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Abstract

With the deterioration of global ecological problems, the environmental pollution caused by cloth-
ing industry has made people all over the world aware of the importance of protecting the envi-
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ronment. In this paper, the millennial consumers in Beijing are selected as the survey objects, and
based on literature summary and theoretical analysis, the corresponding research hypotheses are
put forward, and the hypothesis model of influencing factors on the green consumption behavior
of Beijing millennial clothing is constructed. Using SPSSAU20.0, this paper makes an empirical
study on the green consumption behavior of Beijing millennial. The results show that environmental
concern and environmental protection attitude have a positive role in promoting the green con-
sumption behavior of clothing. Clothing green knowledge is not popular enough in the background
of higher education. Second-hand clothing is generally not recognized by millennial unmarried con-
sumers in Beijing. According to the research conclusion, this paper puts forward some reasonable
suggestions for the green development of Beijing millennial clothing.
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Figure 1. Hypothesis model of influencing factors of clothing green consumption behavior
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Table 1. Descriptive statistics of samples

=1 ERR Mg

NOGiH A& WaE L=t FEAKL Hort
% 180 34.09%

P51
S 348 65.91%
20~24 % 202 38.26%
25~29 % 110 20.83%

ERE
30~34 % 123 23.3%
35~39 ¥ 93 17.61%
LR 43 8.14%
KETIR 116 21.97%
BERE KEFEAF 263 49.81%
it 93 17.61%
-t 13 2.46%
KU 299 56.63%
o, LrL 51 9.66%
OIS, BT RBGE 143 27.08%

IS AT

oS, ZTECEeE 27 5.11%
&5 3 0.57%
oAt 5 0.95%
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Table 2. Reliability test
=2 FERW

Bl T JE T Fr#ELL Cronbach a Cronbach o
RS 5 0.746 0.738
SR 4 0.655 0.650
FREERE 4 0.812 0.811

MR /AT A 17 0.942 0.941

Table 3. KMO analysis and Bartlett spherical test
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p 0.000
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Table 4. Pearson correlation coefficient between each variable and clothing green consumption behavior
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p <0.05; “p<0.01.
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Table 5. Pearson correlation coefficient between demographic characteristics and clothing green consumption behavior factor
5. ANOGHHESRREZ B IHBEITAEF Pearson HHXREHK
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Table 6. Linear regression analysis results of variables and clothing green consumption behavior
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