Sustainable Development T #F42R /&, 2020, 10(5), 770-781 Hans X
Published Online November 2020 in Hans. http://www.hanspub.org/journal/sd
https://doi.org/10.12677/sd.2020.105094

ABUEHE R T ZAE PRI
ML A A

LR KRR G, E R
PR ALK, ZA B

Email: danchen@ynu.edu.cn

Weks HiH: 20204E10H29H ;. A HME: 2020411 A13H; KA HM: 2020411 20H

wm B

YERRBHE P BT R R AT M2 —, W3R SR A\ BE R BRI B 5 o0t A B IR BT £k feAb
B, RBARIAT IR R BRI R R B e SRR, SRS EMER], AT IARRNE
BRZE. APTRELENMARER, B EAERSRTAATEREERE, X8 SRR HEE
RIER KA BN ERAHATH . SRRUSHE RTINS ERAETEZR “GTERAR + &
RSP MBEEBRARKTR. =8E MR R FE X REIREQREERIK, MRS
BRESH. RiHE BABREAR. #EBERAARIAER, BELETHR. MBAT. B, #
XN =EEF BT ERIMAERL, EERE TERBETRT =88 5 INRIFEA N ER RN, DURH
TR P AR L AT S B BT

Xiid
PR, KEE, BTof. =EE

Research on Yunnan Outdoor Tourism
Attention under the Background of Big Data

Dan Chent?, Jun Hul2

'School of Mathematics and Statistics, Yunnan University, Kunming Yunnan
2College of Science, Yunnan Agricultural University, Kunming Yunnan
Email: danchen@ynu.edu.cn

Received: Oct. 29", 2020; accepted: Nov. 13", 2020; published: Nov. 20", 2020

Abstract

As one of the widest application prospects of big data, tourism big data protect the professional
information from huge tourism data. Tourism big data support a solid foundation for the devel-
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opment of the whole tourism industry and tourism decision-making, realize the value-added and
profit-making of tourism industry and reflect the integration of modern tourism information. In
this paper, we study the attention of Yunnan outdoor tourism big data and the application of in-
formation platform by consulting relevant information and designing a questionnaire to collect
data. The results show that the business model of Yunnan outdoor tourism market is mainly “of-
fline Club + online club platform” and the spontaneous organization of the enthusiasts. Outdoor
tourism enthusiasts pay less attention to big data, the information resources of outdoor tourism
are not clustered together, the degree of tourism informatization is lower, the information mod-
ules cannot interconnection each other, tourism data cannot exchange and the efficiency is low.
Finally, according to the application of the information platform in Yunnan Province, the author
puts forward the reconstruction strategy of Yunnan outdoor tourism mode under the background
of big data in order to promote the comprehensive informatization and transformation and up-
grading of Yunnan outdoor tourism industry.
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1. 51§

AT, KEAE CEARFERREHBIE R T KAT 5, HRESERMB M E, kb2 farhieiids.
SFTRRIE “REAE” SARRATI R R EEIR G iRl KB AI T OACRIE B8 E, Wikl
AT RS, LR SEECAER, BEEER I E IR R A IMENE R, RIS
U B B BV SR ARG, RISt A RE AN AT Ml R i B el o o B 5 IR sz (1) kit . R[]
R ARTEERN R, AR X AT AL TARIE B« KA ARACPIIRIART B [1] [2]. BEA ARSI &=
MEETE, ECREZ PR ANF R T4 N IRIEIE , 5&SMERARIEAR, HAmZNMERER
HMIRIER —MIELER SR BRI, R — PGk SEARIER 75 SR HRIF[3] [4] [5]-

HHT, eI S 1 B 3 SR AR i Ui T 3 A ek . R ielie H b R s 2 b 1) b g ot
FHLERSE . WREGE. B ZTHEHE . SRS REER. BRI, BR4ERSZI
#r[6][71 [8] [9] [10], & 7 7 jikds H ith4r &% iy tr. R, EWIL, WEELEM T &R H T4
BE TR HEEE, P EEERTE B 0 P A7 AR AN AT, AR RS S YA
PR PSR 2 DT T RS GL T 0T, IR T 2 4B MR 25 [11] [12] “F & AV AR i ie = b SR AR
T AR A A T UC AR B HE A = R 55

e [E i K B TE SN RA I ITE SR A R IRE P B A7 s Akt ck, RIVRZ LT 2
METEEE BIRAMMEE S, IR HEm BT, KORIET T NSRS B R [13]: H R EL
JicliE sk Travelocity H4 K EHE AT F e BEAERI 3, SRAPUEEERL, BRAESS 5 o i R tE 5] )
HbR2 P HER B 2 1 77 i, JFER LRI SCRE SN IR SR [14]: JiRIFS 5~ ) Sojern WEEIF IR &R B &AL
AwE] N REMGE ARG R A AR, LR IS R A NGRS
Pras ROPM T AR EBE AR EMTIRRAH, SRR MIRSG 4 H, il 58058 X E %
WS R HE B A7 [13] [14] [15] [16] [17].
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FERBART 5T, X OMRIFEAR AT AT AR FE, AN FIZRA AR A B R A 3 L R
gy 18] [19] [20], INPRSEIEL PG HRSS B AN R, A5 SR A7 b SE AR AL
iRt ZHUEREAL, LR AL I G AR AR R R B . ASCR IR L A S AR K

TR KGRI DFEFENT, X ANiREHE o7 6 B BT AR T, R0 w8 7 ikl KB
BLPAME 2 G MR, BERPIERSCHIK P AMiRTEHE 2, MR JT R 2 s RIEE Ty T2 P A1
WEHI A SRR, SEBLP MR P AR DX s AR SRR A b ARl B DU 2 (] A X

2. BRI
2.1. i|EiEit

WHFCR M R S A E AT R, WA 2 N0 1) R ANRE 2 45 B Ak 5 )
HANEOL; 2) mHE AR KB 0 O SN G Bl 55— HB 20 (0 e AR R A P SRR
s WML BN PANIREFETE . S0 e 75 30 SRS AR R A5 B Iigte . XAk
TR BB BR AR . X AR R A A T RO, AR R ELR AR AN
e R A0 P AR RO ORI E, AEEIEA b, BEXE TR IR P AR KB BB AT
BEALRLH & 9 EERE AT

22 HEARE

AHETC 7 R BCEAT Bli R e, BB AR S AN B PERGR R R BETTE T 2019
1 A PRERE B P A 4 A R IR T 3, EFHLEIRE, I B an 5 8 S N U s(3RAS 78
ARG TR EE AT A E L AT, MIERDUAN A ZIRE . 53R /A KEEET,  FFx
T BRI R 7 MR HEAT 7% . 2019 48 4 7, WIFtEBIRIT 32 0 AMRIEIRARES, @it
XTI BEAUEE K7 AR BN R R R 2 2, SR B & Bl 7 26, 3R 220 £
3, I BRI 78 4y, RN 298 tr1AAE, HAPA ARG 278 43, B AR 93.3%.

2.3. BRGSO

1) EHHENZS 5N BT, 25 NBuR 2 1) 328 P oE 31~55 % 2 ], SR NFL 75.6% (4 1).
ATLVE NS5 AN FREDRERNE, K ANFl. KERE, ESMEZEMTELE, BAL. N K
BE. B S TR E, [FIRTTER AN B AT ahvE AR

2) PUONRIFS S E R AR E T 5., BIEE AR, RFEAREE IR & H s 50.0%
(% 1), RE¥HIRZ A 282%. FHNSEZIFHIRT 2 RIFIAE, A EH8EE /AR BANENT
WrEYINESZ R TR, S E R FTERE IR T

3) FAMi I 52 1 1) H WA LA 5000~15,000 J6 T 7 Ee B d e, IR B 71.5% (7 1), XL B BH T )T 2
KPR LB, X NAL T BB SN AN B b &8 b o KA P A& Sl R R (R 2 46 R0 3 58 1
BUBIH T RE), WNEA —EmfEt:, BER&SIP IMNESINE T .

4) 5P AN NI R RS Z R (K] 1), b BOR N R#BUT. B4 2R, 1R E TIEH)
b el i 22 N 34.6%, E HIERMEE LSS Tk 24.4%, ARV EAL— B TAE NG 17.9%, A
7.7%, A% 6.4%, SEEHLCATOAAEE AR G 5.1%, BB L N 3.8%. TlkEA
NG BHBNEFE RIS AN 53T R AR 52 I AR 76.9%, ULEA R AMEEI S5 AR Z )R
T RN AR, AATE R 1) TAEM SR E R I [7], A 78 2 A D EEREATRS /1 L2 - AN 3) .
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Table 1. Basic situation of the participants in the questionnaire

* 1 FEEESSEELER

e N# 53 H(%) E9/i] N# Hortt JELLON N# 4 (%)
19~30 ¥ 43 15.4 B R LA 18 6.4 5 TN 53 19.1
31~45 % 128 462 K& 78 282 5 T76~1 /376 142 51.1
46~55 % 82 29.4 REEARF 139 50 1 Ji76~15 JiJt 57 20.4
56 bl 1 25 9.0 TR 43 154 1.5 H7Ebh b 26 9.4
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Figure 1. Occupational distribution of outdoor travel enthusiasts

E 1. PoMiZFERISHIER

5) JU AR 5 4 SRR B A OC IR AR T E R A fh A T RO . A SIRAT AL IR
BB MK, SN 72.0% (55 2); XTSI sNashf i, WA A 5E 4 BT B e S iR R

NE, LY 72.8%. UHIERBI NS EITIAER SN BL K S5 E(E)
FUANBLRI AR 2 TARKI (B, (B AN, 5 28 5 2 1 (R AR A Bk AT A
WS EZARES SR ANER .

Table 2. The situation of outdoor travel enthusiasts obtaining information and participating in outdoor sports
B s 5PMNERNER

® 2. PONIRIFE I EREUE

BORIE R —, KB HI LR
R AE R

REAE N H 43 (%) ZMmir X N# H 43 (%)
LYNCFHER T 128 38.7 MNEL] 130 415
WA B R EELERY 11 33 RESEES 35 11.2
R N =C 32 9.7 WA SRR 98 313
IREAL S ARAR BB AL B ) 106 32.0 kAT A2 30 9.6
VAN 3 5N R RN vl 45 13.6 SR AL 12 38
HoAthig Az 9 2.7 ENLVIE:N 8 2.6

6) &2 RumE M AMRIFIIUH 2 5100, 2Vl iy 7 SOE BT BB BB, EET
PN, B BT BT A, AZBSNRRIRKIE, AT SN R SR A

R BITT,  PrBLs2 2 TR .

FEHEAT P AR, SRR Tk LGRS . R X

EAlIE
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Figure 2. Outdoor travel enthusiasts participating in sports

2. POMRIEEFES MEEhE ERER

3. REBEERT ZEEPIMNRFIMAR
3.1 MPIMRFEABRENREERR

JIE X AN R R TS ST R B, AT I P A i I K B v R 5%
W, S HERZN 47.4%; AT BHEA EMLN 29.5%, A — & Tt HBONE LN 23.1%.
KEWANEFRAR: © FAMNEIE—NEATEZ IS, BRPINEEKRERZE LKES, 25
NEHECRER % . (HRES 5FRRETEA TR IMNRIF I RS S, B B A i i ix — ik e
JERAE R S @ REFEARIL T MARIE BILEE, Rkl Tk, &Rl ZSIEE A2 5 R
SIRHARVREE R G, AT M K I i s o G = SRS AT T A AR B, SEI it i r  f 3
EAMEA . AATREREIE W T AR T, SSEE AR,

BT P ANRIEAREBHE AR, AR PI(mh LU RE . RFEARE AT 78 A BA L) FTHR
W(EFEAN BET. EA. ZR. KETIEH). REHISAI A ETEA G, I as—5 T
TENGTL A% R BERBNEE(ME), 2248 BRI L)WM, RAHAZIBGERG 9 520t 7 A
TiE R 00 S FE AT W 9

B2 3 WLLEW, &N HERT, X ANRIERBIEE — € T SENgiREE S, FhEE
R CAUREIN 0.7%, PR KERIN 4.3%, SR KRR 12.2%, BFFALL BN 5.8%; Xf 4k
T Ui AR AN T S R M AR O B R A 3 b, iR mrh K BRI 2.6%, SR BN 11.5%,
IR ARNIN 24.4%, BFFAZLL 9 9.0%; & Wi 2 ARk R EE R g, R
KMULTF A 6.1%, PN RERIN 9.0%, 1 KRR 12.9%, #F5EAELL EN 1.4%. 45 R 3K I :
Xof AN REAR A TR OCTE NI 7 A2 BB R R AR, (RS ARIR S, ¥
HA e Bk — DA 7 At e KBS P R DGR R L P o
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Table 3. The attention degree of outdoor tourism big data * cross table of academic qualifications

3. PONRBARIBHOREE * FHREXNE

=3

BT
LR K% KEAR  WEFAEL L
T 17 25 36 4 82
— .
EI“ﬁF%mﬁtﬁﬁﬁ 20.7% 30.5% 43.9% 4.9% 100.0%
PN 5 THRRITET 3 EE
f H 2 E b 65.4% 36.2% 25.6% 8.8% 29.5%
i
it ST E I L 6.1% 9.0% 12.9% 1.4% 29.5%
); IR 7 32 68 25 132
9 - ENE N Iy N
e AU R R AR KRB 5.4% 24.3% 51.4% 18.9% 100.0%
g, Mok TR T E
g Kk ok 25 3 4 4 26.9% 46.4% 49.3% 55.6% 47.4%
B R E L 2.6% 11.5% 24.4% 9.0% 47.4%
7;‘ e 2 12 34 16 64
: S P
fiEt BT ﬁmm?%ggﬁﬁﬁ%ﬁ 3.1% 18.8% 53.1% 25.0% 100.0%
\ 7.
fil IR .
I E o b 7.8% 17.4% 24.6% 35.6% 23.1%
AT E T 0.7% 4.3% 12.2% 5.8% 23.1%
T 26 69 138 45 278
H. Ayt P R
- ﬁmuﬁggggiﬁ%ﬁ 7.2% 23.4% 49.6% 19.8% 100.0%
(N
mEE I E ot 100.0% 100.0% 100.0% 100.0% 100.0%
HATHE 2 T 9.4% 24.8% 49.6% 16.2% 100.0%

N TR AR AL 2 (R SRIR LR R R A G, BATH BRI RIS X 4 3 34T R KT
4 0.05 ikl . e 4 ATkD, BORIBRITRIGAIMEE 0.047, /T 0.05 (R ZFEEAKT, BEIAFZ:D
PN ORI VAR D RIPNC FIINPSEN- S A0E F EPS IR

Table 4. Chi-square test of the cross-contingency table of educational background of outdoor tourism big data

® 4. PONRIEABIEF hRZ X T BRF L

PR R J5
ASREL(L)
LR IE IR
RN ZEL

B
5.565°
6.640
0.020

278

H

T 53 A (L)

0.045
0.036
0.876

a 5 MRTTH(ALT%) TSN T 5. /MIE TN 1.15.

H7 5 w1, AFEBOLEPRA S, ARSI G — € TR EN R EE T, Tl
RN Bt 6.5%, S B AL BT 3 BN 51 4.7%, 2V B — B CAE N 52 4.0%, A% 52 3.2%,
H IR 2.2%, 2E4E R 2.5%, BRAK A 0%; S AN K B AT B (H 14 R 5% 3 1 i A 25
o, TR NG 13.7%, SEBWLC SO A E TN N 9.7%, kB — B TAEN N 7.6%,
NN 6.8%, L N 5.8%, AN 3.2%, BHER AL 0.7%; W A iR B I p
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EE P, BAERNG S 7.6%, SWBWLRESAAEIA RN 3.6%, Pl ff—BKTI/EANRN

3.2%, 55N 4.0%,

Table 5. Attention of outdoor tourism big data * Occupation cross table

? 5. PONRFARIENEE * BullizX R

BHHENEE N 9.4%, 4N 1.1%, HiBKRA LN 0.7%.

i
N . s .
PABAN - FEBHR oy R . -
RET. B fFlkm o o - BEZAN
. N fi—MTL  A%HR b L
HLERD EBA AR X U At
BETHE) R n )
T 21 10 9 11 26 3 2 82
E B A3 M
piE A i“’ﬁfjﬁ 25.6% 12.2% 11.0%  134% 31.7%  37%  24%  100.0%
BT R T RNE
2 7 BRMV 9 B 43 b 27.3% 20.0% 22.0% 28.2%  542%  158%  50.0%  29.5%
;Lj{ d AT E 4 B 7.6% 3.6% 3.2% 4.0% 9.4% 1.1% 0.7% 29.5%
F A 38 27 21 19 16 9 2 132
b
S W LSS P Ui
e D e T)j%”ﬁfﬁ 28.8% 20.5% 159%  144% 121%  68%  15%  100.0%
Wi, Wk BHEA T HRRE S
g KAk ) AN N 49.4% 54.0% 51.2% 487%  333% 47.4%  50.0%  47.4%
b TR E 2 13.7% 9.7% 7.6% 6.8% 5.8% 3.2% 0.7% 47.4%
&
T T 18 13 11 9 6 7 0 64
iR H Ao P Jite Vi
HowT gg%ﬁ;ﬁgﬁﬁ 28.1% 20.3% 17.2% 141%  9.4% 109%  0.0%  100.0%
N 7.
fRIFRE
A7 RV 43 L 23.4% 26.0% 26.8% 231%  125%  36.8% 0.0% 23.1%
HE T E S b 6.5% 4.7% 4.0% 3.2% 2.2% 2.5% 00%  23.1%
T 77 50 41 39 48 19 4 278
7R AR A it iR 0 0 0 . . . ) )
it BT T IO A 34.6% 5.1% 17.9% 6.4%  24.4%  7.7% 3.8%  100.0%
7 B 43 B 100.0% 100.0% 100.0%  100.0% 100.0% 100.0% 100.0%  100.0%
d AT E 4 B 34.6% 5.1% 17.9% 6.4% 24.4% 7.7% 3.8%  100.0%
Table 6. Chi-square test of the occupational cross-contingency table of outdoor tourism big data
% 6. POMNIGHARBIRER L XX FBE R KRG
1B H I S35 MR BT
KRR 7 20.940° 12 0.043
SR EL (L) 22.780 12 0.032
EAPSIS 3.439 1 0.065
AR RH 278

a. 15 MHICH (T1.4%) R TN T 5. s/ MR THECH 0.69.

PR A KR 7 AN 2 480 AN R EE AT T i E AR S fRE,

TNV R T ANV AR N R (HUT S A ZER BE TAEE) . gl A — M AR R E B HRE (D
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WY RE, RPN R & T A RS E BN AT SRS R B, A RIS BRAE 7 AR I [ A8, 125
B RBAE BOR B LR FHE) i R e, AT AR At AT Dxh o ANl K As R oGE L B, JRATTH B /R b
ROTRIERNS 7% 5 BEAT S MKy 0.05 MR BRI . FHEE 6 WA, BRI R U7 KT ER (1{E 2 0.041,/ T 0.05
IRV S v CPE o N NG AN YN RO DRP Y 2PN € D PRE S $ 8 E - EPSII R

32. REEERTRFEBUTENEATR

AT MR R B A T RIRRIE” BRI RIS B G IR BT FE . AR I
HSA g R, 20 25508 P AR DT B B e IR R R B« A1 oSSl 0L, FLUGR P AN iR
MBI Sl PANBE W AA BRI PO S SRR . B ANRIEREBIE NS =T, RITY =
A SRS BT & R L HEAT 7

PRI~ 73 B A Y e o R 38y DA A e e R B 25 5 PR S I R R B S AR R, R I R s

Xy =ayk +a,F +-a,F +é
Xy =ayF +ayk, +--a,F + &

X, =ayF+a,F+-a,F +¢&,

pm' m
FRER NN
xl Q, a, - a4, F1 &
X = x.z A= Ay 8y o By F= Ez o )
Xp 8y dpp Ay Fo Ep

PG T RIA N X = AF +¢ o

o, W T E RN KMO B ERRRIRRRE LS, 7 oMl A N P & S EE G KMO (52
0.616, Z#EM N 0.000, /T 0.05, MZIEATRI, NAMHKRECA T RER BARE, BIFEMGA R
[EAATEM DM, & & TIER T 94T,

BRI 43 b P AR B 3R ) P R 2 % AR B BT & IR A6 15 B R R U A B F AT R AR BE, iR 4
A SLR FX T AR B BT Z PR TTER, BEER T A A LR T R E R RS R E . DA E
FANRIEAME B SRR &, B E S i Tk RS AR B LRI, 45 R BRI &N
AL B AR LR, 1 AR s (R R 4 v PR - S (B R B T LR 2 M5 B, R T SR B 3% .
IR, X AR AT 7 MR AT, WA 7 AT, “WIERHIEE” — )RR B = AMHEE AT L,
FTUSATEBERT = TR “IRIBEA P A —FBoRE— 1T ZR 2 69.443%, HiH
AN E A 07 2 A TR £ 7 ZE ) T7.706%, /T = A E W 1077 22 56 BT R0 77 2 1) 83.473%,
EHUE AT, /T = E S RSB RE R R, JL s TR EENATER, “hefEamr i m”
—H BRI LUS R T, $REES 5 R e 2 i 2 AR .

B2 8 W1, AR REAE 1S BN DT, BRSP4 H S B 2 40(0.896).
XS R EH R 5(0.776). FIFEE BLEH R5(0.756) S AMKTE APP & F13i(0.744) . MMEEIAR A
TG B-F6(0.740). FAMNBE TR R 40(0.737) FAMEEE B3 5 (0.692) F1 42 d G B AT &
(0.665), IXEEREHE TG F BRI T AMRIES BARGL, KT 7 S 52 f 35 F0 N ;A1 v b () N
A T RAE I P AR IS B A% O o TR P AR KB T 6 5 T80 45 % RRAT IR WA . iR Ui
EIERTT. PUAMEIRER. SN RN NHZVE, sl & REEEHE N HAT 6 UL KRGS, iR
GBRCNEEEBUR . Al W S X0 EE A

DOI: 10.12677/sd.2020.105094 777 CIESES 93


https://doi.org/10.12677/sd.2020.105094

WeFE, iR

Table 7. Interpretation of total variance

R BHERRE

o WG FHIEE PRI T 7 A TEEEF AT~ 7 AN
St T EH FH% NIk TEESH FZH% @t TTEBTH ZH%
1 12.500 69.443 69.443 12500 69.443 69.443 6.330 35.166 35.166
2 1.487 8.263 77.706 1.487 8.263 77.706 5.437 30.205 65.371
3 1.038 5.767 83.473 1.038 5.767 83.473 3.258 18.102 83.473
4 0.718 3.990 87.463
5 0.645 3.584 91.047
6 0.411 2.283 93.330
7 0.337 1.873 95.203
8 0.201 1.615 96.818
9 0.206 1.147 97.965
10 0.112 0.620 98.585
1 0.078 0.434 99.018
12 0.071 0.395 99.413
13 0.056 0.314 99.727
14 0.030 0.168 99.895
15 0.017 0.093 99.988
16 0.002 0.009 99.998
17 0.000 0.002 100.000
18 -3.467E-16  —1.926E-15  100.000
U E o rbride
Table 8. The component matrix after rotation
5z 8. et lRRIRk S FERE °
15 BN AR JeR i
Mk ARN G BT & 0.740 0.311 0.311
eyl R 50 0.071 0.766 0.224
FUO e IR R 5% 0.300 0.875 0.119
PR SRR RS 0.518 0.786 0.167
FA1 i i APP R P i 0.744 0.254 0.499
P E S 5 RS 0.896 0.121 0.207
JUANE TR 55 R Gt 0.737 0.519 0.188
RIFEE BN E RS 0.756 0.464 0.260
FXERMNEH RS 0.776 0.447 0.342
FOMERE S BT 0.692 0.544 0.266
FAMERE RS 0.665 0.459 0.364
BRI 0.401 0.847 0.245
R 0.257 0.465 0.756
FNIRIENA F 77 0.483 0.498 0.448
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Continued
WE RS 0.498 0.649 0.467
WE AR 0.582 0.185 0.706
5 B2 AR R 5 0.573 0.672 0.137
HARWEE . 268 ST R 5 0.223 0.103 0.887

REUE: BBk, TEE Tk YURIES R ZiE. a JEEETE 7 JOEHUE 2.

TE AN R EE 1 2 A R 7 T, BAABOREAT2: FAMERLIRSS £240(0.875) 18 BAKIBUR:
$H(0.847). JU AN SRR 22 55(0.786) WRAL H1.0y 2 45(0.766) A5 B 22 4 {4 R 45(0.672), XL KEHEF&
FEMN T AN A RBE N AR, MR NBUR I E (5 B IR R . AL SRR
ek Jalh. MW LR PPN AR EAG AR &, BG5BT R0 A T o AR 2= B A8 P A e i AUt 9 11 B
e WP ENERERUA R @A P AMNE R ARERR R E . PO EIRR @R R
HMEEN T P RS W, e = mE A P AR AT RS R R . RSO Z FEE IR LI IR 58,

TE AN R e on SR DT, B BOREAT I2 : BaR WAk S i :240(0.887) ik
5 I1(0.756) RIS A Ak 5 (0.706) o IXANHE 3 3 M JiF SRIBUR 1A 1l i AP A1t i K250 1) gk — 20 Rk d it
Bl SRR AR FE A . TEBCIEA b, TR ROHT IRt T 8 2R S AN AR s i R S5 s R Gk T R ik
AT TSR N T LA I . BRSSO BRI AN AR S ALK

4. GR5EN
4.1 &g

1) W IGERRAR, TR

HET, mran T MR R BRI RIE L FRTT R b B AL T8 o BOUR eI, ANk
WOT R EMRZ UMRIRES . I8 DANETTROTRE,  SKABERRAT AR R K AR o,
Dy AL = A /) o

2) PRI RIS B S TR, BRI AME B AT AN 2

TRETAE R DR RROEEu], A Z K MR IR, B E AT s E AR Bl
e, POANEEH R EIT R E S AR B — . AR T AN AT Ml 1 B A
Ko RERG B EHR MRS, PANIRIF B2 IR ™ AN o [, Y Al A v sk = B 1k A
SERENE, T IR BRI AT T HEARAKCE, 3AE T HE A RURIFBOIRES -

3) MILEARNRBRZ, 188 K& AR

RIHRAM TP, mREE MR RS TS SRZ T ER W, K2 Bk Wk i1 th 4R 5
RUFFAHE, ARIRE B THAIARINL, FoE . BRI ARSHECIE M. FAMNEsI 24 bim i, 24
BARRFRE AL, HZB45r. N RERRm, BRI L.

4.2. B

R T AN A e A R SR T KA BT 52 AT ML R BB, iR T R AR L AR
MR WP EENT, JRARAE R 7 AN i S m B BRI v ), VA8 P Sl i 3z (1 B2l 3«
B ITIRAAER IR 5, SRRENMRIRIEEE T, AN kAl PG A AR T Mol A 5 R (e kAT
MR PSR BB SRR ORI, 3R RS 2 48 Rl ) BE A e 7K T A 3 3 1A P Al B 2
T BE Bt fre it 8 ] P A i i o B A IE

DOI: 10.12677/sd.2020.105094 779 CIESES 93


https://doi.org/10.12677/sd.2020.105094

WeFE, iR

1) R AN R E e A AR 2 AT K SEBURSHEE 48

BEX 8 7 AN IR R EHE R P ANIRIFIZ SR IR, IR RN, Rl AR 7Y
NRAE LA EE D RO NS SR SRS, Bl E . RS, AR, A
[FIZEBI ) AN RIS sk oAl . ZERIC R e, $RTT B AN RIS ) S SLxt A 3 s sh 2H 47
BEAT I E AL B, VSRR AU, MR S RIS A, IR I B, HEShARE |
DL 55 I T 1o

2) MR HHs e It i B ] A e e 2L

FEP IR T, DMERE RO, PMER T SRS ANEUA SRV ATEE S0 B T+ R R DN kA, i 3h =
b JeE BN o (RIS, Sh e fi BRoAR Y B 5 256, PR BRERISCAL . T2 M AR iE R R I H &
TR IS, RSB RS, HA b E RO RTS8 K, B SMBE IEMRHATR T, 4
F]RE LA BON T SE AR ARSEALE,  TRIFAT LA DU RE . ATHFEEI A e .

3) I ARHAE LI i S BRI A

TR ER G VESE . SRR, PO, 2 RO SGEIE BV 2 M RAT LA LA, 52
Hr B 5 Z AR SRR AT MY R R i o 7 ARl A AIE (K 3 SRR S A SR T = e 4 il L s B, 48
Il 2 AL GURIE IR 55 b I DUARHR 55 7 ML BE AL, IR SEBIL R b e AR 5% 7 e ) BUAR AR 55

F2 o
ESTE

B xR PR —RIE “ REIEE 5T P AMNRIFEEE 78 7701987 (17BTJ038).
8308

[1] Z4, RESE, SISO, =FE P AME shikiie & I 7 M), Jb5T: o iz Hh At 2018,

[2] #3525, WEE, ICE, wAE BER. RIEEE RS RLRD]. TEAURERE, 2017, 44(10): 1-6.

[3] #h, vhidtee, FEE. REFIMNESIRERERPUR R BT[] A E R CHkiEH, 2019, 27(3): 151-154.
[41 EA. Fodzshiit e BED] hERSMLE, 2009(12): 321-324.

[5] kM, Bfidh . FRE NS IUIR0]. AR E RAZE T, 2009, 25(5): 47-49

[6] Shen, D., Shen, H., Zhu, H., et al. (2016) The Statistics and Mathematics of High Dimension Low Sample Size
Asymptotics. Statistica Sinica, 26, 1747. https://doi.org/10.5705/ss.202015.0088

[7]1 Allassonniére, S., et al. (2015) Convergent Stochastic Expectation Maximization Algorithm with Efficient Sampling in
High Dimension. Application to Deformable Template Model Estimation. Computational Statistics & Data Analysis,
91, 4-19. https://doi.org/10.1016/j.csda.2015.04.011

[8] Zhao, J. and Shao, J. (2015) Semiparametric Pseudo Likelihoods in Generalized Linear Models with Nonignorable
Missing Data. Journal of the American Statistical Association, 110, 1577-1590.
https://doi.org/10.1080/01621459.2014.983234

[9] Kim, JK. and Yu, C.L. (2011) A Semiparametric Estimation of Mean Functionals with Nonignorable Missing Data.
Journal of the American Statistical Association, 106, 157-165. https://doi.org/10.1198/jasa.2011.tm10104

[10] Zhang, J., Zhang, R. and Lu, Z. (2015) Quantile-Adaptive Variable Screening in Ultra-High Dimensional Varying Coeffi-
cient Models. Journal of Applied Statistics, 43, 1-12. https://doi.org/10.1080/02664763.2015.1072141

[11] ZE=Mb. FRiEn s IRsh B R B S S A [I]. ARiif 24T, 2017(9): 4-6.
[12] E4ehE. T WA ST RN B I S 75 [D]: [t #4018 3. B & TLFM & K2, 20109.
[13]  KEUES 5] &Rl 25 — IR AR ¥ Ay [EB/OL]. http://www.duozhishidai.com/article-67199-1.html, 2019-05-07.

[14]  ABR-TKAE L 9 sl 45 X 2 AT [EB/OL.
https://wenku.baidu.com/view/9dd76fe1162ded630b1c59eef8c75fbfc77d944a.html

DOI: 10.12677/sd.2020.105094 780 CIESES 93


https://doi.org/10.12677/sd.2020.105094
https://doi.org/10.5705/ss.202015.0088
https://doi.org/10.1016/j.csda.2015.04.011
https://doi.org/10.1080/01621459.2014.983234
https://doi.org/10.1198/jasa.2011.tm10104
https://doi.org/10.1080/02664763.2015.1072141
http://www.duozhishidai.com/article-67199-1.html
https://wenku.baidu.com/view/9dd76fe1162ded630b1c59eef8c75fbfc77d944a.html

WAt WIR

[15]
[16]

[17]

(18]

[19]

[20]

ZELLHE. P AMSEII L 5 S TE[D): [ 2A AR 3. dbst: bR E RS, 2006.

Buckley, R. (2016) Outdoor Tourism in China: A Foreigner’s 30-Year Retrospective. Progress in Geography, 35,
665-678. https://doi.org/10.18306/dlkxjz.2016.06.001

Buckley, R.C. (2014) Adventure Tourism as a Research Tool in Non-Tourism Disciplines. Tourism Recreation Re-
search, 39, 39-49. https://doi.org/10.1080/02508281.2014.11081325

Jing, L., Ng, M.K. and Huang, J.Z. (2007) An Entropy Weighting k-Means Algorithm for Subspace Clustering of
High-Dimensional Sparse Data. IEEE Transactions on Knowledge & Data Engineering, 19, 1026-1041.
https://doi.org/10.1109/TKDE.2007.1048

XA, AR, B R R RS 4 B I 96 RIF S —— BTN B 0 1 AR B R T AR 548 4 AT 0],
WeRl2£, 2008, 22(5): 23-32.
WkEte, TRIFHIR ST RIM]. B =Rkt i, 2010.

DOI: 10.12677/sd.2020.105094 781 CIESES 93


https://doi.org/10.12677/sd.2020.105094
https://doi.org/10.18306/dlkxjz.2016.06.001
https://doi.org/10.1080/02508281.2014.11081325
https://doi.org/10.1109/TKDE.2007.1048

	大数据背景下云南省户外旅游关注度研究
	摘  要
	关键词
	Research on Yunnan Outdoor Tourism Attention under the Background of Big Data
	Abstract
	Keywords
	1. 引言
	2. 研究设计
	2.1. 问卷设计
	2.2. 样本采集
	2.3. 样本描述性统计分析

	3. 大数据背景下云南省户外旅游的研究
	3.1. 对户外旅游大数据的关注度研究
	3.2. 大数据背景下旅游信息化平台的应用研究

	4. 结论与建议
	4.1. 结论
	4.2. 建议

	基金项目
	参考文献

