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Abstract

At present, as the influencer marketing model becomes more and more popular, merchants are
constantly seeking new ways to make profits. It can be said that the combination of influencer and
e-commerce has created infinite possibilities. In fact, during the epidemic, the influencer market-
ing model made a huge contribution to the coordinated development of my country’s economy,
and also accelerated the economic recovery in the post-epidemic period. It conformed to the de-
velopment of the times and changed consumers’ inherent consumption concept. The research of
this paper is based on the customer satisfaction index model, combined with the actual situation
of the influencer marketing model, uses the method of questionnaire survey to collect data, and
establishes a structural equation model through statistical software SPSS24.0 and AM0S24.0 to
analyze the influence of factors such as the brand image of the enterprise, the service level of the
merchant and the actual quality of the product on the online shopping satisfaction of the college
students’ consumer group. The analysis draws the following conclusions: The positive effects of
the three latent variables on customer satisfaction are, in descending order, perceived quality,
brand image, and customer expectations. Finally, suggestions are put forward for the reasonable
operation of merchants and the cooperative relationship between merchants and internet celebr-
ities.
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Figure 2. The relationship between latent variables and
explicit variables
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Figure 3. Structural equation model analysis steps diagram
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Figure 4. Schematic diagram of the structural model
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Figure 5. Structural equation model framework of customer satisfaction
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