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Abstract

Among the 446 college students (Average age is 19.22 years, SD = 1.08), the paper uses the
self-name liking scale, the self-esteem scale and Marlowe-Crowne social desirability scale to ex-
plore the mediating role of self-esteem between self-name liking and social desirability. Hierar-
chical regression analysis showed that: after controlling for demographic variables, self-name
liking has a positive predicting effect on social desirability; self-esteem has a partial mediator be-
tween self-name liking and social desirability. Bootstrapping method finds that the 95% confi-
dence interval of direct effect and indirect effect both did not include zero (P < 0.05). This shows
that self-name liking not only directly predicts social desirability, but also indirectly influences
social desirability through self-esteem.
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BATARR, HTERGFEHFRESHSBTFRNRR, FMTEREARLETEFESHLSBF K
FAER, MEEASYTRA: EEHADEREE, BRATEFENELSRFEREST ERBEMR;
HREHRATFEFRSHESBRFEZRER S HMAEM . MZERIEBootstrapihit i & i[5 824 M
95%HI B 5 X FIAEE0 (P < 0.05). XU HRA FEFEMUBEZTP -, BT bhEd 8
B AR R R R S

XK ia
HRATEEE, tafrt:, 8%, dMEA
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1. 3]

F BV VE(social desirability) 28 AMAA T 3R N Bkt 2 IS, H S E. 1TA%
FFE BT AL 2 B OB RS A, AT IS AT 2 OB (15, 2014) 0 2 BV A R VR T 40
AT DB S = AR ES 2, BRETREERMAE RS, 2B E v ERRIETR, 2
— PR I8 25 BB B R B GEE IR, 1990). SRT, I LE4F 1 90 B 2 0 R4 2 BV PR AN B B R
AR B SOSEABT I, - B H 7 127 — PR A B M RF 5 (Paulhus, 2002) . Li 58 NBITC AL, KT
A& BIDR (Balanced Inventory of Desirable Responding)Z [ 5% &2 Z VJ(Li & Bagger, 2006). L4k, M
(O BRARE BER I 5 4 2BV 2 AR B DI IR &R o AT TR BT b A (R A 2 38/ MR ol o AR AT Ay
AR BIAER(ERN & 35, 1996), WABFRESBES TGS A8 8040 5 B
P & 52 2 3 47 A 5 (Paulhus & Reid, 1991), F£AT DL 3 #0025 00 36 (Mikolajczak et al., 2007). HILL
A AL 2 BRI 2 G 0 BRI SR A — A BB K R (Ross & Mirowsky, 1984). 3 HIF IR AL B vFiE S
ZIUIGIR B NSRS, HAARE BN RIS NEHE VIR R (G5, 2012). AR
SHRVEVE S B BRSO INEE & 5K, 2009), JEIHRENFEEA T U T KR ME, BN
AR A At N B U S ) 245 B BAT A 2 S AR I U sz ), ARl B AR A A B & B PEAR S IA W], D T
HOFE R EAF G S, Wi T Dok 2 AT i 07 SUE AT VPO, AT s AT ) B 2 (2 254845, 2010).

HILR AL, & MEEE & 9 E W E P A, — g AN B AR 15 AT IR
JER R MR ERARE S ERE T, 22— DA, GAREHBARLAT5NER B
REEEMER (P & K¥E, 2010; Pelham, 2003), RITGAATE65% B CHI4 T EEHRE Q4
() - BEAR AT HoAth 7 BETT 5E A0 %2 (Nuttin, 1985). Wbk, A B 5T R IR 44 7 i =02 FE 52 ) 4k (1) O B
WATRE ST, A EIRA FEOWEER, HOMEIETTRE A EGS, BARRIUAE TR U AR
RS AR, MAMEXT B 248 T B AR, AH XS R Ao BRI T BE I IR (Twenge & Manis, 1998).
B 17 2P 0BT RE I A, Garwood SF NI FT K IAHA 4 N3 = 44 7 B IMA R A S AT =
M7, HMENBERMSEL . iS5 3 & (Garwood, 1976). 1X—HFFUESEAFE A FZIREN SR, ¥
B A T B0 B M D EDIRES ) — AN H BN 2. EIR AT ORI T ARG T 5 RS A
HE. BREY. MRS ER 2R IEM S (Gebauer et al., 2008; Luo et al., 2014),

H % (self-esteem) 5 MAXT B I Ae /)M B RMME S B E, WAL 2B VF ARG H 2R R

][l
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(Rosenberg, 1965). [ ¥ [ JEARBEALFE 0 A PR O BRAZ FREAR DL, IE S AEAR NS B0 I3G o L BEVRME
AN AR B R EZLA R RN, 5 E SRR . AT AUR Y R B AR B SRR
X TR, FREMNAT ARV RN, WA RSN R & FKHEFL, 2007; Joubert,
1991)o AT W FCRBAMAAEAE R VFIEIN S B RE AR 0 X 70 FAs P S B vk s B B B 59R 2 —
(HEHE & KIAI%E, 2006). BEAh, BESEHEA FRRRED], BN E AT EREN S ZRE,
SR T AR B BONFREE R & ARG, 2015), XA EINFAREIRZ —EEH. B
PR B R R N B IR AR RN GE . LE PR, AT DU G 2 A s G AR, Xt
MERAE S TR A B (RS, 2012).

WA CABTFUR L, X B 34 T 4 AT DU A A 57 R4 1 B JOA RN B B, B W] A2
B MR R OB RORES . A, RS T EEE ISR DR T MR 2 VIR ? R E
E e 2 i HA AR B (R AR 2 AT ST O FOIR R B A B A T B I S 2 BV 2 (e iR
Blio fHt, AFFFREBORA AR AN R, UES SR AR A FE . BS 5B R R,
BEPENE H A T B RS B XA S BV PR LR, D93 KSR AR A 2 BV PR D SR A
BRI, 2T UL, AT B A 78 A E MR A 2B VRO, i
BT IR AL R VEPEIR DL, B A R B R T B AR T S VR R A AR

2. fARGE
2.1. HFRMR

KETERRER 77, TR A MM AT B 2 PR & AN B LA U2 AR AT i S, s
LY 481 11, HIBRIRE BRI BUE R C &G, ARG 446 4, HREN 92.7%. HhFHA4E
175 N, 271 N KR— 124 A, K= 120 A, K=100 A\, KP4 102 A5 SCRE256 N, EEEL 190 A
WA 329 N, A 117 N, FERSTE 17~23 B 208, FIHER N 19.22+1.08 %

22. fiIRIE

2.2.1. HEER(SES)

K H Hi Rosenberg (1965)% | () B 8 8 R AT HE, FEZBRAEBREP IR BRI A, L
10 EHHE, KM 4 51t W1 AREARR)~4 AEEFE), S0BERYANME R SRR . EAD
FHZE KM Cronbach a REUHN 0.78.

222, HLBFHERMCSD)

X H Marlowe Fl Crowne 4 fill (4L &3 B VP ME R FH T MRS B VM. ZERIL 33 ATE,
SRR <7 BT B, S B R A S AT (R AR A . A AT % B R 1 Cronbach
o RN 0.76.

2.2.3. FFEFETNEE

K IR AE N QOIS 4 7 B 4P BN R, Z BB S =A%, 2008 “/RE 2 EXH
ST o ROV E SRS T EAZ KRG 7 A “ARZ KRB A AT « =% HEE
KM 7wy, b, XRTAN S BRIV IE TRy, BT AR AE /AR BTG I)~T (JER X/
FEH BAWG] 1), 1508, BERE ST X EE — % BRHRE T, B0 1 AR AR RE)~7
ARHTTRE), G, RRBAESNRHCHAT . Bi)s — Nk HENERE G, FR=A%EE
o, BB ANREI G T B R S B, Rl E R E QAT [FRUERS R,
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ity o HIERTH )5, %348 Cronbach a H%79 0.73.
23. MRBEFSGHHZE

A 3 BN N FEA I BRI B ) M e S N BEACHE D0 R BB AR 2 Tl R AR Y g A
NV R e BG B OMHEAT B R8RS A4 T SRR, B I i [ 24
N 20 43R . BFFER A SPSS22.0 Al AMOS21.0 IR Ge i3k, JE A4 BYJ2 1434« Bootstrap
SEGUTE XM 1206 U 3 [R) VA 2 RV U B AT B0«

3. MiRER
3.1. ZERERESETTSRER

HHR KAHRPE SR 45 (R DRE S MM S & S E (= -0.10, p < 0.05) Z MM & . 55
AFFE LS (r =—0.10, p < 0.05)A1K B 5 B 7 E A4 (r=0.11, p < 0.05) KL ¥ (r=—0.14,p <
0.01)Z A R FHHE AP S H A FHUF(r=0.10,p < 0.05) 2 [ 2 R FMK, BRAFHFSHYE (r
=0.20,p<0.01), #HEHVFEE=0.18, p <0.0)Z MR EEMK: HESHEHSHE(=0.33,p<0.01),
SHSBVEIE( =038, p < 0.0)Z I B FAMK, 7L PHATSiH M LG I AR B2 [l B DR SRR &R

Table 1. Correlation analysis of self-name liking, social desirability and self-esteem

F 1. BRBFEFESHIBITE. BEMNEXSH

M SD TE5 k577 Tl ARV 1 2 3 4 5
PR 1.61 0.50
FH 2.61 0.49
il 1.57 0.50
A 1.76 0.52
LARL FHIFRE 5.25 1.53 -0.04  —0.03 0.11 -0.1"  (0.73)
255G e 77.19 1323 —0.10" -0.02  —0.03 -0.07  0.17"  (0.80)
IAEMESHE  60.02 11.91 0.01 -0.10" 0.04 -0.05 —0.090 —0.09  (0.80)
A4SV 16098 17.09 007 —-0.07 —0.04  —0.08  0.18" 089"  -0.04  (0.80)
5.9 56.86 6.60 -001  -005 -14" 0.01 020" 033"  -0.17" 038"  (0.78)

H: P<0.05, "P<001, "P<0.001, FR; MH3RFEFN ML ERE T LTS B RN Cronbach o A

3.2. BEHRNYEEE

TR ERIZAT, EEAT AN AR RS ARG T EHE. B, 2 PVFE R R
SR, RIS gL Tl AP SR =R EAEREMR. Bk, B,
i BRI\ I 2 AR B A 2 B VF PR RO TN

MRHE Baron Hl Kenny (1986)F -/ RN AGIGARFF, BTN H 8 2 Th A E - RORTSE 26 AF 8 1) B
(AR N B R T B ) SRR (B 8 Z AR EMR; 2) BRRERA TEEE) SHAAREG:
SRVFVE) Z AR SGNE 8.3 5 3) PSR (AL VRV A B (850 A AR (B A 7 B0 )[R kN
BURHTTRER, AR R AR, JFH AR AR R )G, E AR AR R (8 ) 2 5
FEAR. TR & MEIRQ0040)5EH T — MBS T RIKIEKAT Sobel K46 i M AR ISR o F TER B
JRIEAD MBS AT FE BB, BAREIE 8 R A& 20 3% 3,
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Table 2. Hierarchical regression of self-esteem

2. BEHRKEAER

Bz — Mz
R 5
B t B t
151 -0.05 -1.14 -0.05 -1.05
2 4R -0.03 -0.61 -0.02 -0.40
3.0k -0.14 -2.91" -0.16 -3.48"
4R 0.02 0.42 0.02 0.34
SHRETFEIFE 0.21 458"
R? 0.02" 0.07""
AR? 0.06™"

HIZE 2 WL SRAIB R B 8 58 B 34 7 B 0 AR S VPR DR, B RIS N 2
AR, REMABRY T HEHEE. SRR, RATEHFEXNEEB =021, p<0.001; £2, )z
TR & IR TR .

Table 3. Hierarchical regression of social desirability

F 3. MHSBITHNEREVFER

Mz — M)z ==
MR A B
B t g t B t
151 -0.07 -1.46 -0.06 -1.37 -0.048 -1.08
24E5 -0.06 -1.24 -0.05 -1.06 —0.044 -0.99
3.4k -0.04 -0.82 -0.06 -1.28 —0.004 -0.08
4 A YE 0.02 0.32 0.01 0.25 0.006 0.14
S.HRATEIE 0.19 3.95™ 0.11 246"
6.H % 0.35 772"
R? 0.01 0.05™" 0.16™
AR? 0.03™ 0.15™"

H7 3 w50, 1M ZE RV E A S VR AR T BRI RS, A A
BRI R, REBANARL TS0, BERTH, EBEHIAND¥RERY G, RS TS0
YHAEB=0.19, p<0.001; %3, BYE)EA B HE R HER .

GEAER 2 M 3 MR, BEMFSHA BRI GRES. HEERANARE FEFHEYS
SRV R R I, B IRA 70 B IR A S R E [ B0 A S B (B = 0.11, p < 0.001;5 %
3, ME=), JFH BB BERNIER NS @B =035, p<0.001; %3, BE=). BLESg
REHAEEARL FE U E SR RET RN ER. By, YRA ARG FE SN
SRV (0 R DR S 3 AR HE [ R EOR 0.19, AR H BT FERUS, AR RE 0.19 [F
%3] 0.11 Hik B, mTHah iR, #4528 Sobel PABURER KN, 2=3.94, p=0.00, Fxh
MR FERIEBRA . ik, e B E8EQRE 7 EIFE S R B A5 1A R
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Table 4. The mediating effect test
4. PAYR SR

BB 1735 YA B8 I RPN IR
RS FEIFE - H BV 0.11 0.08 0.19
BRATEIE - B 0.21 0.21
SRS 7 K 0.35 0.35
HRAFEIFR - B3 - Ao 0.42

HiC 4 ATBLEH, EUHRA T EHEONEZE, R RRERERET , AP RE R
—RERMNERAR, W RS T E RSV RN AR, W E A TS
o B AR R A VR, H RN AN [EHR RN B B Gt 22 e fE3R 4 b, gt
NEVATTRRSG T RN SRS Ty 42%,  HLE 3R 4% 7 B I FEXT AL 2 B VR (4 [0 U3 SR 380 P 52
BOR, VLA AL B R A T B S A S VIR AT AR AR

3.3. EF Bootstrap 7F3EHBNMERKRE

5T Bootstrap J7 A AT SR E I B 2 B ARl A, B BAE B34 T S0 ST
[ R AER . N T —DIRAE A A 18, AR T H AMOS22.0 $4 43 B A e 44 o A1 F 1 22
WHR, Hb, GREATEHELATE, OB FHERENTE, A%SEPNTE, FEXERZ A,
BT T BAR RN AR AR, 2 JE A4 R, AKYE Point Estimate 5 Bootstrap 73 H =1
i R ) BN 5 A AN I 2 M A R BOR, AR A FE I X AL V(e = 0.35, S.E. = 0.45,
C.R.=3.33,p<0.001). BRL T ELFEXH B (a=025S.E.=0.19, C.R. =3.46, p <0.001). HExitto%t
V(b = 0.75, S.E. = 2.5, C.R. = 5.16, p < 0.00 )N A 525 o H IR A T B 47 BER AL BV B4 R0UR
ERNREEKE, REEEAEES TR, Bk 8K F(p =0.002), 1 95%CI f# LL = 0.775,
UL=0.068, b= CIAERE 0, MiR~AREE.
4. i1ig

AT RN ERYIPRA T ARLFEHTE, AR RSB = LR, HPAR
Y RS A S M A B IEAR DG, UL AMA R A O AT, AT S SRR R B
M. RN, ARG RIUESE, HEERRETF S E SRR RS R AER, XUxE
A H 0 I R ARFE AN B B R e AL 2 RV IR L, 38 AT DAIE Ik Hh A A i 1 R e LA 2 R
PERPIRGL . BARKYE, 8RN B IEEI A B RIME SR, A Akh 2 FEVF MR G B2 K]
F. HEHORBRGEAN G MR OHERES BTG, AR AR RAA BERWE. KA
VPR AL I R R — AN HERA AR, 5 8 EEZAX,

4.1. BRBAFEFEMNTSEIHERTUIER

H R A% A 10 807 B T DL 35 A IO AR k2 3 VM, B 5 b 00 R 0 AT AR A IE B T X — A,
KR RZAR B CL TR, PRI . X FEERF KA BIRA 702
ZEMB AR B A FIEM IR . B REAAE N — A NBIRAREE, e — P2 5 At N B8 — B [ A
MRAETEA . TEABRE A, MR & 2 J5 7= YD VR, TEMLVPAN JEal BB ikt 47 3 A
B EIARE, IXAIHAE AL BB R R G R S Rt 4 7 AR B N (Erwin, 1999). #R#E Cooley
(1902)F& H 1) “Brp IR #, MAINR AR FESRE LSS EE), AKX A SRR 2 R Bt
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BB T . Bk, AT B SRR 2 2 BT BATL FPPMEIRE 52 & R0, 2015).
Al N X 44 7 (R B R ORE 4 7 B B IIPEY, X ARPEA 2 2 U S 2 A EIAL 7 NI R &
girh, ATRZ R HOBURES o XS EUIA 2 Nl A TR E AT REDY T3R5 4 2 slifth N5 AN AR 5
MBI AT AU SR ER, A2 AAKBEES 7K, AT RERCD AR A 2 Bt A
WA, BOBEMBERLESE. TAURFEHSINER, MM ANERA TS E SR E
Ve e At 2 B VR

42. BEEEBRBFEFESHBIHMEENFNMER

CAERIRIT TR DL B B8 R A FRAR DU Ak 2 R VMR OUA 2 25 RO TR DL s 10 1 344 7 B0 P T LA
FHPNASAR B BT, 6 B RS FEN AMERE SACTEE (IE & 5KT 2009). IXEEHTTT
MM b S 1 AT e AMA B A T B S SV EZ R A AN RS . AR T AIESE T
R, B A R4 T E R A XA A AR R A K S A A 2 VRER O, IR 4
AL R ESRN AR A T E SR RVHER R R 5, B BT A B8 A, TE
WA 7 B AL S RVF IR B R BRI BT B, AT REAE RUONAE S VIR B AU 2 A AR B B4 7
BRI, S MR E SO BB BRI B RA T E R SRR A ST, SEFRER
TR BVFVEIR DU, Ao S ECMAE R E A QS DRSS I ESR, AT
RAF A B N RS2 AR 5. BRAh, SRR SO R RS A N SO0, AR HE) B2 AT
THRAEYE. FVEREERDMAE, —E2Ma B S BERRNIE, A BB rE a2
PERLE TR 2 DAL S HERDAFR AT B B BOMABE R E SR 7 38K,
6 T DAL 2 PR EPE O B QAT RS, AT RE A B DS AT VDRSS MESR, M3k
(SRS R YNEIE S E ki

5. &t

B2, AWTUER T HRA T RS B S VR B R4 TS EEAMERE
i EL P I v TS A AR A VR, T B AT LGB L B R0 o 1 TRl B s mi i 2 VR . X U IAE
HEA 7B AR S BV IR BU i R A R, B S T E R, B, R
KR LA MIE IR AR B BRI A, #E T B R L A A 4R i B KO, e et RS B i
J&.

E&WE

B T A 2R RS (15YBAOS).
A BB R RN F R E W AR A 4

SE WK

RN, 3 &E06(1996). W AEFIAME ], #aBvrtt SR T AR RINTRRR T, OHRRGHE, 4(8), 13.
BEEE gkpE, RBEIEQ2012). B X EWEARRR W AR AER. OBF 35(3), 683-693.
W, kHEFQ2007). RFAEMSIIERNYS BRI PERE 21(5), 505-507.

PUER, K¥E(2010). A NEIRERNE T HIRIH . AL AFEF# K HAFIFIR, No. 6, 1021-1024.

208, MR, 2R, T52012). OHERRFIITRS - FERFEANSEL SR ERERNRE. O S HIL
10(4), 255-261.

LR, AR, ERML, 52017). 47 HZ RN EWEARBEE W, ST, PEGAOBEFE, 252),
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IS BE, HEAE2014). AT TNERIRUR E. O PR FA R, 22(5), T31-745.

BR(2014). #ESBVFMESRN. NHSRBE. FHFHRYH/H SFHR), No. 3, 152-160.

TS, 7K54(2009). AL HE: BV A ER. S OFEF, No. 1, 56-61.

R AREL, WEBRE(2010). EIGE B E AR ROBARE s THLE]. O FEFL No. 6, 1385-1388.

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable Distinction in Social Psychological Research:
Conceptual, Strategic, and Statistical Considerations. Journal of Personality and Social Psychology, 51, 1173.
https://doi.org/10.1037/0022-3514.51.6.1173

Cooley, C. H. (1902). The Looking-Glass Self. The Production of Reality: Essays and Readings on Social Interaction.

Erwin, P. G. (1999). Attractiveness of First Names and Academic Achievement. The Journal of Psychology, 133, 617-620.
https://doi.org/10.1080/00223989909599767

Garwood, S. G. (1976). First-Name Stereotypes as a Factor in Self-Concept and School Achievement. Journal of Education-
al Psychology, 68, 482. https://doi.org/10.1037/0022-0663.68.4.482

Gebauer, J. E., Riketta, M., Broemer, P. et al. (2008). How Much Do You Like Your Name? An Implicit Measure of Global
Self-Esteem. Journal of Experimental Social Psychology, 44, 1346-1354. https://doi.org/10.1016/j.jesp.2008.03.016

Joubert, C. E. (1991). Relationship of Liking of One’s Given Names to Self-Esteem and Social Desirability. Psychological
Reports, 69, 821-822. https://doi.org/10.2466/pr0.1991.69.3.821

Li, A., & Bagger, J. (2006). Using the BIDR to Distinguish the Effects of Impression Management and Self-Deception on
the Criterion Validity of Personality Measures: A Meta-Analysis. International Journal of Selection and Assessment, 14,
131-141. https://doi.org/10.1111/§.1468-2389.2006.00339.x

Luo, Y. L. L., Shi, Y., Cai, H,, et al. (2014). Liking for Name Predicts Happiness: A Behavioral Genetic Analysis. Personal-
ity and Individual Differences, 69, 156-161. https://doi.org/10.1016/j.paid.2014.05.025

Mikolajczak, M., Roy, E., Luminet, O., et al. (2007). The Moderating Impact of Emotional Intelligence on Free Cortisol
Responses to Stress. Psycho-Neuro-Endocrinology, 32, 1000-1012. https://doi.org/10.1016/j.psyneuen.2007.07.009

Nuttin, J. M. (1985). Narcissism beyond Gestalt and Awareness: The Name Letter Effect. Furopean Journal of Social Psy-
chology, 15, 353-361. https://doi.org/10.1002/ejsp.2420150309

Paulhus, D. L. (2002). Socially Desirable Responding: The Evolution of a Construct. In H. I. Braun, D. N. Jackson, & D. E.
Wiley (Eds.), The Role of Constructs in Psychological and Educational Measurement (pp. 49-69). Mahwah, NJ: Lawrence
Erlbaum Associates.

Paulhus, D. L., & Reid, D. B. (1991). Enhancement and Denial in Socially Desirable Responding. Journal of Personality and
Social Psychology, 60, 307. https://doi.org/10.1037/0022-3514.60.2.307

Pelham, B. W. (2003). On the Nature of Implicit Self-Esteem: The Case of the Name Letter Effect. In S. J. Spencer, S. Fein,

M. P. Zanna, & J. M. Olson (Eds.), Ontario Symposium on Personality and Social Psychology. Motivated Social Percep-
tion: The Ontario Symposium (Vol. 9, pp. 93-116). Mahwah, NJ: Lawrence Erlbaum Associates Publishers.

Rosenberg, M. (1965). Society and the Adolescent Self-Image. Princeton, NJ: Princeton University Press.
https://doi.org/10.1515/9781400876136

Ross, C. E., & Mirowsky, J. (1984). Socially-Desirable Response and Acquiescence in a Cross-Cultural Survey of Mental
Health. Journal of Health and Social Behavior, 25, 189-197. https://doi.org/10.2307/2136668

Twenge, J. M., & Manis, M. (1998). First-Name Desirability and Adjustment: Self-Satisfaction, Others’ Ratings, and Family
Background. Journal of Applied Social Psychology, 28, 41-51. https://doi.org/10.1111/j.1559-1816.1998.tb01652.x

DOI: 10.12677/ap.2018.811198 1714 LB


https://doi.org/10.12677/ap.2018.811198
https://doi.org/10.1037/0022-3514.51.6.1173
https://doi.org/10.1080/00223989909599767
https://doi.org/10.1037/0022-0663.68.4.482
https://doi.org/10.1016/j.jesp.2008.03.016
https://doi.org/10.2466/pr0.1991.69.3.821
https://doi.org/10.1111/j.1468-2389.2006.00339.x
https://doi.org/10.1016/j.paid.2014.05.025
https://doi.org/10.1016/j.psyneuen.2007.07.009
https://doi.org/10.1002/ejsp.2420150309
https://doi.org/10.1037/0022-3514.60.2.307
https://doi.org/10.1515/9781400876136
https://doi.org/10.2307/2136668
https://doi.org/10.1111/j.1559-1816.1998.tb01652.x

| %
Hans Xt
KPR ZR IR 3
1. $TFF %0/ T http:/kns.cnki.net/kns/brief/result.aspx?dbPrefix=WWJID
THFRAEESE: [ISSN], FAHIT) ISSN: 2160-7273, BIATEif]

2. FTHF5IM T http://cnki.net/
FEN I BROSCRREE” BEN, BN SCERRE, B

AmiE S http:/www.hanspub.org/Submission.aspx

HATFIMEFE: ap@hanspub.org



http://kns.cnki.net/kns/brief/result.aspx?dbPrefix=WWJD
http://cnki.net/
http://www.hanspub.org/Submission.aspx
mailto:ap@hanspub.org

	The Mediating Role of Self-Esteem between Self-Name Liking and Social Desirability
	Abstract
	Keywords
	自尊在自我名字喜好度与社会赞许性间的中介作用
	摘  要
	关键词
	1. 引言
	2. 研究方法
	2.1. 研究对象
	2.2. 研究工具
	2.2.1. 自尊量表(SES) 
	2.2.2. 社会赞许性量表(MCSD)
	2.2.3. 名字喜好度评价问卷

	2.3. 研究程序与统计方法

	3. 研究结果
	3.1. 变量的描述性统计分析结果
	3.2. 自尊的中介效应检验 
	3.3. 基于Bootstrap方法的中介作用检验

	4. 讨论
	4.1. 自我名字喜好度对社会赞许性的预测作用
	4.2. 自尊在自我名字喜好度与社会赞许性间的中介作用

	5. 结论
	基金项目
	参考文献

