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Abstract

With the rapid development of knowledge payment market, many problems are exposed, such as
the quality of knowledge products is reduced, the consumption experience is not good, and the
content tends to be single. In order to understand the current situation of knowledge payment
market and consumer behavior, and lay the foundation for the establishment of “University of
Communications reading club” knowledge payment platform, according to the current knowledge
payment platform of the mainstream knowledge payment market, our group takes the use of
knowledge payment platform in six districts of Xiamen as an example for investigation and analy-
sis, conducts in-depth understanding and qualitative analysis through literature analysis, collects
data through questionnaire survey, conducts simple cartographic analysis with MATLAB, studies
the model with the hypothesis test of mathematical statistics, and analyzes the use The influencing
factors of users’ willingness to pay and the influencing path and degree of each variable are ana-
lyzed. It is concluded that users' willingness to pay is positively related to the use value, emotional
value and user experience of the knowledge sharing platform, and negatively related to the un-
certainty. Based on this, relevant suggestions are put forward.
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Figure 1. Distribution of population in different regions

E 1. TEBXAKSHE

DOI: 10.12677/5a.2020.92016 143 Gt 5 3


https://doi.org/10.12677/sa.2020.92016

Eotes %%

I 0-17 %
I 18-24 %
[ 25-36 %
g [C37-48%
B 49w mL L
0 12%
4002%3 %
79%
Figure 2. Distribution of different ages
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Figure 3. Monthly income distribution of respondents
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Figure 4. Distribution of occupational types of respondents
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Figure 5. Distribution of selection tendency of knowledge payment platform
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Figure 6. Knowledge payment platform understanding distribution
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Figure 7. Distribution of the usage frequency of the payment platform
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Table 1. Average Monthly knowledge payment amount
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Figure 8. Monthly average cost distribution of knowledge payment
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Figure 9. Distribution of the impact on consumers’ willingness to pay
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