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Abstract

The study selects college students as the research object, and studies the basic consumption, the
main consumption items and the factors affecting their consumption of college students in the In-
ternet celebrity economy by using the questionnaire survey, descriptive statistics, chi-square
analysis and mean analysis methods.
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Table 1. Monthly living expenses statistics
= 1. BHEEHRGT

HAEBRGT
N [ =4 HRA SR H
100076 A~ 112 14.6 14.6 14.6
1000~15007% 345 45.0 45.0 59.6
1500~200075 206 26.9 26.9 86.4
2000~25007C 53 6.9 6.9 93.4
25007C L | 51 6.6 6.6 100.0
#it 767 100.0 100.0

Table 2. Statistics about attention to the Internet celebrity

F 2. REMLER

EREAZEAN TN
b5 Sk ANKIE At
N Bt N Bt N Bt
Lt 238 47.9% 259 52.1% 497 100.0%
gy 529 59.8% 356 40.2% 885 100.0%
it 767 55.5% 615 44.5% 1382 100.0%
Table 3. Statistics about attitude towards fashion
3. BREHNESE
BRI M IR
w5 BRI 1% 5E B SR S ERNGNG] it
N Btk N#L Bt N#L Hat N#L Hat
5 308 47.5% 309 47.6% 32 4.9% 649 100.0%
'S 248 24.6% 697 69.2% 62 6.2% 1007 100.0%
&t 556 33.6% 1006 60.7% 94 5.7% 1656 100.0%

Table 4. Statistics about different types of Internet celebrity that students pay attention to
4 RIERIMLI KA

St 22K ESIES JE BRI K oy SEESESS EX TN TR
Aot 28.2% 36.6% 68.8% 52.2% 35.5% 25.9% 32.9%

Table 5. Statistics about the affected degree to the main consumption items

5. HBEMEZHMIEE ST

eS| 2 GaUen AR AE bR IS TIPS HERH
N [EF =4 N ot N (e AN T A [EF=4
1 243 317 279 36.4 323 42.1 391 51.0 570 743
2 136 17.7 110 143 159 20.7 108 14.1 73 95
3 197 257 166 216 175 228 120 15.6 62 8.1
4 125 16.3 147 19.2 76 9.9 83 10.8 31 4.0
5 66 8.6 65 85 34 44 65 85 31 4.0
Bt 767 100.0 767 100.0 767 100.0 767 100.0 767 100.0
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Table 6. Statistics about the average affected degree to the main consumption items
= 6. HEMZHWEENHER T

T P HiZk At b Jilip Sy UIRSHIEES LI P
¥IH 2.52 2.49 2.14 212 1.54

LI AEM 2% b HERE S FERAAA it KA Y T LL R SRUENVEAE, 2RI SE IR A At it i # 2
S BIHHERE IR .
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BRI R PRRORSE, BBl TEE E CORER R LR AT AR
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SIS B S AR BB B 47 9 R R B o SIS . Ak AR WA A
FURB TSI, BF SR 25 AR, 15 RULL L 5ot TR . e i 2 OB 38 K 4514
S, WSEUR LT SR RO A0y TR A AT o SR IO 20 A A M 17 8 % B /B 2600 247
HMBARE, 507 F T RIS A i B P2 K 2 A A 75 6 R Bk T A R 22
.
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Table 7. Statistics about the affected degree of factors affecting consumption
= 7. HNOHRIE RS2 E it

el TR mpr: A 2 oyss LS
N [Epin:=4 N [Epid:4 N [Epin:=4 N#L [Epid:4 N#L [Epin:=4
1 332 43.3 240 31.3 224 29.2 267 34.8 199 25.9
2 141 18.4 125 16.3 119 15.5 131 17.1 83 10.8
3 164 21.4 181 23.6 173 22.6 144 18.8 128 16.7
4 81 10.6 135 17.6 153 19.9 128 16.7 155 20.2
5 49 6.4 86 11.2 98 12.8 97 12.6 202 26.3
Mt 767 100.0 767 100.0 767 100.0 767 100.0 767 100.0
Table 8. Statistics about the average affected degree of factors affecting consumption
= 8. HNHBM A E RN WIZE I ES T
SN TR (mpr: RATAN B = Xof X 1 1 4R e A B I
YA 2.18 2.61 31 3.1 31

Xof Hod ™ AT DCRHR 2 Mg 907 P i . AU, B R A IR, WIS A SR AR 2 1M
ZUR) R LTRSS T B, XK S KA WA G & SR s BEAT I B, RATPLBI AR, DASEoaoby 22 31k, 2
L FLK S N TR BLRE ST -
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