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Abstract

As one of the important contents of tourism activities, food tourism can bring huge consumption
tourism flow and promote the prosperity and development of local economy. The consumption
development of food tourism mainly depends on the consumption tendency and consumption lev-
el of tourists. In order to better explore the influencing factors of tourists’ consumption, this study
takes Yunnan wild mushrooms as a case study. The first-hand data obtained through field re-
search and interviews should be used to quantitatively analyze the influencing factors of food
tourism consumption behavior by the Logistic regression model. The research results show that
the average monthly income of tourists, the degree of cognition of the function of wild mushrooms
and the source of tourists significantly affect the consumption behavior of tourists; On this basis,
reasonable suggestions are put forward from the aspects of publicity and price.

Keywords

Food Tourism, Logistic Regression Model, Consumption Tendency, Yunnan Wild Mushrooms

Copyright © 2022 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

SRR A R A DU LB S VRIS, A5 B E AR SR TS Sk e # AR S AR ) — Fh AT
R TR PERGE ORI EZ, BAMEYE, AL, R AR, 251, Seieth. ks
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JE[3]o Kwak 3T EYIRAE MR 5, e milie 20t H bR RURFn[4].  DAFERT R 94

DOI: 10.12677/sd.2022.124126 1125 CIESES 93


https://doi.org/10.12677/sd.2022.124126
http://creativecommons.org/licenses/by/4.0/

FRISC %

SN A M SRATE 5T Ui B 3K AN 77, DA 3 A i Ui AN VAR 5 AT B TR R gt i L ) R L R R )
[5]o Lee WRESCAL BV RN RIS B 56 0 B TR Ui vE 2 1R R U B [l 52 A K [6]. Mak B € T /N5
TR T IR R, AR S SR BRI T T [7]: Park 5522 1EAL 1A% G W 51 0 A0 0 9
ST OC SRR, K0 A8 G0 AR it I SR R 5| 0t D S R IR IR R [ 8]0 43 Al ik SR A
FARW BRI SRR B R R, BRI S0 BRI = R 3 SO B 1 B R A FA K
FALICIE

B3 — 3R, I SCHR 70 b A I I R i i A o, ARV, WEICRCR R, B SR
W R TRIFAT N MM RTE . RIETT I ST, SUFTERT A B E AR
T U . R T T B BRI A 5T A T SR DTk 14N, Kang Hyesook AT T %
BARBE R BERS /T R AR S5 B RIS BT FE[10]. Lee Woongkyu A B3 BRI AE 2 A4 i [X 75 15 B
EHHTER, HF H ISR R T B HEL O AL iR IF AN 11]. Yoon Yooshik & BLEEE A S AL
G A IR IR, AL G SR 5] IR J3EAT T VRG[12]. TS 2, HRTE AN IR A AT
WIM B, WU 2 AR oT, Bz @ B0t LS FRHR G, RIE RS S R 1 | Rt
TR

2.2. Logistic [EVI1REFH R

Logistic [ =2 —F) UGk B A8, 8 H T B 3288 . B0 B 2012 W DA K 28 5 0l 5 4k . 61)
wn, ZEER AN Logistic AR T BN Wil 5t 55 KR RIEEm, RIS 45 (1 R &
IEAEDRSS, T RLHR & 3G RO [ 13]. RFEHA BN T HIF IR R RN RE T E 6 /5
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[16].
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FREER T A X 2 53 2 BE AT 9T, ) D@ i AR Y AT 78 3% AR IR 208 A S Ui R 3% (1 AH SS R
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711207,

2 I, Logistic [IVARLA L& 4a FH 2 7 & KOF 7Lk, HAass 7 2/ ilie. i i Bz s B LR
i H AT, AR HCTE 36 BRI B 78 U7 TS F A s BEAh, SRl 2= e T A B AT R e o
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3.1. R
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3.2. BIERIR
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Hh, — e FERE b AE Sl 2 R R BRI B R0 o TR D e RO 2 3k 5 2 P A R B T A B e AT TR
QLI e 9 P A DX (Bt WA R RO B 7 L KR X AR R A A ) 45 1
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Table 1. Questionnaire survey schedule

* 1. EEFERHEE

B i mirwdn St St e

10.1 EIERX . BIEAE. =5 RIEN 100 102 100 100

10.2 EIERX . WA, 25 RIEN 100 103 103 101

10.3 PR KA 100 102 102 99

10.4 PR KA 100 100 100 100

10.5 B 100 100 100 98
&1 498

2021 F 4 AE R EWHTAFREAY 5 RIER SR, i RBoRE 5 507 4, 4L,
BRI BRI E, RAIFRNE RN G 498 17, B REN 98.22%.

3.3. IR E
A AR 2 M SR VR Ui A W S B AR B s R 2K, BRUONR I W SR A AT N R e R E R
PRGBS R R R N E M8 &, HMCRH Logistic [RIARETY b 28 M: [m] A 7Y 43 Bt
ERTEHEINFEE
Logistic # AR A B2 B MR 0 A0 8,  HREBENZ = RN EM R0 AH121], HARN:
mgqmzmT&—=%+@x+m+@x (1)

1
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4.1. PAFFHE
1) 5]

Table 2. The number of wild mushrooms purchased by tourists of different genders
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Figure 1. Status of purchasing wild mushrooms in different age groups
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Table 3. The quantity of wild mushrooms purchased by different age groups
=3 FEFIRRBIFEERE

S 18 LL'F 18~25 26~30 31~40 41~50 51~60 60 LI &
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Figure 2. The current status of tourists with different educa-
tion levels being able to buy wild mushrooms

B 2. TEZHBRERFEBIHFERIR

Table 4. The amount of wild mushrooms that tourists with different educational levels can buy

T4 FEAIZHERERBEBIFERINE

o3k WIFF LA e LR AF fifi = & Ak it
W S B A TR 5 17 21 46 17 106
AN S A= T 14 41 89 205 43 392
& 19 58 110 251 60 498

4) Bk

MFE 5 N 3 ATLAE H, RS2 U5 E L AR R AR E A2 A, FEARECE N 287 AN, T AAN AR
M S AR T ) LSRR, T ST AR B B M 4 F 22 A, O 14.63%, 1 S AR B L SR s i
NG BAIAMEZEE, RSB 41.67%F1 45.16%, XA % RAI/MEL B S G EREMIRANS
PRIBBERF[R], 14 F i 2 AR A RPN o 3 2 B IR R 7 it 28 ) ST B A 1) s JR B A — 8 [ R
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Figure 3. The current situation of different occupational tour-
ists being able to buy wild mushrooms

3. NEIERMIHRiRsE 5 SLEF A E IR

Table 5. The amount of wild mushrooms that different professional tourists can buy

= 5. AR E B LFERNE
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Figure 4. The current situation of tourists buying wild mu-
shrooms with different monthly average incomes
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Table 6. The number of wild mushrooms purchased by tourists with different monthly average incomes
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Figure 5. The status quo of tourists who are expected to buy wild
mushrooms in different tourism

5. NEIMRREHIHHESR RS 5 L5 L HIRK

Table 7. The number of wild mushrooms that consumers are expected to buy for different tourism

F 7. TRNGERITEEREEBLHFERNE

4y 1000 BAF - 1001~3000  3001~5000  5001~8000  8001~10,000 10,000 BA £ &t

) S A B 27 55 20 3 1 0 106
AN ST AR 175 170 40 7 0 0 392
it 202 225 60 10 1 0 498

4.2. HEIFE

1) R IRH

RS LA, kKB A FIIRITE 5ok B =/ MR E 2 9 5 ki & S0 49.8%5 50.2%,
THBEAAME, A MR WSS R LN 27.6%, 12 R 8 KT I ST AR B Y EE A4
H 14.9%, UiBHZ= A AMRGEE A L T4 N ikiiEE B B smZI e SE R R .

DOI: 10.12677/sd.2022.124126 1131 BIESES 93


https://doi.org/10.12677/sd.2022.124126

FRISC %

Table 8. The number of wild mushrooms purchased by tourists from different source areas

* 8. TRITRMIREENLFEEHE

P = [N
) S B A B 37 69 106
AN ST AR B 211 181 392
it 248 250 498

2) i AT A

MF 9 FTUAE H, 4K ZHURIFE SRR AT IE T H AT, B0kt B 2 5 IR A ks, EITE
A RIR GO, SReAL AR I8 T [ BRI 2 (R SNy S . AN [ AT O 20 S AR T 1)
WK, H WA B E N 27.27%, BRI i 0 S35 26 W A EL 30N 30%, sRALSE T A H
B it i D) S 87 2 TR R L8N 19.26%, 38 B A e 14D 5 R T /i 2 R A e Uit ()0 2 2 S D HE A e Uit
KPR B, MSRAS AT R A it it 2 W S 1 LU 2R B v T HA i AT 7 SN R

Table 9. The number of wild mushrooms purchased by tourists who take different means of transportation

9. FRUTERZBLEMNKFEMITFERRE

S H 25l PR At ek AT LA H BhjiiE &t

% LT AR B 27 6 73 106
ANt SEEFAE T 72 14 306 392
&t 99 20 379 498

3) Jielir s R EL

M 10 ATUR Y, RIEREFE 158 7 RULE S, K8 221 N, KRR R I T3 Ui AR
2N 1825 BIHF A, REKRATMEWIFAR, RBEEEMIT R sl; HAami & A
OB, BRI ERZ N 3 2 5 Re WA REBIE LI AR K LL R KRG, 0B AR R LA
R IR B 5~7 RNIRIEE , B RECRE WA RN 728 R ikl & e e 2, A RE SIFETR I
AT A BBl SR A T R R AR IR AF 13 RAIRIEE , BRI RR R, 1R
i B K 25 ) PRIF R T3] 25 9 56 g S8 A

Table 10. The number of wild mushrooms purchased by tourists with different lengths of stay

= 10. TRIFBRHIRFEMITFEEKE

Ve S 1~3 K 3~5 K 5~1T R 7 RULE i

i SLEF AR T 10 30 27 39 106
ANt SERFAE T 75 96 48 173 392
ait 85 126 75 212 498

4.3. I\HIEE

T HEF A T ) UN R R R A S W e U 2 A S B A A P R . AN 11 mT A, BR SRR AT D SR H I
W SR AR R L2 5 T 0% s oL, RTRURIN, BEEIRIEH 1T AR DI RERE 2, 0 SEHT AR B 1 L 26t
18.82% E T3 1 27.27%: Z I B AR TAH OC H 803G s R #, W SEBF A I LL 3L 5] T 65%, 1k
W o B A B AR OG5 I AR, W S B AR BRI B3R A 16.02%

DOI: 10.12677/sd.2022.124126 1132 CIESES 93


https://doi.org/10.12677/sd.2022.124126

RIS %

Table 11. The number of wild mushrooms purchased by tourists with different levels of cognition

=11 FRIAMREERFEMNITFEERE

A %5 AEL g ST A /28 031
5 BT ARG S 2 BFEAH(%)
NFET 64 276 18.82%
TR AE R TR KF1/hT4 42 112 27.27%
RFET4 0 4 0
Znid 13 7 65%
RE TR A ERERT
- - Wi 102 27.66%
S« ZTE LTS & i ¥ 0 7.66%
Wik 54 283 16.02%
L " nz ik 56 209 21.13%
BTG = B A o
Bzt 50 183 21.46%

WAL, o A Ik B AR TR i e o P D S TR AR AE IR IR (R ) o i Tk BB A TR ) e P O S ) B
TN 21.13%, 1M BN I B A B R i o T S LE RN 21.46%, — 3 2[RI EL R EEA — 5, XA ORI
AR RIS T AREIR . BRSNS, SR, WA R AR W R, AT T
PR PRI DT A5 TR I N 2 BT AR, DT S A R i B PR G o AR A e i R ATV 2
5. SCIERRSR
51. TERE

AP FC T BRI REMA SRR Ui 2 ) S AR T ) e R 2R, DR A 0 ST AR AR A AR B (Y),
PR EI LA RIREN “17 , NEEWLEAREREN “07 .

SRR R BT R AR, KN T A ANRFIE . HIFERRAE . VEIRERE =30y, Hoh A NRRIE LTS
PEAX)) FR(Xo) BB BME(Xy) s HFEMON(Xs) PSR TR 9% (Xe)s  tHUERHE 45
Ui 2 25 YR M (XK ) i AT 77 (X g) PA SR A5 B R A(Xo)s AR FE B AT 2 15 1 2= v B AR R DI E (X 0)
BB TIRFE “MPERAEEEET” R CaEBEEAS ST XU EEEZE Z A REX,), H
hRT T R e — B R, TR N TEHET NN “ARTH” , TR EE =A
NCTR” , RTETWANN “EF T . BEERARERILE 12,

Table 12. Argument assignment description
= 12. BT =mEWA
BRI AERAW AR g SO ME
Xl “%” y\jo’ “ﬁ’)y\jl
X, 18 AR N1, 18~25 42, 26~30 3, 31~40 N 4, 41~50 4 5, 51~60 N 6, 60 LA N7
X; YR ERUT R L, mHh2, TR 3, A4 KL A S
A X NERORTL, TR TEANR N2, S TEARN 3, MEEZE N4, REAS,
AT N S HEZEA N6, BHRBNN T, BERAZANS, Hiblo
REEFRBEN 1, 1~2000 JGH 2, 2001~5000 JGA 3, 5001~8000 Ju A 4, 8001~10,000 il
5, 10,001~12,000 76N 6, 12,001 Je LA BN 7
1000 JG X AR 1, 1001~3000 JGA 2, 3001~5000 JGA4 3, 5001~8000 JG N 4, 8000~10,000
JENS, 1KLL ERG6

Xs

X
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Continued

X, ZHNO0, mELUSNA L

HFARFAE X3 H20N 1, AR 2, FeAsTiE T A B BhikiiEh 3
X, 1~3 KRN 1, 3~5KAN2, 5~TKA3, TREULN4
Xio AKTRL, TERN2, FEFTHERN3

INENFE B Xp g1, Wridh 2, BridR 3
X2 Nz N 1, Rzt 2

5.2. XS

TEHEAT Logistic —JclIAR, 7 BRARE 2 B R SLEE, (H153 HE45 R muEm R, Bt~ A
FRIE  HIFERRAE DA RN A FE EAT A G 23 #r

1) NAFFER ST AT RCEE 13)ATEE, Xon Xsv X BBEEEMAX. X, 5 X 28
FIEA R (r = 0.590, p < 0.01), XUtHREEFR K, RIS I H FIRANLER N, X, 5 Xe B3 E
FHOR R B B A A 08 IR 3G, RV 2 IR R Ui TV SR AE AT 51, Xs 5 X 2 23 IEAH K (r = 0.539, p < 0.01),
FW I H T S WSON AN W 39 0 5 753 L e Tl S0 VH R AE AR s X5 5 Xy B 2 SO O (r = —0.131,
p <0.01), XEWZHAFEE S, RIFEE PTG RERAERLE, [F X, 5 Xs (r=-0.605, p < 0.01). X4
5 Xe (r=-0.379, p < 0.0} 2R EFAH, RKHHILIERGF, AW LRI WA dbk & . R,
TU\%JM} Xz\ X4 U\& X6’ {% X]w X3 U\& Xs Aﬁ’;zi

Table 13. Personal characteristics correlation analysis

= 13, PASFEHEXES

X, X, X3 Xy Xs X
X, 1
X, -0.167"" 1
X, -0.038 —0.066 1
Xy 0.021 -0.319" -0.131"" 1
X5 -0.143" 0.590" -0.006 -0.605"" 1
X -0.93" 0.284" 0.071 -0.379"" 0.539" 1

THE0.01 FBICWR), MIRMERZE . TTE 0.05 HHIWR), HIHKMERE

2) i HIRSAE A e AT, R 14 iTRLEH, X0 5 X S IEA % (r=10.114, p <0.05), X
HH 2= B 8 AR o D O BE B RN K 2 B Xk B B0, T A AN & N T BN 4, KB HOE&HF
PR ek ek z il T E. Kk, BBk Xe PRE X5 Xo N MNHAEE.

Table 14. Correlation analysis of tourist travel characteristics

= 14 fafFE HEHEAR X O

X, Xs Xo
X, 1
Xs 0.114° 1
X, 0.036 0.081 1

FE 0.05 ZACUE), MR
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3) WAEENMFEEA . R 15 o LA, X, 5 X, B2EF EMHKXE=0.221,p<0.01), X
KW = B AR RE S, KEHEEHZEHAER. FHAE X, #8 X5 Xt

HA .

Table 15. Correlation analysis of wild mushroom cognition level

F 15, FEEANMEEEX SR

XlO Xll X12
X0 1
X1 —0.064 1
X, -0.040 0.221" 1

THE 0.01 ZHOWE), HIRMERE .

5.3. Logistic [EVIZR 247

1) Logistic [AIH T 45 R o i T 1706 I & 80 e o A7 A2 — e B0R 22, oy 18 G it I B 22 O A RE AR
B, PR BRI p (EHEE] 0.1 [22]. K2R SCHE /- Hr i ide t (1 B AL B 5 (K A2 & — & A ] SPSS #E4T

Logistic —Jt[alA#r, R ek NARRRAT57E23], B EIBR A T2

2 16 ATAL HFBANXS) TR 2R LX) AN 22 g B AR T D BE (X 0) 0 7 AR FR =AM A0 &

() p AE3/N T 0.1, RV R IFUIR T 8 A2 75 W) SR B 2K T 7 2R 2 25 S

Table 16. Logistic regression model of research on factors influencing food tourism consumption behavior

16, ERIRIHHBITATMWERMR Logistic EVIEE

EXP K] 95% & 15X [A]

B PRUER 2 FLIRTE HHE  RBFEME  Exp(B)

MR ERR
X; 0.068 0.229 0.087 1 0.768 1.070 0.683 1.676
X3 -0.153 0.115 1.787 1 0.181 0.858 0.686 1.074
Xs 0.185 0.061 9.052 1 0.003 1.203 1.066 1.357
X; 0.804 0.281 8.171 1 0.004 2.235 1.288 3.881
X, 0.080 0.103 0.606 1 0.436 1.084 0.885 1.327
Xio 0.393 0.220 3.177 1 0.075 1.481 0.962 2.282
X —0.208 0.254 0.669 1 0.413 0.812 0.493 1.337

O —2.181 0.711 9.409 1 0.002 0.113

2) Logistic [AIAEE R 4. RG22 QYA Xsv Xy Je Xio =A™ A AR H N RIFUR T 16 5 B £ 3 7

J& Logistic [A] 94557 ;

logit(p) = ln% =—2.181+0.185.X, +0.804.X, +0.393X,,

2

H1(2)3UrT LU 5 SRIFUIR I H P SISO IKP B BT — AN, W S B AR B Ol 2 kK 18.5%,
THZIMEIIEFR R R ENIRETRE K2 BORE AR KU, B AR ih s ikl
Rt IF AR B AL, T e ) — e F AR A, B AR T R ARy — RN S B, DR e A T AT
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SEAE— B AR RE LT i Ui o 7 0 56 B 55 S PR AR TR TR B 4

Jite e R b AR R B SR LR Vi A TR S B A B — IR AR . R M A SMNIRIEE M T R A
IR, TOSEEF AR I LR R, EERN = #4842 0 LR s 5 3k 18, JRHRigI
WA AT CAEAT BT R R A B3 W SR B AR 1, T B AR B AR N = B R, 348 5 A AR S 3R
13, DR B SRR R BRI, A B8 I R 2 S i 25 B A R

WERE S ZMERGE, WA SHMESCEZA RN, Bkl T 5L W D ae 1 2R,
W2 RO iR 0 S S o R OO BT AR B AR T AR, B AR B TR IR T I SRR,
NI it e 2 ) % B3 A 1 11 = Bt 2 AN T A it

3) SRR WS B A B R R . e 17, 2218 AT W SRERIRNEE, 2R TN
MUK, B A B I T RE DR R R, I S B A 1 ) SRR SR 2L s ) 7 T B 2 B T e DA AN R FE A
IS GL T, H PN S, TS B v 1 s 2L (R R — R A& T, BEE 5 —I
SR R 2R ARINIR e I 2 ) S T A B 1D L% BRARTE RS N, FUR A SR — PR A8 3 i 1S 45

UbAh, = N R, SRR A 1 B ARE R O 0.167, EmiMEERN 0.5735 ARG I K
B AR T I IR N 0.310, IRy 0.750. @ = FH XTI LA 1, 78 H PO FI B A B 1
REANFIFE EEAHRI SRR T, P A A MR Lo A I SR BT A R R KR 2

HE AT DU Y, e 2 I b X — 520 DR 25 22 bE H P3O DA RO B A 1 Th R R o O B

Table 17. Probability distribution of tourists” willingness to buy wild mushrooms in Yunnan Province

% 17. REARIREEELE E EE R REN T

[ A B Th RE A AR R :
KT T EIC g

EE 0.167 0.230 0.306
1~2000 7C 0.195 0.264 0.347
2001~5000 7G 0.226 0.302 0.390
5001~8000 7 0.260 0.342 0.435
8001~10,000 7t 0.297 0.385 0.481
10,001~12,000 7T 0.337 0.436 0.527
12,001 7© 0.379 0.475 0.573

Table 18. Probability distribution of tourists” willingness to buy wild mushrooms in Yunnan Province

% 18, RERIMNRHEELE E EEEREN T

JEEZ5TON B AR B DI RE A AR FE
KT i T fi# EH T

REE K 2 0.310 0.400 0.497
1~2000 7G 0.351 0.443 0.543
2001~5000 7G 0.394 0.491 0.588
5001~8000 7 0.439 0.537 0.632
8001~10,000 7t 0.485 0.583 0.674
10,001~12,000 7t 0.531 0.627 0.714
12,001 7¢ 0.577 0.669 0.750
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K 45

6. EELFIEIN

ARt e i S SRR — T, DR SIS R R VR A R, Rk A
RHIE AR LS RIRE L = AT T AT & 2 S R R AE v B A&, N Logistic — 7oAl VAR
HIF FE M SRR 2 W SE BT AL T AT NI R 3R . B R4 R ], iR O 2 U5 .~ USON RS
S A T ) D DA R R 50 JFL D S A o ) R AR R S, TR R RRL . RIS B R
DAL 3 75 W o B A T o i i o W) S B AR R R R AN R 3, (B, ARGE ST TH R AR FT 4 R AT DU,
R 7 PERIANSZ BORRERE iR 15 B R AL KA 15 e B A K A R 30 i o A K B 2 T R ST A
FE—RERE LR -

KIEDHTEER, L R B AR R PG KPR DU 1) @S AL AR, 1 9 B 2R 3 e R
WrEfe 7, B AR RRAERE, EE2N T o B ERITIRE, WO 2 2 5 A Sk 3%
Hs 2) WA NCME TR ESC BRI S, ZEEEN, BN A S IH g, il
FRIG, YU SO 3) AICED T RIAN T 58 3 ki ik 55 MVE BEAR 2R, SE AR I SR A A 55 Bt
Mg, ARIT I A AT HEE T3, AR M E e 7. mEB AR, EE AR
HIEVISEE . R SRRITBASENIRITE ZH

EHEWmHE

E &K H AR F ST H (41561031,41761109)-2022 4F % 2 B 48 BUA [T RFAAE AL £ 100 H (2022Y015).
A RFARF AN IIZRDTH (202110673164).
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