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Abstract

Objective: With the development of the times, the public pay more attention to health, making the
fitness boom came into being. As a derivative, fitness fast food is favored by the public and has
strong market competitiveness. Therefore, this paper studies the market of fitness fast food, in
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order to understand the consumer’s purchase preference, and then to make reasonable sugges-
tions for fitness fast food enterprises to promote the development of fitness fast food. Method: The
paper analyzes the current situation of fitness fast food industry by means of document investiga-
tion and questionnaire, and uses SPSS and Python to carry out network crawler, random forest algo-
rithm implementation and grey relational analysis, etc., focuses on the characteristics of consum-
ers and fitness fast food products and their own factors. Conclusion: The body-building fast food
has a fixed audience, the product promotion is closely related to the crowd characteristics, and the
body-building frequency and income are the main self-factors that influence the consumers to buy
the body-building fast food and safety factors are the most important product quality factors for
consumers. Suggestion: Fitness fast food manufacturers should make clear the brand positioning
and focus on specific groups; Strictly control the product quality and improve the fitness effect of
the product; Strengthen innovation and break through taste restrictions.
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Table 1. Development trend of fitness fast food market in Beijing
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Figure 1. Cloud picture of commodity comments
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Table 4. Feature importance ranking
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Figure 2. Association result diagram
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