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Abstract

Recently, a lot of events which happen in China show the missing of social responsibility in
enterprises. It exposes that there is a big problem in enterprises assume social responsibility,
which causes our thinking about the attitude influence factors of corporate social responsibility.
This article researches the attitude influence factors of corporate social responsibility systematic
based on attitude reactions and patterns. Then, it puts forwards some recommendations and
measures.
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Table 1. Reaction components and modes of attitude
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Table 2. The classification of corporate social responsibility by Chris Marsden
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FERLKJR:  Chris Marsden, “The New Corporate Citizenship of Big Business: Part of the Solution to Sustainability”, Business and Society Review,
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Figure 1. The relationship between the impact factors of CSR and three
components of attitude
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