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Abstract

The tourism network concern degree under the background of “Internet +Tourism” provides an
important breakthrough point for understanding the temporal and spatial changes of tourist de-
mand in scenic spots. Based on the Baidu index data sharing platform, this paper obtains the on-
line search data of 68 High-grade scenic spots in Beijing from 2011 to 2020, and uses Python and
ArcGIS software to analyze their temporal and spatial characteristics by using the interannual
variation index, seasonal intensity index and geographic concentration index. The results show
that: 1) The number of 5A scenic spots and 1A scenic spots in Beijing is small, and the spindle
structure of “big in the middle, small at both ends” still has room for optimization and improve-
ment. 2) The network attention of scenic spots shows the characteristics of longer peak season,
shorter average season and off-season, and the monthly characteristics change from “double peak”
to “multi peak”. The peak appears in April, August and October, which is basically consistent with
the actual tourism flow. 3) During the holidays, the network attention shows a trend of first rising
and then falling, and changes from inverted “U” type to inverted “V” type with the year. The peak of
attention on the “May Day” appears from April 29 to 30, which has obvious precursor effect. The
peak of attention on the “National Day” appears from October 2 to 3, which is consistent with the
actual tourism flow. 4) There are obvious differences in the attention of 31 provinces and cities to
Beijing high-grade scenic spots, which shows the spatial distribution characteristics of “near high
and far low, east high and west low”, mainly due to the comprehensive influence of geographical
spatial distance and the level of social and economic development.
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1. 5|15

B 2> BRI BRI AR A PR R R, KB AE XA K R FE B i A, R R 1 PR
Je S T BB R AR 2020 4F 12 H, FRIE M RABLER] 9.89 14, HELME & 215 F] 70.4% [1].
Tl E BN A BR G 5 T e 3 S B R S AR e K (M Pk —, R IRE L5 K RIS ez —,
[ Bt B s A AR P R T . TEMEEE SR, “ LRI 7 AR B KA, RIS B AL A
Pz S R, NIRRT, ISR OCEA A, EHBMPFRIRFEE. 2o
FIR K E S, SRASA AN B e~k i — K ERHLE, bt ii gy st a& A, sefehligs, 24k
A RS P EoR 2 T, BRI E KREE N AMNER LS, A SA T 4A 90T 5 X H
T, — e R ARG AL R I AR BT K BRI, WAL A TR S X P 4%
TR E I 25 A ARFAE, T DL SR I A R i 7 SRR, st X SR i e W B LR 2 A, R ik
b T R PTRRSE R R B IR .

FEE P SCHRHT, 2008 AF2E I AF (2R FE EEfREcdE, e E S 66 1 SA 45X 2006 4 9 H
~2017 4E 9 H M R ITGe 4047, BIFE RN 48 Iyt B LI s S BT Ik . 2013 4R 8 SETT453)
BRVFEST IR T A B OCER S s e bR R =2 RIS R, AL T B BA S i G, 3
T TR 2P . 2019 AFEXISEREE 415 “RANUR” FoAR X248 G FE IR A REEEAT T 43 2020
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AEVFHE 555 & XA T 2 IR FR, % 2013~2017 4Erh [E KR 31 NS T K248 5 X 1 X 2% Sy i 3ok
ITHETE, SRR IOATERE . B (R R B, ARSI LSS R 2 2 R R EH R . EEINIA
SCHRH, 2009 4 Zheng X.EF[6]4 HiFH i N4 22 5| 5 00 Sl v] DAYE — B R LR Wiy H 1 TR &,
WEAMER T —/MRFE T AR R A, RIS R LB 5230 T <R AKTFA K, TRATH MR I
ST AT TR T S SR T T M. 2013 4E Bing P. [7JIR WA T 482 51 5 HE & A 25 55 B 1) 5%
R, EHRSERTOHE RS, STkl H G RN St Em 2R as . ShaS5ERs
BHA A BRI G, FUIETRME SN, FEMNREEREITES, GIERmEsTE.

2. EBHEEX

ASCHIWT T H BRAE “ BRI+ ” 50T, MRtk A P R4 o Bt st ki
WL ITESE, 5 X 2 RAE TR i R RS, W 7048 SR B Tl 5t X IR #2278 B 4 I Bod |
PRI, B E H . EFREETTIRIT A, AUt iR S A B R T 0T A AR I
DX B P PR (A SCAIE AR, AT BE 4 (R Bl A e i 5t X 1) AT 45 488 e A EL IR 9 5 i e (116 P i
AR

3. fiRE
3.1. MEXEE

BEAE REAERT AR RIR, ERIER 2 1 AR T ELIC SREUR A OGS 2 o W28 Sy B RS A7 7E I 4%
AZROGEMFRE . ATEE MR EIGETT R RN ERE L, T =& M8 2 5 1A A
PRI R 5 DK Tk, AR TR R . X498 R AR R 1 R AT
B, WafEmZs B LRI, X ERAE Al B ECE A A B 2 A6 BRI B AR B 2 A
G AR NFII AR XA B W) 75 BT B WA S R, MR % . BT St X S, v LA
AT HTE — 2 I B AT TR A5 S5 (0 DT R o it i 3 X X 4 SR JBE it 2 3 ek I oo 4y B e S T
), BTl iR AR, B AT, WA EM AR RIS A X RAFER: R,
iR B A W AS @B 2k . (ETE UM E S GG, IR EWRIR . WIS IR 2% 41 A8 S A4 | o =2 Iz,
FGE AT B R O] DUB IS R 5 R R BX RAE S, O AATTH) & e v R 1 f 4 .

BT, EhEERGIETh, HEZENHEREPERTIE, (2019 FrbE MW RS R 52680
MBS ) B, HEERMEIBERER] T 90.9%, Z2|EHNH A EBRS]. R Statcounter
Wb AR AL i s, £V R A RIS T AR A A A —, AT EE R %
BT S A T EE 74.37%, B P RS RCR, i G T4 00 (13.7%) 45 #1(3.66%) . 2006 4, T FEHEH
T UL BRI RAT AEAR MR R o = 6 —— 1 B, S BBt o CFRSRERE” A
CNBEEAR” =AM B LB Ge T B, THE AN ISR R] 7E T RE X U 3 A R AR B NAL,
i i 2 P R 2 s O A (R R S AR 0, R DA M AP 4 [T 1 g Bl e 225 o T i s IXC ) D) 8% OV

HA B AR
ARSCRH A AR BOR BT E AL R A Gicliy SEIX R TR, AT FE AL m sy A il 5t X 2% GTE
JEE (I 25 53 AR RFALL

3.2. BUEXKIE

i 5 DX 19X 288 QU FE MU R IR T 1 BEFRACT S IR A G R R AR AL, BRI S X e . K
SR T E

DOI: 10.12677/5a.2021.104061 595 Gt 5 3


https://doi.org/10.12677/sa.2021.104061

R A

3.2.1. ERX#E

FZE i S5t X o B SR G0 5 PP E ) PRI G B s KT S5t XN iy BMIRAR K 2004 SAL 4A A
2A A1 1A AL, b SA G b R 5t X it e bk, AR A URIERS fh St IX 52, BA
[H PR s R AR s 4A GRS AR 2 [RGBl P9 g 44 By, B s R BRI 51 0 AT 3R 51 s
3A st X FIAAE T RA i) 1. il H AR ECT 6 AT 227 5K A s OB R AT
FILE, RKI3A HUL LS XN ZE S FE & LLIAH) 80.87%, 3A ZRcIX W4 I SE (5 L 14.98%, 2A Zi5
DR SIS LESCA 4.15%, WK 1. B ERIALETT A JUiRi 5t X AR AR Z, SA A 4A Gkl 5 X 1)
SR 44 FE LB, 2 T AN 2 SR B I St X, R BRI R X R B &, T 3A UL
IR X ORI S AR, R ZHCR X R EA R -

Rl ASCREEL 9 X 5A ikl XA 72 5K 4A Gl st XARGRAL 5 ikl A e T 7K, 0
BEAT R SRIEE G it,  AE—E RE b m] DAL 5 T e 5% X R B ke 3

4.15%

56.33%

m5Am4A n 3Am 2A W 1A

Figure 1. Proportion of network attention of A-grade scenic spots in Beijing

1 db= T A RiRiFR XM TR SLE

3.2.2. XEiRHE

R OB (B 52 A I 4% DG AT 9 I SR RR T, AR B A OC T 48 2 G A IR B 7 i AR
G—MbaifE, FEEHEE: FARPUAE. BEERGDE. WEBGAZ. BEREACH AN R LEILRET SA
AN AA G RIX, HIRERSIX AR, Bk, RA BB, ¥ 81 KM A MRSt X 2RAE R K
i, FREE 201141 H 1 HE 2020 4F 12 A 31 HAERBEHE R E. FRRERES, SHBILIF
JURPIE O 55— Pl SCBEA AR S T B S X A RN A T Fe B R A L 28 MR R FR A
HF B At b 5 5 A R T M R 4 IR SR X

P —FENL, TRERIFFIERIT N SE, KHo W2s o 5 X R I 2R S 4 PRk AT
R, W, S X AR IS, PR A R B B I RE AR N R A S X A G, A 2R
SR B AR ARG, YOMZRERA TSR, FHA R i “ S LRI X A sk i i
ITHBERREAE R, AR BRI L LRI R, K BEL R CEE IR X
VENAE 2O, R BRI RENRDGES, (R “ 2L RS X7 %R 1 H a4 H
HREEL O “ L7 @2, KU IR B B R A H 4 2R 8 0 S O T R
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XS PG, TERIXAARATIN b “dbs” 80 A ii” RN, & Sl El, M AR s
Rk, BRI, e EERIIERAN “BEF, FNA “TIZnEF M R sEE, B
PUEIEXTE, ¥ “Ab ZJESE” MERRBEAET B R R, SR B R RENRES, WA

BRI, wTRURIL Nz AREREIR X 7 o “ANER RS o “Abaiikis oz SR
PREE” . “HAREA R ORX T o CREAET . “HhEEREYET . AKX R <l
SO GE FEIX 7 AN i 5 DX BT G B il 38 R R AU, T O\ RS DX MRS R e
CORZIIRHT” AR R R BRI RX 7 TR R X I SR R B N EE,
B, KX 13 Sl X T LA BR, S&3R1E 68 K A Gkl 5tIX, H SA 51X 9 K, 4A Zi5X 59
%, WK 1,

Table 1. Baidu Index search keywords of high-grade scenic spots in Beijing
F 1L ALRTE A RXOBEERIERXREA

A X R R 373
1 WA el WU ] SA
2 =k =0 5A
3 e IR HE T I I 5A
4 JNIB AKX 44 JHE X JNIB I K3, 5A
5 RIZNE PN /N 5A
6 W b R Yk 5A
7 RTRF FENT 5A
8 JERTTT AR IL 5E A LNl 3 N 5A
9 I8 1 5] 3t 1k 2 [l I8 B 5] 3 1k 2 [l 5A
10 Stz ok S L o I 4A
11 JNRAL 2 VN (YN 4A
12 FIME A [ FME A 4A
13 FiLAE Ll 4A
14 o e B AR o sk R B 4A
15 Je i Je i 4A
16 XN U IN 4A
17 RUEIE B AR5 A KU B AR A5 X 4A
18 WA W& 4A
19 RS THASF 4A
20 JEH A K EE A X TR SIX 4A
21 B b= EF 4A
22 S LR EE AR X R X 4A
23 AAER AL 4A
24 Ji U kT A 0 JE 5 bk 4A
25 e EEME AR HRMEARE 4A
26 T RIS I AR b e g X TN HE I AR AR A 4A
27 JL AT e K 1A [ RN I /N T 4A
28 T kil s P A T ki 57 P AR 4A
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Continued
29 R IR R X LI 4A
30 s A v @ 2 A 4A
31 i 7 A3 B PSSt 4A
32 ST )1 B A Z KA ) 4A
33 T eI R X e 4A
34 LLIESF LLIESF 4A
35 AT E ALK KR 7 X ALK KR 4A
36 JREE AV 988 A e IX JFEE AV 388 4A
37 TR RIRA e [X FAR KRS 4A
38 SHFH N & i) 4A
39 Jestitn pH E bR S X i BH [ B 5 ) 4A
40 Jemt Y E B E 4 X Y&l 4A
41 A AKX A &I 4A
'y} TR R X eyl 4A
43 T PRI i IX T pRge 4A
44 P A ] K e 2 T U1 b A 4A
45 JNIEI AR A X IKFAIR 4A
46 FEPR A B LK I R 5 [X [EENIY S 4A
47 FLJeE A E W i FLJR A - W i 4A
48 ol A 2 4A
49 A S g bk A W St ik 24 [ 4A
50 Bk /N I bR TR/NT | 4A
51 JbiE Al Jeite AR 4A
52 JeatiEE JertiEE 4A
53 A A 4A
54 sl s Ak 4A
55 e sh b Bl eIk Y| 4A
56 JEHCRIC JEHORICH 4A
57 AR ks 4A
58 7S /N | SN T 4A
59 B I S R AR i S Gt A 2 B BN 4A
60 L AT FHIH A 4A
61 JERMRS JERVERA 4A
62 R E SR A T oh SR A 4A
63 RN A 4A
64 Ae5t b 1 el Jemt i 1 4A
65 AR HHFRAE T IO 4A
66 hE AR H R & hE AR H R & 4A
67 JERTR AT JERGR A T 4A
68 b ERHMA b ERHEMA 4A
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33. ARAE

3.3.1. FEREIRY
S PR A BN BRI R S W R 48 S LR B 22 57 (AR RHEL, R P 5 IR 48 QTR FE IR T B ELA R D B R, AR
Joi B UE R 2 B S R M I 28 TR B, TR AT

- 0

n

Sx,

i=1
n

X, ¥ RRERBHIER, X, B i ER XML, o FoREER. YL T 100%, €U
28 IVE P PR SRR N, SRR R, YA KRBT/, B E T 100%, TR B 4% 5%
VAR sRE A, SEEBARE.
33.2. FHMHEEER

Zo: Y I o R B R S I X 4% S JE B TR SR PR, TR A SRR

R= \/122:()(1. -8.33)’ /12 @)

i=1

Arbe X, R | MR BRI E, 8.33 £AF S REE I FHMERH 100% 1)
SPECE 12 A PSRN L. R EBOK, RIS IE LI ZT R M, AT, R
(AR 22 AU RAEBEGE T%, RYIPLE LR 3T A, S Al 2.

3.3.3. HIERERHIER
by PR EE A R R R R A BRI A A o AR A5, THE AR
G =100 |3 (P/P) 3)
X PRIRES i MBI RVERE, P RRFTA X VT &, n ORI H. P AL rh 4R HUR
EIEEI [0, 100], 2% HXFE 70 i i F AR PR EON 18, G EBR, FHA ML ST 2% [A] 7 Al A o s
(CR =R 2% N N S e el 1 i 21

4. L3R A BiRFREXD2HFLRER

Je T A A AR b, RS RETTILE, AR SHACE LT, S NEE RO X . IR
TIIREHE X IR T R BT IX . AR IR R R IX VU RThREX, $L5E 16 AMX . XFdba{Ti 2001 4F % 2020 4
4 ANEFRLBE A iRt X BTS00, RIL A GRS X e Ag s RIEE A, | 2001 4
47 FIINF] 2020 FEH 227 5%, EPIKEIER) 8.64%, WK 2. 2001 FEIbmi A EwHiHt A FUiRE X
47 7%, 2007 FEMNERE . Rin. B, JURIEKE 4 5K SA JlX, BEHZREM 5 K SA g%
X #Z 2020 FJRICH T A ZUkliE s X EOAB R 227 K, Hp 5A Z5IX 9 K, 4A X 712 %,
3A X 115 5K, 2A 05X 31 K, 1A H5tX 0 Ko LR stIXERMEEKE, 3A HIX TG Ll
Ko HUKGE 4A 1 2A X, 17 SA MR R XA 1A WIS XEER D, BWEXF “HiEK -
SN B G RAR 25 RATA HAd eE F  A]

AN F i X R BAE LR : 3A F 4A it X e R 2, 2B 2001 4 4 FH1
17 ZIINF] 2019 4 115 K8 72 5%, FIHKE 0 E0E 19.34%F1 1.82%. SA iR X IG K218,
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R A

2007 FEHE HPIBE. RinAk. B, A KISy mE it 5A ZERIX, e+ =k, FHiE
Kedl s A% TF BARDT 5w 2 FEl 40 N B SA 25t 1X, 2020 4R W [ M 4A 25X THRIE U SA 5tlX .

Table 2. Statistics of different stages of A-grade scenic spots in Beijing
2. bW A RRiFREAEM RS

GR )
FXAF K
2001 2007 2013 2020

5A 0 4 8 9

4A 17 40 67 72 7.89%
3A 4 32 86 115 19.34%
2A 22 53 42 31 1.82%
1A 4 17 10 0
it 47 146 213 227 8.64%

5. kRS A ki XML < ERRTE) 5 45 1E
5.1. FFR$FHE

WA HERECEG, FREL 2011 4E 5 2020 4E4[E 31 ME. HIRX . BHETX LR 68 K& A ikl
SXHE BRI R E, TR S A RIS DA R IR X 28 SGyE BE R, 5 RO AR 45 31 24 4 1)
W2 FE S BRI K, WIE 2. nRAEH, Jbnimim A RIS X 28 OCvE BE ek b 2 Bt e 5
WIS, I HARIREE KNS —, A 2011 SEFFAR ML SR IR ER K, 2014 ML T A HBORE
JERK, FIGKAILET] 17.77%, 2015 FFH1 2016 M2 ST FERFFICERIG K, 405108 9.48%F11 8.44%,
FFHAE 2016 FW 28 E LA BN TIE, M 2017 UG W48 3 FEFFURA AT lvE, 2018 4F 0 26 5y BE A3
KZEH-12.45%, 2019 FHEBKBEMEEE, BV E. BT VETH RS R 518 5 n] 4t H
FEBER, —ERE EXEESI R T v, ARSI BB, S H Sk 5E
HEAREE, FHEEEREGEE LMMRBRA, MRS IGEREA N NE. 2019 4 12 HBK
BRI B AR, 0T N S R L A R S, BB 2020 EEFRIF T RIE S IRE, FE
2020 SE—FELE M RAR RN TR FE AN 472,161, K 31.12%, IE R 4R SR
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Figure 2. Annual changes of the network attention of high-grade scenic spots in Beijing (2011~2020)
B 2.2011~2020 LR A RERBEXTEFEEL
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FHEE

N T TS SR FE AR BRRHE, AU RAERR AR SR ECk T & . s H AR, @i A
JEICT i A R X 2 ST BE AR PR AS B4R 2, BARZE IR LA 3. RTLAE R, 2SR LA brAg shHa £
BEEEETE, 2011 4R/ 64.25%35INF 2013 SEH 87.79%, [t G281 &5 HK T 100%, FFrAEshH8%5UE 2016
FHRIEFH T 128.82%, FRUIAENT AL T 5 IX W4 SRR IR RN, B EE. H 2016
G, WEERERENFERESIRE E I TGS, 2] 2019 M2 7T L I E R sh e 58 E A
105.85%, HNFEIT 100%, FKEHAEXACR TR A ZUiiE 5e X W4 FE PR AR IR RN, 4 SE
FEBONFRE, ARIT AT &R X K R R . ERE RN, 2020 FERESRHER N
80.73%, W WRIF R G &2 midi, AT LA 2020 SRRV EARMER—F, &) T “FRidE£” B 9%
TR SRR, ARG EAEE HSRRE SN, Wik P 6 BN LS R A S R A B 8

Table 3. Inter annual variation index of scenic spots network attention in Beijing (2011~2020)

% 3. b 2011~2020 ERXM KX T EERTE)

FEy 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

FEFRAE B TEE(%) 64.25 75.92 87.79 106.77 11795 12882  122.76  109.85  105.85 80.73

5.2. FHHHE

T R ECT 6 SR P 28 50 B R RUIRiE IR, (EAE — R BT DU BRI SE AR E IR, AN S
ZH TR TR PR, Gt XS AL ST & A iRl s X R 19 H B2 S, K4 H
X 2% SV B o o P 2 oy FE B B O R 4 RHE S, 24 A S RVE AN T N R RIEE 80%E 100%
Z AR A R4 NP2, 2 H W% SR FEAR T 45 9 48 5T T 80% 1 A ki 43 ik 28, il 1545 2

Table 4. Distribution of the network attention in low and peak seasons of high-grade scenic spots in Beijing

F 4. ALRHE A MR XMW KEERE TN

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

v | A I I I I N N N NN
T ]
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FEHT T A RIS X 286 3 BE AR VR HE R 0 AT AR O, L 40 XFEEWT BURE, 2011 4E % 2020 4FiX+
S A AR RTT A BRI S IS SR S RN BARSEIRIE R AP RV 2 5, (HIERE
BERTAER 4 HE 10 H, FEZHBE6 AR 11 H, WENMAE 12 ARRE 1 H. B8 msE, b
HT AR S X 48 R AR IRIE R A ERIUNIEZREK . PR RIVR R0 R AL -

RIS, TR — o R, B=HN—AFH, M3 AZS ANESE, 6 HE 8 A
NEZE, 9 HZE 11 ANKE, 12 HZE 2 ARKZE. 2011 2 2020 FACETH R A RIS X N4
FEFRIRTT AT ST, R BIR T S G- IME R 53,856, H M4 CVE AP N 56,575, #X
TR ST FEAFTIME A 49,855, AR SCVE LT IMH Y 34600, DUANZEITLE L S HL 47l A
27.63%- 29.03%- 25.58%F1 17.75%, AEXTALE A HRli 5t X M ETE R L flRm, HFIRL,
AT A I 48 DT P R R I =T

5.3. BBRIFE

Gevk A D AL BT i A IRIFESIXAE 2011 4F 2 2020 A H H4% E LA, LT3 200 R AF 4y
A BERIZ SR RE, HAR A IIE] 3 from. JEIEXTEE 2011 4228 2020 R0, W RAE LR A
il S5t X A 1A P 286 S FEARAGE ) AT BOR MU AR AT . £ 2011 £ 2013 X =4 A FE X b RE A
SIS SCTERE I HY “XUE” HFAE, FLrP AR 4 R 10 H WS SRR, 11 HZ=IRER 2
HNME T ERIRA, BHER) 7 A 8 A M RIEEA MiEiE% . 78 2014 45 2017 FIX U4 A4 [H
XS A FIXE ST RO BON IR “ =07 $RIE, BR 7R 4 A 10 A4k, ZSRIEELE 8
FIER— A EEAE,  RIIAATLE 2 S R T ) 75 SRIBORBEOK . £ 2018 4F 2 2020 41X = £F[A] 4= [ Xt
AbntiE A SIXPIZE SR S “ DU BORFAE, EREFER 2 F RIS — MR, 2019 EEAUERD
NI, RPNIGE TR AT A HATIFR K.
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Figure 3. Monthly changes in network attention of scenic spots (2011~2020)
3.2011~2020 FRXMLEEER BTN

YOI HE IR 2 e A, T DA SR UL P AR IS 4 0y, R BRI A RATE Fi
Tk “Fi—” BREAMKIG, Wl mRRE T i, AN TER S BT, TR T ROV, TR L
[EEPHBLE 12 Aok 1 A, EREFGEALTE, RIS, RE TR HIRIAES, MR
R, MR TIRAK, (LR PSR A “ XU [ <27 FEA8, [T B IX 1015 B (655
Wi, 2020 410 2 F BRI L, RTINS 2019 4R AR A AT ] g 41
A TR A AR % S S
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N DI TN O FE I H BRAFAE, A SO S s B R dickir 2. 12 AR(Q2), HEHT
FEFVVER LIRS, SRR 5, ATLAE S 2011 43 2020 SEJLRTH A JURIESHIX M4 SR I Z= T
FRIEFRHT AN 1.94. 1.98. 2.05. 1.98. 1.95. 1.83. 1.59. 1.67. 1.65 f12.23, 2B HEHK. 5 &
ISR, RIEES H S A X N G AR ERGR I A 22 5, WSRO 2, HIXFh %
5 H 2013 FFHFUB T 2011 44 2013 AR 0R FE Fr AoRe s ik, FRBA A AL T s A iR 5t
X 4 268 I3 FEAE P 25 H o0 A 22 SRk, 2o 22 SRR &, 1T 2014 4E & 2019 FEFETTESEE
HOFUE %, RUEEXAC R A SRR REN & H - mgdna T35, Mg ARG
ZE AN . 2020 FEFATIEGREEFREON N, T EURZ RE RIS R, 7R A ik A& 2=
HH it Ui 2 S A POt L

Table 5. Seasonal intensity index of scenic spots network attention (2011~2020)

52 5.2011~2020 FF =XKL FESTHMEBEIEH

G 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

R TR 1.94 1.98 2.05 1.98 1.95 1.83 1.59 1.67 1.65 2.23
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R4 A ERECr &6, SR AE T & A RIESXAE 2011 45 1 H 1 H% 2020 4 12 A 31 HWH
W48 2, RTINS T 2 A N N R A s DL, W 4. ATRAEH, b
T A RIS X NG IE AR B R “FERS, TEBMR” FUSIE, BARICVEN—2 21 5%
X P2 R JER A BV, B 2Bz B, R RIXREEER T 5.73%, F N SR H
BUERIAN, ZJa AR N, £ HIXRBFEIER]T 6.05%, FF7E 2Rl 30L& P25 eiE
/ME . X —HHE SR NS TAE B> R Z BUIREBONATT, ERRIN R, Feaidd
W 2838 ZAH SR E B, AmHEmuE R, —BoRUiEEar 1 & 3 K, Wt BRI AER S
FII 28 IR T, B H/SIER) T oM, B A H BT 78 i w55 DX ) 9 28 S FE T4 1 [ .
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Figure 4. Weekly distribution of network attention of high-grade scenic spots in Beijing
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Figure 5. Daily network attention during the May Day and the National Day
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6. LR A BiirFs X P4 T B R 238 5 70 4FE

I R ECE G IR 2011 R E 2020 EAE R G A 31 ANE TRHE R = A RIS X
fRE, 192N A &8 T bR A A RIS X 28 G FE A AR S Bl B3 6 TRUREL, B
/0 X1 D9 28 9 AL PP A AE S S BRI B, ik A [ 35 et b T iy A 5 X X 28 S FE A 3 A G A
o TS S AT AR T, bR iR T H X W& S E FEHA TR BB 0, 2017 SEPIZ8 i i
N 12,587,004, 1K 3 A AT H X 28 SG3E BE A, Tk B B R A0 mTak i, g oo BEAIR T
Hlie T dby WIE LR, AR, R REE WA X W4 O FEHE SR, Fodrimrdb, I
F RS X AL T Ab R, AR AR, TR LI, RS X B AR B b e, (A
BT R SEIAT, TUEN o Be I ARSI 58, — BLORFFE B I 48 DT B o P b X i o0 b it T
S X TR FE A AR, HohiEr . TE . FiE. UK PN X I 2 v B HE A S A LERRTE 28,
29, 30, 31, EHHMN. M. FEEEMX B TAFREERE, NOEREEUN, BN &R R,
PEES H b R, Mg EEHEA RS .

Table 6. The network attention and ranking of high-grade scenic spots in Beijing by regions

6. FWXILRZ A i RXMWEEERHEE

HX 2011 2012 2013 2014 2015
S 543,352 (15) 734,539 (13) 1,024,538 (16) 1,088,161 (15) 1,207,466 (14)
Jbx 5,181,460 (1) 5,300,299 (1) 6,525,254 (1) 10,487,094 (1) 11,450,993 (1)
EY/N 350,180 (23) 442,265 (23) 664,234 (23) 711,139 (22) 861,450 (21)
& 505,490 (19) 521,602 (20) 800,849 (18) 757,344 (21) 863,283 (20)
Hill 262,044 (25) 316,640 (26) 508,291 (25) 595,124 (25) 607,373 (25)
IR 928,014 (5) 957,053 (5) 1,603,985 (5) 1,925,370 (4) 2,047,747 (4)
i 405,151 (21) 530,135 (19) 695,572 (21) 706,390 (23) 861,024 (22)
M 236,618 (27) 352,238 (25) 495364 (26) 547,304 (27) 578,545 (26)
RS 180,129 (28) 158,681 (29) 215,492 (29) 268,846 (30) 303,525 (28)
b 1,461,912 (2) 1,556,274 (2) 1,737,682 (2) 3,170,402 (2) 3,246,238 (2)
tf=] 862,408 (7) 1,157,220 (4) 1,683,206 (4) 1,761,074 (5) 1,668,144 (8)
ST 561,295 (14) 554,035 (18) 747,441 (19) 1,060,464 (16) 1,116,294 (17)
Wik 666,294 (12) 849,150 (9) 1,207,288 (9) 1,369,011 (10) 1,301,343 (13)
W 520,261 (16) 685,227 (17) 1,014,364 (17) 1,050,156 (17) 1,063,190 (18)
Hk 514,349 (18) 521,106 (21) 708,874 (20) 824,384 (19) 1,022,032 (19)
T 797,692 (9) 838,094 (10) 1,170,961 (11) 1,470,262 (7) 1,766,602 (7)
TG 387,559 (22) 496,346 (22) 683,782 (22) 780,413 (20) 795,596 (23)
e 781,627 (10) 792,237 (12) 1,048,512 (15) 1,040,743 (18) 1,450,611 (11)
S 483,300 (20) 703,044 (16) 1,056,847 (14) 1,111,473 (14) 1,148,657 (16)
FH 155,964 (29) 176,159 (28) 269,575 (28) 314,953 (28) 288,746 (29)
il 70,497 (30) 111,032 (30) 184,997 (30) 303,708 (29) 275,655 (30)
%R 942,785 (4) 942,147 (6) 1,343,870 (6) 1,457,666 (8) 1,857,371 (5)
17 686,461 (11) 860,610 (8) 1,066,350 (13) 1,396,232 (9) 1,442,023 (12)
[ 613,544 (13) 711,262 (14) 1,079,049 (12) 1,239,617 (13) 1,167,482 (15)
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Continued

i 865,872 (6) 907,689 (7) 1,281,772 (7) 1,299,385 (12) 1,847,135 (6)
| 519,477 (17) 706,248 (15) 1,263,322 (8) 1,566,281 (6) 1,457,828 (10)
PN:H 1,332,856 (3) 1,323,261 (3) 1,737,266 (3) 2,295,759 (3) 2,107,887 (3)
P 25,915 (31) 29,368 (31) 36,549 (31) 4859 (31) 52,799 (31)
i 238,095 (26) 315,960 (27) 460,925 (27) 551,287 (26) 569,820 (27)
PN 321,040 (24) 438,942 (24) 592,891 (24) 653,508 (24) 650,641 (24)
EE/ AN 818,820 (8) 837,709 (11) 1,174,676 (10) 1,346,828 (11) 1,560,855 (9)
X 2016 2017 2018 2019 2020
G 118,563 (18) 1,380,665 (14) 1,361,543 (14) 1,342,599 (14) 1,175,758 (12)
Jea 1,178,890 (1) 12,587,004 (1) 11,920,793 (1) 11,688,183 (1) 8,949,964 (1)
ER 904,177 (22) 1,083,744 (21) 959,550 (22) 960,413 (21) 719,262 (22)
fizye 106,726 (20) 1,258,249 (18) 1,202,552 (18) 1,207,712 (16) 991,252 (15)
Hikr 648,982 (27) 746,514 (25) 727,511 (25) 680,106 (25) 500,366 (25)
TR 2,546,706 (4) 2,409,471 (3) 2,379,036 (3) 2,381,226 (3) 2,333,129 (3)
I 902,525 (23) 962,460 (23) 833,658 (24) 895,206 (24) 695,602 (23)
Bt 649,329 (26) 738,880 (26) 652,951 (26) 651,666 (26) 468,252 (26)
tiaed] 371,859 (29) 367,664 (29) 456,486 (28) 427,443 (28) 343,775 (28)
G| 3,796,923 (2) 3,289,864 (2) 3,786,764 (2) 3,519,871 (2) 2,666,099 (2)
G| 2,094,376 (7) 2,133,963 (6) 2,041,218 (6) 2,004,616 (6) 1,578,416 (8)

BRI 126,113 (17) 1,104,942 (20) 1,201,416 (19) 1,128,802 (18) 870,259 (18)
bikla 141,101 (13) 1,492,544 (12) 1,461,802 (13) 1,436,985 (12) 1,137,772 (13)
bikeg] 115,776 (19) 1,325,495 (16) 1,226,256 (16) 1,193,094 (17) 934,383 (17)
K 140,154 (14) 1,170,642 (19) 1,149,336 (20) 1,042,314 (20) 733,847 (21)
L5 2,156,031 (6) 2,099,262 (7) 1,872,706 (8) 1,929,976 (8) 1,915,975 (5)
L 908,058 (21) 974,696 (22) 969,815 (21) 943,176 (22) 761,712 (20)
L7 149,523 (12) 1,485,182 (13) 1,604,825 (10) 1,502,568 (11) 1,308,076 (11)

e 130,909 (16) 1,299,446 (17) 1,221,938 (17) 1,126,473 (19) 853,154 (19)
THE 360,231 (30) 424,680 (28) 382,929 (29) 360,525 (29) 270,304 (29)
Hig 529,632 (28) 293,662 (30) 257,801 (30) 212,667 (30) 156,821 (30)
%R 201,009 (10) 2,383,386 (4) 2,203,079 (4) 2,302,311 (4) 1,968,086 (4)
1 157,318 (11) 1,543,332 (11) 1,496,902 (11) 1,433,430 (13) 1,102,087 (14)
Bk i 132,060 (15) 1,359,889 (15) 1,313,003 (15) 1,272,577 (15) 973,222 (16)
kg 2,063,944 (8) 2,001,151 (8) 1,853,903 (9) 1,935,378 (7) 1,587,664 (7)
| 2,681,164 (3) 1,765,040 (9) 1,496,534 (12) 1,551,136 (10) 1,387,290 (10)
R 2,256,003 (5) 2281,102 (5) 2,177,677 (5) 2,193,413 (5) 1,491,518 (9)
[l 62,055 (31) 75,003 (31) 74,670 (31) 73,370 (31) 59,934 (31)
W et 666,233 (25) 609,693 (27) 569,744 (27) 545,153 (27) 346,002 (27)
Pt 796,326 (24) 914,458 (24) 903,129 (23) 903,877 (23) 667,205 (24)
WL 2,024,595 (9) 1617,174 (10) 1,875,399 (7) 1,812,097 (9) 1,698,839 (6)
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FEE S

NT BB T 2 O B S AR AR, A SOl bR Hp R BOR T it . i2 A R3), THE DA
HFRAE R R, SER WA 7. B IEEAESE 31 ANE TP, BT F SR AREE N 18,
7 7 AT RUE H, SR FH RS PR S R IR SR S, (ARGIREEA R, o 2011 AR % 2013 4
HhPREE R RO [, R A [ R 1 XD 2% OV FE (R AR R FEAEFRAIS, b T e s X ) e D ZE AN i &
HE, 2014 & 2015 FHIFETIRE BT, X ATEONES, 323 HIPEN & KA Z 51 SRR I I i
W SCEE PR, AL TR R X A4 N, SRS BT, iR AN . 2016 4 fE U
RIZAE T, BUERONEIE 18, RAE 31 ANSGEILRE A JRiEF X X 5 A BN /i, ok
THaE, RS MEARR.

Table 7. Geographic concentration index of scenic spots network attention (2011~2020)

52 7.2011~2020 £ RXMLE LT EHIBE S IEH

Ay 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

HoH 4R PR E 28.43 26.84 25.27 29.09 29.21 27.53 28.43 28.16 28.14 27.56
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Figure 6. Spatial distribution of the network attention of high-grade scenic spots in Beijing (2011~2020)
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