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Abstract

Personality judgment is the process of perceiving others’ personality according to the effective
clues in the environment. As the relationship between people is not limited to offline situations,
there are also many important clues to judge personality in the network environment. This paper
briefly introduces the two most important clues of personality judgment in the network environ-
ment, namely words and emoticons. Previous studies have proved that these two Kkinds of clues
are significantly related to various personality traits. In the future, we can further explore how the
clues such as voice and network self-made expression package reflect personality, compare the
stability of individual cross platform personality, and deeply explore the complex mechanism be-
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hind the clues from a cross-cultural perspective.
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1. 531§

K BT 8 AR LIRS Hp PP Al it NS RRAE Rt B2, VA 1) &5 SR o 4 P T 3 A AR R BRLLE
DA TNk SR R 94T 9 (Funder, 1995) . At A K AT I RN BRI 72 04 EE T AN AD 40 4RAR, E 4
0T « B A2 S5, ARSI 742 AT A S s (Kihlstrom & Haste, 1997). ML
RORE, ANTEAT A% I ] BEsfAR B B — R — AR AR RRAT N, X R AR RECRUE BN NEH —
SEIRE 15 FIMT AN, IR X P RRE A A w4 b HHE A 35 (Haselton & Funder, 2006). K& ()
FRI, ENBRAAES, X5 A TA 2R AT M N AR IS IR L, IX 2 e ma FRA I —
SeE BT . B, XA NREIE. BERCAA. B BONEEIK S (Human et al., 2020).

B (5 B MR R R, TATH H 2285 57 AT R IR T T A8, AT IR 54158
]R3t R 2 B SRR DL, B3 T B LA 52 At (computer-mediated-communication, f##% CMC). 15 -
F L A B B DS gD S AR AT DL R IAE CMC E B, T AR B AR T S A B AR A R
SR, B, s, BHES(Wu & Zheng, 2019). s 2019 S EEIR & SR, MUSEEAM
TEERH T 115 A2 N5 0 2020 R4 B A o A A SR 1] 5 5 il 24,000 420 BA B #SIE B T A% A
THRENUBA BEATAC I O NATTAE VS s ATV I8 A AN AT B — 5050, BRI T AR S — S ATE M 4% |
BT 2R 2R W A% A A LR 7T

AT H (1) I 285 A 85 B il Ik T LA AT AC IR IR EE, H T WSR2 & S R E X ANE R,
XL B AR JE A% T A AR, XA MR RN IE ARG RG] ? A SAER KR PRI T
NFE5REFSENRREEMER, DI AGERK TSRS %,

2. XFHRE

WG, FIERGA, HE A A S S RSO UR BT — M AR, B SR
Fik B OO RIREVEFIE B AL 9 N RE B AR R R0 —Fh s I ST FER T 20 BRI AHE
15 R AN 200 B 2 SO B AR NSRBI o WF 30135 DA (5] A AT il B S it 1 i N 9 Ot 1 o
[l(Tackman et al., 2018). JEFE I T: 2—, M EH AT N BARIBSZ (R 2l iE 5 ok el
(1, XL 5 FRAR AT N A6 F 300 e Ll NAR AR K, TEIR ISR E 1R, AT Fp
RN LA BRI RIS AR 2 5, T LB IE S RIA 7 X A sl # A& (018, 2017),

PATHEAN UGN I AC TR R SURKHES . PFS AR S5 S S EE A . BIRMIIES, S0CRE
=, TREEA THERLS, EAESEWISE. Qiu 2k A (2012)FE — % HHmta Bkt 75 55 1
3, RINAM AP RRRR S 28 iR AR AT I R R A A 0% . SRR, aX 485 2R IR RE A R /INEEAN (] (R A 72
BIRKMIAE . G, FEHERFEAR A, SMEE SRR IR 26 17 2 8] B A YRR R /N A 0.28, (HAE H &
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TS FFEAR A 0.05 (Mehl et al., 2006).

2% PRI S A R (AR 1T DA S Bl 6 S0 48 A I AR, I A LAt N HERf bR T k. 7EAL
ML L, Kaye 25 A\ (2020)4 H #5481 Facebook N AA4H 43 ATCIE R« — B R AP OB R = Fhik &,
KRBT 5 S HER I B 1E A TN Ah 44 . Darbyshire 25 A (2016) 1k Wi AR 85 H AR RS+ 3 71 _E A AT A
I NS, W8 AT MRS 5 LA S P R T bR STAETE B STk — 5 4 S ek MU ) 4 b i T
FICZR R BRAME LRI o 16 F P 44 Tk ) 3 2 TR0 bR AR 7= A AR SR AR LR, L HE A 1 AR A
(Graham & Gosling, 2012), X3 AT A 7 2 A& HIBT A IR SR ZIBRED SR, I HaXMZIREN R
SRR . Back 25 A\ (2008)HIF 78 1 B AR N S A i ok F T S AR S RRAE SR AT H AR AN, R B R
Jis TR SERIE. RIBURS STRT A AR ARG, Lin 25 A (2017)F—TURF FEUREE T 93 44 K4
17 50 2SR SCFE S, 1k 6 BT FUARIL M AR, S5 RBR T A2 4, HARFRT A ik
BT R AR

SRR, XL FEIER, AATTAT DAE i [5e 152 0 4 I (18 SCA A o tof o ik S0 B A N P9 NSRS AE
R AR — AU FECE A T DU AT AR RS B, BT AR KA T il — 2B HR 5T

3. REFSLE

CMC JEH #l o N Z BB 5 R RIIESE, ML LB B R S5EgRE. R CMC
PN T RAX AT Z 2, BliEtH T2 CMC JEiB 4% . 7 CMC HaTHINATAIRES &R, KIE
755 (emoticon) W 7T B £ I (Riordan & Kreuz, 2010). “FIE/S” —id2 “IHKER” W45, 54
EE ERR A AT — A, el 07 N SRR I R RAE R . S, RIGF 5 EEAHE emoji 5
R EQHFEE: emoji S HIIEA AR, EIREE T FEMRBRAE, HIFEFs00G, XL emoji
FELR b AC TN Bl T 3O . T R A S VR AT S, BN SR R B 8 i ) F A
i, EANTHRARAE B s 4 S B .

3.1. REFSHWIER

BARIMEN, LB RIS B R0 I B 90 SE TR AE ok . 4 E R
FAERT S N “RBHEEHBIBEE O SCAR” « BRI, RERS RTERIT NS RN
5B ST FLAHA(Churches et al., 2014), KIFAE TS AT DAE N AR B0, JERvFH 4 BEkix
RAEFF 5 R B BAMATHIE G IRZS (Derks et al., 2008) .

B C S RIAMER: BT AMATE R R E — 2R R A i & Bl BN i R RS S
(Kaye etal., 2016), FrLARIE TS o] MENEIMES bR IC. FIR, &0 X 7R E X7 RIS # )
DATEINBER, JRED@RTBL “HFBese” 8L “Beik” , AENEBN RS BE (O bRid (Tossell et al., 2012). 3
THAFS AT DA T 550 07 AT A B BB 28, liE — Pl b da BRI A, 1 Do 2 ok 155 A 1)
R RN = MR I O TR FE I VE I T RESE K. M URAERIA M ER TR E R, &) ME RS bR,
Bt 7 IE# AR UR IS 2. (Skovholt et al., 2014).

3.2. BETRIFFSHARAIE

PIZEAGEE N RIS R 5 2 RIE NI R, CAFTTIEY 1 AW DU AR RSB Wall 45
N (2016) FIIF TORE G 5 F 7 (KA [RI R A% 455 A A FH V805 08 P38 R R A% PP A T AR O AL, R
TERF 5 KB Z N, AT B AERDT B AR T DB i, T B G ik — 28 2 0 R 1
A RS BEAT P, S5 R EoRER 13T 0sh, HAR AR 7B F KR B e B RAA
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—HEIr i, RATRE ML R TR E KRR . AT E LT emoji SR AR TEAN SRR 1 2%
RIG SNSRI ZIAIR R, SRR ML RRE HbR S a £ m o, fe. ThoiRE
KR53 AMBTTE IE I AR 5 (Marengo et al., 2017). £ DL EPAMIRFCATBUAIL,  H RTER T RIS 5 Ay
JER AW TERD, AT RDHBL ARRBIFAT LRI LS B HI R shAR S oy Sk
NIEREI o

4 "RERE

bR b, NHERZS BT RE B A LR SO AR EIX P, AATEREAT A It AN A
FEMRYE R — MR MRLEE T 2RI A REMU — M AER . 22T, BA TR M HABZE R
BT E LT R H

TG, AHCF RS S LRI T B A B — 2, BlIns S —f1E, —BocE. B
ARHIFT SR emoji RIFSE. MHMLRITES . W HCTHEE . BREHIRMERER. M
AR (W AL )RR I ATAE T HE M, ATV ML ERZAE AV R, AT A
Wr s (i — A 2pr LA, R BRI i A 2% 1 T fidftb A

Hxk, wHFersse—, ENTRECD . BT 2 R A R — A g S TR, Bl
WEAG . s, F—MMEANIEE DT EEIKS, AMIERBEARR TG EEREERE. otk
VRBTE AR, IR AR REAL A P JE I R . PRI R AT AR ST A S 1 & AR RUE . BEAh,
FEEVTT LT G UIIGE N E, SPGECICE R T IRIE . MES T FEZER, Bk, AT
FEREAT W TR AR R —ATT [

&E 3k

Wb #(2017). NAS FIWTEHRIB B 0T, /M A 7R 7 2 F1#/K), 16(8), 51-58.
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