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Abstract

In recent years, Cangnan County is in the key period of building a “South Zhejiang Gate” global
tourism rapid development. While improving the infrastructure of major tourist attractions and
developing tourism projects, all kinds of B&B based on the corresponding attractions have also

CESIH: Bt AT R R RE S R BRI P R R BT AUD. R RS R, 2022, 12(4): 923-930.
DOI: 10.12677/5d.2022.124105


http://www.hanspub.org/journal/sd
https://doi.org/10.12677/sd.2022.124105
https://doi.org/10.12677/sd.2022.124105
http://www.hanspub.org

Hoth, HHER

reached an important period of development. By studying the spatial relationship between resi-
dential B&B and tourism resources in Cangnan County, this article finds that tourism resources in
Cangnan County are scattered, and the number and category of circles are significantly different.
Cangnan County’s B&B relies on tourism resources, showing a scattered distribution pattern. At
the same time, it is found that Cangnan County’s B&B has problems such as low visibility and low
quality. In this regard, this article suggests that Cangnan County B&B should seize the key period
of development, and efficiently combined with tourism resources to improve the spatial coupling
of the two. B&B promotes the information dissemination of tourist destinations while enhancing
the popularity of tourist resources, realizing the win-win development of B&B and tourism.

Keywords

Global Tourism, B&B, Tourism Resources, Information Dissemination, Win-Win Development

Copyright © 2022 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

TR Rof 3 B PR BRI 5 X, AKFE TRk S AL, DAt G B LEa ST, B T T 5
XS . IR AR Jhm . Widb R AT s SRR i FE RIS I8 T2 4E 5%, P e RIE Rerg 4y
ARE R 1]e /N5 S5 3 4 H AR Ui DR IR SE SR I B (2], AT I R A 55t Ui B R 2 TRV R B
X HERE AN IR VR I A R L R R 5 S s B Rk % JFE 243 1) 42 SRR 1) 380 A S48 (1) T 7 72
AN EE[3].

gi b, EE VTR R E R G = fiks R, RIE 5k EIRZ AR KR
F, EEIANG ¢ R T S R X H S B S RS R o AR SO B R B 2 R i B R R A 1 R
MR EE R, HRTHHFNTRLR, FHEIECI RGN 2 K22 GIS XHE 415 1T 4b FE AN
SHT[4], R R R R S A BUR, BRE BTG 5 i BT IR ik e A f SR, O Jis 248 B R f i
R AR AR B W HE B BRI

2. fiRAR FEMEEALE
2.1. RXER

GRS, REALAERMT, A THLE K mim, 2AWL “FH R 2. 24 8K 1261.08
PN, WA 3.72 TP AR, WEELK 155 A8, 16 MA. 2 MNRES . ER R E R,
AR W= iR = K BEIR AN B AT e (0 = KRR e DUl @R Zemd, BEJR K 1800
K 2 VDM R B 5 LU KB R v, 2021 45 7 H, SR ENIE 2021 F£4F B IRITS 557
HoRE IR T B & 2020 FE RAEF A S ZREIHRIPATIE LS 2021 4 FH REFF A2k B THRICE
LR, REVIBIESURSEER . EEA N RE S R+ DU AR IR R . &
P IR LA A fE BRI Ll P BRI SR A 1A ¥ G [ BRI AR AR 0 AV T i PR AR (X S K
JRHEEE , bR Ok B L ik i AR R, DARGE SR ARG 1B AT SRIE R X A5 43 S ik i S
Wi, LASEEL A Bt i e s N BRI e I N3 K 12% LA 1 [5] [6]-

DOI: 10.12677/sd.2022.124105 924 CIESES 93


https://doi.org/10.12677/sd.2022.124105
http://creativecommons.org/licenses/by/4.0/

Both, HER

22. ARFZE

AR SOK A B BT R TR I S AR & K RAE N VIS, RIS BRRRERARS . BE
R, ELREH AW AR RIS S 123 (5 B8, PR e sEbn B RT3 5, 1 A b R
G = B2 GIS ¥ & 3R A7 Hihs Ab AN 7 (8] 5 Ar 43 A e

WCT F8HU2 5 TR A BAAE 25 R % 4 FE B0 /5, i — RIS 4™ 1 A U5 i B A FE 4, WCT
B AR 5 5 REAUB R WS A AT IR AL G SR )y, 2 H RIS FBCON) 2 R T s f&
FEIVEMbRAE7]. BTEEE, RARERTE H O R E ARG BN S A AT AR R RO B BR8], B
I, ASCHH WCT 4R%. SCE S RITE R B0t 7008 AR RRBCR , SREUIY B 325 45 i AU BUBL A Ak
G—— G RRBERN) WCT fa 8. SCEILEMESEE, T B 3 B FAE 5C T Rerg SO H (1 1 (1)
RO
2.3. BUERIFES AT

A VAT L T AR AR B A AR5 S5 R AT (2 T B i D 8 TR A T e D 5 SO BT B U, G AR
FI| 60 /™A HH LI IR AN B BRI BR . 2% 2 R AU RE AR G2 ) RIS A G B R 1)
IR BEIRARR €, A SORIRIE SR A LU R AP E 2R A @ 1 Rr et B MDBIRIN AL, iB83h9%
AR ISR EY . VEENRIG AL IG5 R,

AA AR BN, BT AR B REE 2021 F15 7 B RIE s BRI, T
B 7 A AR5 RS 1 2 S0 AT BN (R SRB 19 B e A AT Ab A, IR AR 3 87 M RURAE KA.

FIF 2% = GIS ‘& S AR B 87 KM 60 ANkl 7 g b5 B 4E, BRI EHERES
it i B R 23 18] 3 A P

AR S I B 3 1 T R AU A A5 — 4% B i $ 4R R A (R SR 2 B SRR . HE SO
J R RS A 2018 4F 4 H 12 H A 2022 4F 3 H 31 Ho 2B T MU 4 v ik 54 1 & A (1 4 HE 50
BEAT “RE” REEREE R, 35 209 KM A T ORI P, AR SO0 TR I B s AT R
MEEHSS “RiE+” EATKRMAE, RIGHISE] 23 %06 2E0E .

2 VS A RRUSCARIX 23 AR I R AT ), PRliE . fEREOR YK WCT Fa4k. ik 75X 14
FE S BAE AR T R AR

3. RS R KA
3.1. EEEREZREESTERS, BEEREREIIEEEER

Table 1. A list of B&B and tourism resources in Cangnan County by township
F 1. CEHERBERKBFZRSZHE—RR

ITBIX R T B R A ITHIX SN T B R
N 53 (64.37) 7(11.67) LR 1(1.15) 1(1.67)
S 11 (12.64) 2(3.33) 9S4 1(1.15) 3 (5.00)
gz G 6 (6.90) 10 (16.67) RBRETRE 2 2 (2.30) 4 (6.67)
AL 5(5.75) 5(8.34) AR 0 (0.00) 1(1.67)
&2 2 (2.30) 4 (6.67) FEQIIES 0 (0.00) 0 (0.00)
R 2 (2.30) 8 (13.33) A HL 0 (0.00) 0 (0.00)
BB 2 (2.30) 4 (6.67) Kt 0 (0.00) 3 (5.00)
IR 1(1.15) 2(3.33) W 0 (0.00) 2(3.33)
PiE%i ! 1 (1.15) 3 (5.00) 1RIE & 2 0 (0.00) 2 (3.33)
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Figure 1. Changes in the classification and quantity of tourism resources in various circles in Cangnan County
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Table 2. The publicity effect of tweets related to the official account of Cangnan Tourism Investment Group

% 2. TRRREARXSHEEX AR SHEIXERYR

Fa H 3 I 5 EE® FENE H WCI 5%
1 2021.4.19 604 3 R + RANH 880.58
2 2021.6.20 1522 2 BfE + e 656.98
3 2022.1.30 829 7 RfE + AN H 619.98
4 2021.6.10 540 0 Rig + sANd 607.75
5 2021.4.17 459 1 Rig + =804 582.35
6 2022.3.21 597 5 RiE + AN 507.98
7 2021.6.21 1357 9 B + Wit 493.09
8 2022.3.22 672 3 [AE + A 478.77
9 2021.4.10 168 0 R + =83 452.57
10 2021.2.15 890 7 R + 2SN E 442.13
11 2022.3.31 413 0 B + s 431.46
12 2021.8.4 510 1 RE + =504 418.85
13 2022.2.18 3266 24 BIE + FRiE 403.62
14 2020.9.14 322 2 Rig + SAN4H 397.02
15 2022.1.27 656 5 RiE + soNa 390.79
16 2021.12.24 233 2 RiE + 2SN %E 380.48
17 2021.7.7 376 3 Bfg + ENg 364.83
18 2020.8.13 199 1 R + Wi 362.46
19 2020.9.15 237 0 R + 5804 361.28
20 2021.1.8 218 1 B + i 360.72
21 2022.2.24 453 3 R + 2804 343.09
22 2021.11.10 1242 7 B + AN 277.32
23 2020.7.12 326 1 R + sanag 271.37

DOI: 10.12677/sd.2022.124105 927 BIESES 93


https://doi.org/10.12677/sd.2022.124105

Hoth, HHER

72 B H WCI 185057, WCT 8 27E 500 DL ERIUE 6 ANMESC, A 2 ANESC WCT 55478 300 BA T .
MRATETAE, Toll 8 AT HEER R, ok M PR, MR BE, SMESRR e
MEFER, ARE. NEEEE, HEEMAERBUIEAE 378, Bk LE, GRRRERKT “RiE+" 1
RATHEE] PR RS WCLIRECE BRI, HRHMN AR S, 7B IR, R TI5.

35 B “REH INELARELTE

EFAELAIAT VB BTG BUE. SiE. AP, BE, X “ERRE7 #ETRR, 4R
BIRKILE 1 1 E KIS 1 RAG K 5 o AR R (8 BARIE T — iR (5 B E eIk S, WREEL T +
K7 oNE, skZHEAEMERI. SEk, HBRED LR IEZE.

4. RGELEEWN
4.1. EERERRSE, T8 “REY , SAHEE—

g B RE 2ARFCIRG SR AL AT S, 5 IR BHE IS A G0k BT 0 2046 Z R AFAE
SRR AT OR AR o B R N A R AR R AR, IIUE “ASmAL” L KIEM 7 SRR L
i, G HREEscl, WETIRER, Skl RIS, BT R SR B R A 2 AR
1h 1 B HE i B A DX i 45 S R e 3k

BEF AT SO BT R BRI PR R DL RAE IR, B AN N R B R E R dh e, UE
CUAESIRAERRN T o CERIRIR R SRS e M A AR R A I
i SRR R TR R, D AITIE “RfE+ = IRREETR. B, SO TR SRS
Refid o JERDInamxt Rofd A AL AR oA dTidE, Sl “ M + RAE 7, et g B Rl SRl 6 b
RS, BAR%NE 2 Fr2 8l “ =%&+— X7 it “ Rfg+” ikl B, ibREARH. &
BEILAE 78 2 AR 3 i i Ui LR T SR

ASOR BRAG N B A R AR AR R + B RIREER. SO =R B AR R X B

A > » N
e 4 Z °
~ gg?fﬂc e e oot }\
i s, & : S
o -y )
] \ 1 = i v
- % /
- &Imfm%& ' . o o /
R ARFXH® 3 oy O
- S & 7 / 5
e d |
|

Figure 2. Cangnan county’s “B&B+" tourism development ideas map
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