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Abstract

This study is based on the survey data of the social awareness of netizens in 2017, and establishes
a binary Logit model to analyze the influence of political interest and the frequency of using in-
formation acquisition channels on the political participation of Chinese netizens using new media
platforms, so as to enhance the political participation of Chinese netizens. The results show that:
political interest has a significant impact on the political participation of netizens. The higher the
interest in current affairs information, reading political, economic and social issues, current af-
fairs reviews, and political, economic and social news, the higher the degree of political participa-
tion. The frequency of using information acquisition channels has a significant impact on the po-
litical participation of netizens in using new media platforms. The more frequent the use of for-
eign media, self-media platforms, government portals or official accounts, the higher the political
participation in the use of new media platforms. In order to increase the political participation of
netizens in using new media platforms, it is necessary to increase in-depth interpretation and re-
porting of political events, improve political news acquisition channels on government websites
and self-media platforms, prevent risks from new media platforms, and strengthen legal supervi-
sion.
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4. SBIEER R

B FRAEE, S Statal6.0 HATHEIR . B0, XAREME EARICRIE AR 72 kAT LA
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41 MRAARIERIRIRE LNFREREERAEDH

SARBERFE T ZEFEE N (p < 0.05), WURFE BRI 7 2 o T OB 46 A o AR SR DR 3R 5 22 A W 4
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1 M (p < 0.05) = A5 ERHURIE M AR AFAEF I 2 7. BFRRIL, W IRTEA A BRI E
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Table 2. One-way analysis of variance of netizens’ age differences in different information acquisition channels
%2 MREFAEEERNERE LMEREFBRRAESN

W 4% 1847 F 18 2 E K

B AT & 37 [ SR 1E 5.60 0.0000%**
B TR WU AT 3.74 0.0002***
T T 2.14 0.0296*

VE: e *FOREEMKT p<0.001. p<0.05,

Table 3. Binary Logit regression of political interest and frequency of using information acquisition channels on the political
participation of Chinese netizens using new media platforms

? 3. BUAXE. EREERIRENERENHRENRERHREFTENBUIESS5ERTIT Logit BJALER

A R — A PR = AR

el 1.255181** 1.041197 1.278884* 1.139754
SRR B 0.9334547** 0.921011*** 0.9827683 0.9715483
BUATHE S 0.7384815** 0.6059778*** 0.6619454*** 0.6021809***
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AN b X 0.8581532 0.8745901 0.8866608 0.8613324
FREFIFERAN 1.286493%** 1.186737** 1.056215
Xt B BT BRI 1.188399** 1.198251**
+ s VO LA 3 A
Xjﬁifigigégifzgtzg 1107783 1066906
IR o 7N
ERTn e o et A
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L5 4 A
ﬁﬂmmig 2H 1.156712%* 1.06232
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AN TE 1.835901*** 1.815053 ***
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PR wrn oxx ] SROREBEEIKF p<0.001, p<0.01. p<0.05.
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Ml R, FEOFENANCRECER . SEFRER . BURTISL. ARV LX) FIAS N BHRIE (R BE A
SN BAEME, 1) NMANDFHES T, ZEMRESEENRNBUAS 55, SRt
i, MERMBUARS S L, FEi B In—AN R0, BURS S TR 7%, BUA RSN 2 R
BRSO AR RN RBUAES 5 E R, MRATEGFLX W EES S5 EEmEAEE . 2) MALTF
RHET T, FKEEFIN R, N RIBUAS S B, FEEFRNGIGI— 80, Bus 25 ER S 29%.

B 2 EEZE R SR, BUAXERT N RWBAS 5EEG RERTINEN, BBUL IS, W
RBUAS S E . BAEMNE, S BUE ERNEBEE, BUASEEBE, NEBUE B RGEREEE
—ANAL, BURS SRR 18.9%, X BEBUA 4 5 Ak 2 i Moy SC B 6 s, BUA S 5,
AEE@M*4$Ma§5Ehﬁ%ﬂ%,ﬁﬁ$ﬁ%%Aiﬂﬁ’ﬂﬁ%E&i@’%ﬁﬁﬁm*¢
b, ZEEEKE 17.9%, SEURET T EREE R, BUaS 5B, PMOREEG I —AN AL,
S5 E 15.7%. ERERNZ, ST FBURE T2 B DSEIE A B 2m N R BN S
5, FRIJERE, mIRgR AT BRI S BUA SRS, PR SER BUAIIETE . VRS, oA R
M, RESOR AR IE M4 LS 2 5 B IS .

B 3 pEl A4 R ER, ) ﬁmﬁkﬁ%ﬁﬁﬁﬂEL%%W%¥AMﬂ@ H5EAEEIE

AR, RIS EREURE AN, MRNEVGS S EE . BAmS, MHMEREBRNE, MR
BURZ SRS, BIM—AN RN, S EEMIRS 81.5%, B H X B BT G ¥ E, H%mﬂﬁ%
SR, Sn—ARAL, S 5REERE 58.3%, MAE NIEES T M EE ARSI
BEHEWE, Fn—A8A, S 5EERE 24.1%. [EEEERZ, BT R R, K
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