Modern Marketing BIATT % E Y, 2017, 7(2), 64-69 Hans X
Published Online May 2017 in Hans. http://www.hanspub.org/journal/mom

https://doi.org/10.12677/mom.2017.72008

Research Review of Consumer-Brand
Relationship Detachment

Youxian Pan!, Wenqiang Huang?

'School of Economics and Management, Hainan University, Haikou Hainan
*Personnel Department of Hainan University, Haikou Hainan
Email: pyx226@163.com

Received: May 11"’, 2017; accepted: May 27"’, 2017; published: May 31th, 2017

Abstract

Brand detachment is seen as part of the emotional change of brand break, and enterprises can
make the brand tree prosperous if they can renew the brand relationship in the isolation stage,
before brand relationship break. The article is a foreign literature review, so that Chinese scholars
can carry out in-depth research forward. Based on the evaluation of research abroad, future re-
search directions are proposed.
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P AR 25 S 4 2% it WAL ULE A b (K S R D s o = 2 1) 4 (5 (Mittal &Lassar, 1998; Reichheld &
Teal, 1996), MW 51— AN Fr o2 0 A b 4E 2R — /> 2 0% il A 2519 2 (Reichheld & Sasser, 1990,
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NZ AR ARG EE]], HRARDEEEBRIX— M. 281, Levenson & Gottman (1985)7E KT 45
FHE ST A2 TR, HHH18 T —SEARHE KR 5 A o NP A5 R R 61, e
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FETH B 0T R B R B SR A R BT Y 2 A U R 2 1) e A W 2L, I 3 B LD 2L
Perrin (2004)ft Cohen 1 Heilbrunn J& i 1 3F it R RE B 3E AT 5007 S, A\ Ay ot FLRR 1285 72 ¥ 9 3 B 9 il
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Figure 1. The relationship between brand break and brand detachment
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