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Abstract
Cultural consumption has become the mainstream consumption mode of young people. Cultural
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consumption that improves knowledge quality, pleasant mood, and relieves stress has become
one of the main parts of college students' life. However, in order to maximize profits, some cultural
enterprises and businesses may have a negative impact on the cultural consumption of higher vo-
cational students. The purpose of this survey is to study the cultural consumption issues of college
students in higher vocational schools. This article investigates the current situation of cultural
consumption among college students in higher vocational colleges in Tianjin. We will clarify the
existing problems in cultural consumption among higher vocational students, evaluate whether it is
conducive to the healthy development of higher vocational students themselves and society, and put
forward targeted suggestions. The research methodology primarily relies on literature-review,
questionnaire analyses, and both qualitative and quantitative analysis methods. The key conclu-
sions drawn include the necessity to cultivate a healthy and orderly cultural consumption envi-
ronment by providing high-quality, personalized cultural products and services to the cultural
market, as well as emphasizing the enhancement of campus cultural construction.
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Table 1. Basic statistics of respondents
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Table 2. Family monthly income
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Table 3. Income sources of higher vocational students
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Table 4. Distribution of monthly living expenses for higher vocational students
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Table 5. Distribution of cultural consumption among higher vocational students
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Table 6. Distribution of main purposes of cultural consumption among higher vocational students
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Table 7. Factors affecting cultural consumption of higher vocational students
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Table 8. Types of cultural consumption of higher vocational students
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