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Abstract: Along with internationalization and informatization, China’s tourism industry becomes more inte-
grated, relational and competitive. At the same time, our exhibition industry welcomed a new opportunity.
Especially the informatization development creates new conditions to the exhibition marketing activities. The
digital marketing gets great concern and application in the exhibition business. Based on the basic character-
istics of digital marketing, this paper analyses exhibition enterprise digital marketing situation and predica-
ment. It also proposes new exhibition digital marketing communications strategy in the network information
age. The new strategy helps the exhibition enterprises to a better marketing and customer value. It is mean-
ingful of promoting the exhibition internationalization.
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