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Abstract

In order to study the factors that affect patients’ choice of first-class private hospitals, this paper
applied a consumer satisfaction model and conducted a linear regression analysis using SPSS25
statistical software. The results of the empirical study showed that the three variables of hospital
image, service quality and perceived value had a significant positive effect on patients’ satisfaction,
and the mediating effect of satisfaction between these three variables and willingness to visit was
significant. By analyzing the results, we conclude that private hospitals should strengthen their
efforts in image, service quality and perceived value to improve patients’ satisfaction and thus
their willingness to choose to visit. First, private hospitals should focus on building a good image,
which can be done through brand building and word-of-mouth marketing to enhance their visibil-
ity and reputation. Secondly, private hospitals need to provide high-quality services. Patient sa-
tisfaction can be improved by enhancing the professionalism and service attitude of medical staff,
improving the environment and facilities, and providing a convenient access process. In addition,
hospitals should also focus on providing cost-effective medical services. Patients who perceive the
value of medical services will increase their satisfaction and are more likely to choose to visit the
hospital. Through continuous improvement and enhancement, first-class private hospitals are
expected to stand out in the highly competitive medical market and provide better medical ser-
vices to patients. The further development of private level I hospitals could effectively alleviate
the problem of medical overcrowding in China.
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IR 55 IO o 2 S o JR 2 38 A IR 55 K Y- 5 B B8 IR 45 ot 2 T ) 22 S, 3 — 0L s oA IR 45 o T e L
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Figure 1. Patient satisfaction model
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B 3RAT RAFHIEIT AR, BFRREIROGE . Bomis B0 & 5 7 a7 R . X AABIEEA R T &
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4.2. @S HERFKEE
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Table 1. Results of the analysis of the reliability and convergent validity of the scale

F 1. BRNEEFSERNSITER

WA & R Cronbach’s a B AV IR T 2K fuf CR AVE
Al 0.898 0.567
A2 0.897 0.514

EREIER A3 0.895 0.668 0.7384 0.4626
A4 0.895 0.624
A5 0.895 0.626
B1 0.897 0.508
B2 0.895 0.601

5 o B3 0.895 0.570 0.7312 0.454
B4 0.895 0.653
B5 0.894 0.632
C1 0.895 0.578
c2 0.898 0.571

BEANE C3 0.895 0.562 0.6937 0.4131
c4 0.895 0.586
c4 0.895 0.592
D1 0.896 0.586
D2 0.896 0.554

W D3 0.896 0.593 0.7416 0.4657
D4 0.895 0.607
D5 0.895 0.677
El 0.894 0.698

mizER E2 0.894 0.777 0.7726 0.5317
E3 0.896 0.710

Table 2. Overall suitability statistics
2 BFERESIHE

=y YHdf TLI CFI RMSEA
SEIE 1.454 0.921 0.903 0.06
EHRCE <3 >0.9 >0.9 <0.05
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Table 3. Linear regression of hospital image, service quality, perceived value and satisfaction
3 ERER. BREHRE. BRANESHEENZERYT

ﬂ%%/@ﬂc%%ﬁz\ ‘ PRtk 2 4 PE VIE
B IZRGRENS Beta
() -0.411 0.164 —2.508 0.013
BRI % 0.786 0.051 0.739 15.411 0.000 2.370
i &g 0.266 0.056 0.226 4.715 0.000 2.370
RSN 0.352 0.053 0.356 7.365 0.000 2.370
R? 0.852
F 438,724
p <0.001
RAR G BFHEE

4.2.4. HRERNBHKEE
A SPSS25 HifHif: process X i FZAE LR Bt I B 5wk i2 B IR MMl 1 b Ak, 45 5RWE 4 Py
A, ATPVE MR TP B, HA A5 BB

Table 4. The mediating role of satisfaction between hospital image and willingness to visit hospitals

F 4 HEEEERERSMISEREZENFNER

RS RS Boot #xifEiR 7%= BootLLCI BootULCI p
S84 0.6256 0.0641 0.4989 0.7523
BLIERR 0.1067 0.0899 0.7959 0.2096
I3 YNA 0.5862 0.1398 0.3168 0.8597

FIFH SPSS25 Hi HE 1 process i i AE IR 55 B B 5 A2 I R 1 R AR e, AR 5 BT
A, ATLVE MR T BRI, HE A3 R IE.

Table 5. The mediating role of satisfaction between service quality and willingness to visit hospitals
=5 HEEERSRESHPEREEBNTRTER

B RSAE Boot FrifkiR % BootLLCI BootULCI p
RGN 0.5566 0.0486 0.461 0.6522 0
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Continued
HHN 0.1308 0.0466 0.071 0.2844 0.02372
(BRI 0.5189 0.0438 0.3816 0.6615

HI ] SPSS25 Hh ) Hi {1 process X i FLAE AN A 5 912 B IR ISR R AR, S5 R 6 B
N, AT DAE YR R R, HE S RIIGIE.

Table 6. The mediating role of satisfaction between perceived value and willingness to visit hospitals

6. MEEARANESHIZEREZENFNER

RS RSB Boot #rifEiR%E BootLLClI BootULCI p
KRR 0.6178 0.0545 0.5101 0.7256 0
IERP I 0.4938 0.0762 0.3432 0.6443 0
(B2 4 0.124 0.0633 0.0038 0.2549
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