brings to
the commercial banks, based on the overview of the concept and trait of financial marketing. Then,
we focus on the relationship between marketing management and banks’ performance through an
empirical analysis. And the last part of the article gives some conclusion and suggestion on the
marketing management.
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Fe T WA B E A B S 2, Doyle and Wong (1998) [1]38 id S iiF 6 56 & BLxT A\l 4 xic i
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Table 2. ROA regression analysis
5% 2. ROA )34 R

SRARAT AL [E A RATH T 3 i) ERAT 40
ROA ROA ROA
ASSET 0.00137™ 0.00340™" 0.00115™
(5.33) (3.91) (4.24)
INUM 0.0000309 -0.00129 —0.0000489
(0.11) (-1.37) (-0.16)
OWN -0.00241"
(—2.43)
LTD -0.00558 0.00866 -0.0151""
(-1.75) (1.59) (-3.93)
NPLR 0.0105 -0.0123 -0.0447™
(0.96) (-0.64) (-3.19)
ESIZE 0.0435™" 0.00363 0.0750™"
(3.51) (0.19) (5.89)
INO 0.00733™ 0.00187 0.00681"
(2.68) (0.48) (2.36)
IRS 0.506™" 0.429™ 0.382""
(7.48) (4.11) (5.66)
ER -0.722"™" -0.131 -0.259
(-5.94) (-0.61) (-1.78)
_cons -0.0335™" -0.0932"™" -0.0222"
(-5.31) (-5.06) (-3.25)
N 127 44 83
R? 0.662 0.807 0.800
adj. R? 0.636 0.763 0.778
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3. GEREEN
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Table 3. ROE regression analysis

%= 3. ROE 3% R

FRAS 8 1) A A A B U AR . ALk

BARERATA EAGHRATH Je 473l 4R AT 4.
ROE ROE ROE

ASSET 0.00954 -0.0206 0.0179"
(1.54) (-0.85) (2.26)

INUM —0.00561 0.0529 —0.00230
(-0.80) (1.91) (-0.26)

OWN -0.0101
(-0.43)

LTD —0.0455 0.291 -0.123
(-0.58) (1.78) (-1.08)
NPLR -1.331"™ -2.014™ -0.504
(-4.52) (-3.85) (-1.23)

ESIZE -0.928" -1.080" -1.480""
(-3.13) (-2.10) (-3.97)

INO 0.0482 -0.105 0.00182
(0.73) (-0.99) (0.02)

IRS 6.653"" 3.473 9.284™"
(4.10) (1.26) (4.69)

ER -6.870" -15.91" -9.120"
(-2.31) (-2.56) (-2.14)

_cons -0.0373 0.320 —0.256
(-0.24) (0.64) (-1.28)

N 124 41 83

R? 0.371 0.694 0.397
adj. R? 0.321 0.617 0.332
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Table 4. Piecewise regression results of samples

4 STERACERAMEIFER

2000~20084F 2008~20134E 2000~20084F 2008~20134F

ROA ROA ROE ROE

ASSET 0.000545 0.000548" 0.0139 0.00670
(1.15) (2.27) (1.03) (1.38)

INUM -0.000477 —0.0000546 -0.0187 0.00124
(-0.83) (-0.27) (-1.15) (0.31)

OWN 0.00109 -0.000738 —0.00266 -0.00823
(0.46) (-1.15) (-0.04) (-0.64)

LTD —0.00674 -0.0119™ 0.0338 -0.219""
(-1.33) (-4.31) (0.23) (-3.94)

NPLR 0.0126 -0.166™ -0.682 -4.527
(0.86) (-3.26) (-1.48) (-4.44)

ESIZE 0.0339" 0.0597"" -0.384 -2.310™"
(2.08) (3.65) (-0.83) (-7.06)

INO 0.000462 0.0149™" -0.0711 0.238"
0.12) (4.31) (-0.63) (3.45)

IRS 0.569™" 0332 6.592 4.808™
(5.98) (4.47) (2.45) (3.23)

ER -0.605" -0.289" -19.05" —2.369
(-2.55) (-2.63) (-2.74) (-1.08)

_cons -0.00994 —0.00545 —0.0249 0.192
(-0.84) (-0.82) (-0.07) (1.44)
N 56 71 53 71
R? 0.663 0.796 0.446 0.667
adj. R? 0.597 0.765 0.330 0.617

e 1) WS AR LARE. 2) 77 T T RIREAE 0,001, 0.01 £10.1 K FRE.
IR EMN: A, BIREDRAT — B UOREMR S E R R H], (BEETEIHRN B A S

B, 3EAE BN DI IRAT S IRIT A A ERE S
W SERCIE T A, S KA E B T B ) B8R R

£ E&WA
AR R & R AR BIET BB SRR TR .
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