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Abstract

With the development of communication technology and the innovation of communication media,
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the short video industry has emerged and has had a great impact on the development of tourism
with its own short and compact advantages. In this paper, we will study the influence of short
tourism videos on college students’ travel intention and destination choice. The study establishes
structural equation modeling with travel plan, content perception, communication intention, in-
formation acquisition, travel intention and destination choice as research variables, and uses var-
ious statistical methods to analyze data through SPSS and Amos programs to derive the relation-
ship between travel plan, content perception, communication intention, information acquisition
and the influence of these variables on the travel intention of college students as a group among
short video users and the data were analyzed by SPSS and other programs to find out the rela-
tionship between travel planning, content perception, communication intention, information ac-
quisition and the influence of these variables on the travel intention and destination choice of col-
lege students among short video users, and to make reasonable suggestions to short video pro-
ducers and the travel industry.
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Figure 1. Model hypothesis of the influence of short travel videos on
college students’ travel intention and travel destination
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Table 1. Table of study variables
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Figure 2. Model structure of the influence of short travel videos on college students’ travel
intention and travel destination
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Table 2. Frequency table of personal information of college student users
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Figure 3. Frequency diagram of personal information of college student users

E 3. XREERPPTAERHE

3.2. [RHEHRE

321 {EEST
AR TS 29 MRS ESE, N THRIEEENTN—30E, ETREER T 26,

DOI: 10.12677/5a.2022.116160 1541 Givth2 5 R


https://doi.org/10.12677/sa.2022.116160

ZFEE, KL

AR 372 t3 K, A TR R P AR — VA5 EE 23 Cronbach’s Alpha (52 B ELRS 38505 (EEAT
R — B SG
AKX

(k) X
a_(l—kj{l_ s ] W)

Hor: kO, P AW IRSTTZE, s ARESTI%E.
MR 3 HATLAE H, 7S/ MULAE E ¥ Cronbach’s Alpha #KTF 0.75, A EUFHIMRGEE, @id(E

AT -
Table 3. Table of Cronbach coefficients for the study variables
=3 MRTERHERAKER
W& = I H Cronbach’s Alpha
TR 4 0.878
RN 4 0.771
LAk =R 5 0.798
(EESSIRi 5 0.819
R IR A 8 0.894
H fith ik $¢ 3 0.839

3.2.2. MEKIE
TERRBE S HTRT, S REAS B E4T KMO F1 Barlett BRTEAEES, W0 B B4 2 7508 &b AT 3B AR 36 o
KMO AW T A (2):
ZZi;ﬁj r.|Jz
Zziij rij2 + Zziij IFiJ'z»LZ,---,k
ISAESE RN 3% 4 Fro, KMO B 4 0.928, #1: 0.9 3& A K -1 4 #7, Barlett BRIEAG 56+ 77 {E A 5925.285,
B M4 0.000 <0.001, BISGiIH4656 52, Wi Z4EEIE & AT UE 20T .

KMO = 2

Table 4. KMO and Bartlett’s test table
R 4. KMO FnE4FF4FHIE R

KMO HURRE U 55 0.928
LR T 5925.285
EUR R BRI B R 16 I 406
BEM 0.000

PR T AR AT AR S T ZE TR A P REAEAT IR R 7 W, a3 ey A A SR IR 1, VR
WR# 5, RIS ERSr, R ZTTRAIAE] T 64.532%, Ui UIREM BN A 7 b S I g s
AR U AL F R 7, SRR — o D R S R P (B BB 2 — B0, WA &
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Table 5. Explanatory table for the total variance

=5 BRAHEMER

X AL GRS RN SRHE AT 7 A JieRE 177 Al

wr 2it TEAESL BR% Mt FEES BB Mk HEESL BE%
1 11.124 38.357 38.357 11.124 38.357 38.357  4.628 15.957 15.957
2 2.215 7.639 45.996 2.215 7.639 45996  3.802 13.112 29.069
3 1.773 6.114 52.110 1.773 6.114 52.110  3.058 10.544 39.613
4 1.381 4.763 56.872 1.381 4.763 56.872 2.999 10.340 49.953
5 1.177 4.057 60.929 1.177 4.057 60.929  2.593 8.942 58.895
6 1.045 3.603 64.532 1.045 3.603 64.532 1.635 5.637 64.532
7 0.985 3.397 67.929

8 0.815 2.810 70.739

9 0.705 2.429 73.169

10 0.684 2.359 75.528

11 0.634 2.187 77.715

12 0.579 1.997 79.712

13 0.543 1.871 81.583

14 0512 1.766 83.349

15 0.475 1.638 84.987

16 0.445 1.535 86.522

17 0.405 1.397 87.919

18 0.383 1.322 89.241

19 0.374 1.290 90.531

20 0.358 1.235 91.766

21 0.328 1.130 92.896

22 0.322 1.110 94.006

23 0.302 1.042 95.048

24 0.285 0.982 96.030

25  0.267 0.921 96.951

26 0.261 0.899 97.850

27 0.222 0.766 98.616

28 0.210 0.725 99.341

29 0.191 0.659 100.000

33 REEEEKE

TEHE S Amos H

N

iy

, W AR S HB AR I R 2 6~10 flz~, AT 1% Chi-square = 1353.662, DF = 368,

Chi/DF = 3.678, GFI =0.790, AGFI =0.752, RMSEA =0.085. Chi/DF % 3.678 &b T-nJ 5% [X [d], S Mtf
AN LA S B A TR TR AR S R B AL (R Fe AR GFIL AT AGFI Yy423T 0.8, e WA 78 2 3 v (K FE
RMSEA 4 0.085, 4T R DAEAZHIIX 8], A iZAR A () 45 46 3505 vl L2 o
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Table 6. Model fitting indicator chart
7= 6. WA SiEIRR

Chi-square DF Chi/DF GFl AGFI RMSEA
1353.662 368 3.678 0.790 0.752 0.085
Table 7. CMIN
= 7.CMIN &
Model NPAR CMIN DF P CMIN/DF
Default model 67 1353.662 368 0.000 3.678
Saturated model 435 0.000 0

Independence model 29 6097.866 406 0.000 15.019

Table 8. RMR GFI
% 8. RMR GFI &

Model RMR GFlI AGFI PGFI

Default model 0.091 0.790 0.752 0.669
Saturated model 0.000 1.000

Independence model 0.176 0.205 0.148 0.191

Table 9. Baseline Comparisons
5% 9. Baseline Comparisons %%

NFI RFI IFI TLI
Model Deltal rhol Delta2 rho2 CFl
Default model 0.778 0.755 0.828 0.809 0.827
Saturated model 1.000 1.000 1.000

Independence model 0.000 0.000 0.000 0.000  0.000

Table 10. RMSEA
% 10. RMSEA %

Model RMSEA  LO90 HI 90 PCLOSE
Default model 0.085 0.080 0.090 0.000
Independence model 0.194 0.190 0.199 0.000

34. EREZIESE%

FEGERYTT AR ey, N0 B AE 1R )3 T PR 1 25 0 R (A 2R i G E BOR S,  f SR AR A A R Y
BEAENCE, U R AR rp RS TE AR B P X B PR AR AR AT TEAE

A T3 tmr B — KT 0.5 YCATT A2, & Amos BT ST 45, 1288 1) DR 138ty i 34015 3 0.5,
AL — B R R 0.6, A VG RCE R

Amos % tH1 45 R FPZ IEFR R i 72 R R 4 11 froms
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Table 11. Amos partial correction indicator table
< 11. Amos FPMEIETEIRTER

M.1. Par Change
iidaa <> 15 B REL 42.942 0.072
Tt R > FERE R 16.095 0.040
A IR == {5 E3REL 5.824 0.023

Fh MNIBIE G R4 & (—), Par Change NIEIE G 8L & (+), HEW A, Gk iRttt
Y515 B3RBUH B 5CE, W] DARER DR B, Jl DA 72 %, SN SCS 0, R e i 2 3k 471
#®.

WMME®E H10: FRIFHRIFNE BI3REL R IEA . FIFEXI L ZE 9. €10 M e16. el7 tH[AIFEE T Bk,
N Amos BT EHE 8T .

€d
52 67 .59 69
D1 D2 D3 D4

.36
7R .82 7 83 55 D
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s Gt 3 3
€8 A1 5 60
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—mL A2~ o ] A HepEE w5 e
€2— A3 e NERAl 50
3 % 5\ < g
59 /151 o
O—= BT N 5 . «—@
% 418 EEEn > ‘ 3
9 ? L N
D[ 5] ! /,45 s
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60 67 60 71 '
|=Et | ¢c2 || c3 |[ c4 | Cc5 |
36 45 36 i

50% szé
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B FSRIE:  Amos.

Figure 4. Model path diagram of the influence of short travel videos on college students’ travel
intention and travel destination
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M, BB E NS, GFI=0.814>0.8, AGFI=0.779 G L 7F, HAAR S A BT L, Bi 2
SEVEFERR RMSEA = 0.078 < 0.8, AH LU if B mr, A& IS H e hn &l 5 Ak »
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AR HEAC R AL, IRETUIAMG T RN IEEL B AR 7 ffr B R R 3.

TR 12 i, AR IR R AT AR B e B L A5 RARBON IR I R L A5 S RO
H e AR H UL AR P E O >, REIFE 0.01 KT R&BZETE, IR R
Beo R LRI IR E A 89 P {E29 0.566, KT 0.01, K TEZE.

Table 12. Non-standardized factor loading scales for study variables

F* 12. REEVIFRELEFATER
Estimate S.E. C.R. P Label
iy <—- P2 BN 0.273 0.069 3.939 H5
H (% < P2 N 0.427 0.097 4,396 o H6
IR A (——- 15 B3REL 0.455 0.082 5.557 o H8
H ¥k 4% (=== 15 B3R 0.433 0.068 6.373 - HY
H i <— FEREEIA 0.302 0.083 3.621 H7
R I <— iRl 0.050 0.088 0.574 0.566 H4
A4 {—— Y| 1.000
A3 <—- RERIES | .919 0.099 9.274 par_10
D2 <—- i 1.183 0.075 15.802 o par_11
D3 <—— JicliE &) 1.125 0.075 14.976 par_12
D4 <—- Jiidizaamel 1.204 0.075 16.102 par_13
A2 <—- PR B 0.962 0.088 10.899 par_14
Al <——- PR 25 A 1.156 0.102 11.287 - par_15
B5 (- 5 7% 2 ) 1.000
B4 (= iy 0.726 0.092 7.938 o par_16
B3 G G y=aE 1.172 0.132 8.913 par_17
B2 <— (i a=am| 1.762 0.176 10.007 par_18
B1 G PR ) 1.631 0.165 9.868 - par_19
C5 <— eI 1.000
c4 <— 15 B AREL 1.001 0.075 13.333 par_20
C3 <— 15 EREL 0.846 0.077 11.025 par_21

4.2. BEREOH

S IZ AR AR HEAL RBGIAT 00T N5 13 JBoR TSR s i el R 8, o] DLER AR N — A e/ —3fedd:
—JLERMEENE, B R TN p SRR REL BE XA R AR BRI . B Sk
AL, AEGR TR & > 0.6 (0.7 DA EBERAR, BREMENAEN 0.5), Aged THE 1 (RN EAE T 0.95),
Z A R B LA MBI SMC KT 0.36, %R AH & TR AT DLBEAZ . S F R TR ) d 2 1
SEFEAEQI R HIW: SMC 7E 0.19 £ A N BN, 0.33 LA REE B, 0.67 LA REMEK.

FH #4240 M ] R«

TR TN AR EI R R ), W PEAR,, JKCF L RBLE S, IR R, Rk
RAEM, HizmRECH 0.299.
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Table 13. Non-standardized factor loading scales for study variables

= 13. IREENIFRELEFRATTESR
Estimate
iy === Yl 0.299
SREp:1bvikeS <~ gl 0.359
TR R 1) <= (ERSEINiL 0.613
F f i 2 5 <~ 15 BRI 0.446
H f 26 5% <= (=] 0.268
e 2 T <— TR 0.059
A4 <— gl 0.647
A3 <— IR 0.568
D2 {—— gtk 0.816
D3 {—— il 0.766
D4 <—- il 0.831
A2 <~ P25 IR 0.673
Al <— Sl 0.732
B5 <— EREE A 0.544
B4 (— LR R 0.433
B3 (— (i 0.640
B2 (= T3 = 1A 0.875
B1 (—— TR R 0.769
C5 (= = EAREL 0.788
C4 (- 15 B3R 0.710
C3 (- 5 B3I 0.601
c2 (- 5 B3I 0.672
C1 (- 5 RIREL 0.599
F1 (- =y 0.601
F2 o =y 0.738
F3 (= R Ui 7 1) 0.714
F4 (——- e R 1) 0.775
F5 (—— TR IR A 0.692
F6 (—— Jiilia=qm| 0.710
F7 Ca R ) 0.571
F8 {—— i R 0.736
Gl (= E [ b ¢ 0.749
G2 o E b ¢ 0.810
G3 <——- H (k£ 0.737
D1 o REE R 0.721
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Continued
AR > il 0.313
AR <> kA 0.520
gk A <—> 15 BRI —0.059
il > {5 BIREL 0.722
e9 > el0 0.285
el6 <> el7 0.362

BT RO I A RN H RIS, REE P, K ERBLEEE, MR R, Kkt
BRARA R HE M R 0N 0.359,

BT BN IUE SIRBOS iR E A, REVE PR, KO BRI, WHELE RS, Itk
AR, HRm RSN 0.613.

ST B IUE SIRBOM H A dE, BENE P DY, K ER2ILEEE, MR, Hikit
AR, HAEm RN 0.446

ST RO UL AR S A H LR, BENE P DY, K ERBLEEE, MRk, kit
BRARAT R, HRm R KN 0.268.

4.3. IRBHUSIEIRTEMN

Table 14. Table of model fitting indicators
14, REWEIERER

Chi-square DF Chi/DF GFlI AGFI RMSEA
1186.605 365 3.251 0.814 0.779 0.078

14 o T BRLAR SR fb, (ERUB B IR S R SO AT A .

Fo B AMERIZ R R e of BEXSEC(CIDF), RO (EMUINEREE, 19t RS, R .

WA IEAEE(GR): T ERia e REOM T bR 22, A SRR FE AN (B I A RS LR
76 0~1 2 [, MHE 0 Fnil @2, CF1>08, WA S EL .

VAR JE B & DL BE TR EL(AGRI): HUEAE 0~1 22 [A], 43 1, #AVRR & #LF . AGFI = 0.779 il
0.8, AR E LR UF-

JERLRZE R (RMSEA): — L I, RMSEA 7 0.08 BU R, HBIL T 0, BALEHEN . RMSEA
=0.078 < 0.8, IR R BT

4.4, ERIGED

SIS G T RS e, A EIRECRT 0.8, IR ZE RN 0.8, BRI A
E R MR R4 R BT 50, 2RSS ER B e i 2 1m0 A S8 B PR i), 1 8 o) e i |
FISEIR 225050 )0 0.299 A1 0.613; P ZSEAI. 5 B SREURIE 36 = m) 2456} i i B A e 8645 S5 5 PR RS,
=R B R IR PR 52 R 505 0 0.395. 0.446 A1 0.268.
5. &5
5.1. 45ig

ASCE S SEFRE O, A SRR AR L RS, KRR R AR, AR, B
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i, K

ARH BRI RN H AR OO SR, Bt RR, R G RAE RS BT BT
N SR TR [ SR BT 2 &, T SPSS. Amos SEREFFREATUREL, 1S LAUT 4R
AL LR TR R A TS, R RIOK S A P R R A P R R SRR RSS2 B BRI 2 R MR T
o b SRR REBOK, AIRSy B {5 B 7 (A 3R S R 90k B A 10 T WA RE 13 B A X K
AR AR R A AR o TE AR PO AN A RN RIS P A5 2 3R, R D15
SY L Nt PSP DD AN E lEinb:iNtpuik s X SRTE 3 - IRCIL S A o A I E S 6 2 NI ESE DAL EPSYEIN S
LREPTA, (FREDE . AR LR KRR e BRI 2 BOCRR BE (5 K2 A P (i e 2 1m0 A0 )

IR .
5.2. X

R, HRriRiL P SIS . R Y S RECAEEE R EN, NE BAEHE
et T E RIS 1. BT EAR B BT R e, ERESAE S, XUOTENICEN S, R R
R

1) ikt R Aok EE R AU A . A SAE N R B N R AR P, DadE
FRAER P E RN, RIPBARIE AR, NIBSIX -5 G R Fran AR, TS
RNV 22 AT 250k -

2) Tl AR AR N S AR A R AR EY), ERNNERS T
BOZAREE DT, MR V3 th SOZ A WL SR i, GBI N AT, %88 B L
(EISY

3) RiFizMr&mahr. AULENAAFRX S Ea), W] LUEr ZHF ek, il mRRAL
A, A EE, SHPERKRIRENEAIRAR, BORKKI PSS IR & .

4) AL A5, SSah I ARk [6]. AR BTG, A= 8 B I 28 EBRZ T IE 30, I
ARG RAS SRR TR, Sl or B QSN B 8 BN, THET G B2, SEpUfE 3 A3,
et e b A o

5) St PRI N 7, ARl RE R . AW TS 1R AR S A Tl R R AR T H 3t ide B
(R EEEE . AUV Bl A S DR CE A, A PTRFRI AT AR, RIS T
RUEE, ARERMHELR.

B oW

BUKRARE, MCERH AU E, B2 rEacsE, NEMOEE. 87 X, 225 gt
A R UAEN, AL M AIAAT, B8+ EEHRAT, ORI B, R
MIsCHF. CHABHRERIZKFEEMIAIUA L, EEMRHRIRTEAA T m RS S, AR
K%, WERMMFEZ. REREME, RAILACRGES. B8, EZERHTREERZE
Z. HEZ . WSWELRNEHEME, REEMILT, &EA - RERESOVEAINTIH. e, &
BRFEEIRRAT, IR T

SE 30k
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