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Abstract

Based on the recreational vision, the third Mountain City Walkway in Chongqing is selected as the
research object, and the SWOT analysis of the recreation experience of the Mountain City Walkway
is carried out by using the methods of field investigation and theoretical research. Combined with
the characteristics of mountain city walkway and the method of five senses of experience stimula-
tion, this paper puts forward the path of mountain city walkway experience promotion from the
aspects of walking system, walking environment, cultural and natural landscape characteristics,
supporting infrastructure, ecological environment and so on. It is beneficial to the brand building
of “Mountain City Walkway” in Chongqing to meet the increasing demand of people for the
recreation experience of the track itself, and it is hoped that it will be helpful to the design and
development of the recreation experience of the same type of mountain city Walkway.
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