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Abstract

In recent years, OBE (Outcome-based Education), as a learning goal oriented education model, has
emerged in the reform and research of classroom teaching in domestic universities. The new
model of breaking through majors’ boundaries and cultivating talents through sharing and
co-construction has been officially launched in our school and has achieved some results. This
study takes the construction of our school’s cross-border e-commerce majors’ group as an oppor-
tunity to decompose the overall goal of talent cultivation and sequentially construct the corres-
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ponding matrix of “cultivation goal-curriculum system”, “position group-corresponding positions”
matrix, and “position group-curriculum group” matrix, ultimately obtaining the curriculum map of
the cross-border e-commerce majors’ group. After two years of implementation, students show
that their learning objectives have become clearer, their interest in learning has generally in-
creased, and the achievement of teaching objectives has improved.
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Table 1. Matrix of “training objectives-curriculum system” of the cross-border e-commerce majors’ group
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Table 2. Matrix of “positions’ group-corresponding position” for each professional direction of the cross-border e-commerce

majors’ group
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Table 3. Matrix of “position group-curriculum group” for cross-border e-commerce talent training
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Table 4. Matrix of “major-position group-position-curriculum group” for cross-border e-commerce talent training
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Figure 1. Cross-border e-commerce professional group course map (part)
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