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Abstract

With the development of China’s economy, tourism consumption plays a key role in China’s eco-
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nomic growth, and has gradually become an important element in the formulation of relevant
finance and industrial policies in China. At present, China is in an important period of economic
transformation; in addition, tourism consumption has the characteristics of wide radiation, strong
belt, large elasticity of demand and income, so the research on tourism consumption has become
the focus of scholars at home and abroad. Based on the influencing factors of tourism consumption,
this paper selects the disposable income level of GDP, residents and the number of tourists as in-
dependent variables, establishes a multivariate linear regression analysis model, studies the in-
fluence of its factors on tourism consumption, and provides corresponding suggestions for the
development of tourism in China through in-depth research and analysis.
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Table 1. Statistics of domestic tourism in China from 2007 to 2019
Fz 1. 2007~2019 A [E E N HRiFHE X G it HiE

A B WIRIFICA(ZIE)  EUR AT CE)  RNERASSIREACE) B WA ZACAK)

2007 249,530.6 13,786 4327 16.1
2008 300,670 15,781 4999 17.1
2009 340,507 17,175 5435 19
2010 397,980 19,109 6272 21
2011 471,564 21,810 7294 26.4
2012 519,322 24,565 8389 29.6
2013 568,845 26,955 9430 36.11
2014 636,463 28,844 10,489 40
2015 689,053 31,195 11,422 41
2016 743,586 33,616 12,363 44.44
2017 832,036 36,396 13,432 50.01
2018 9,192,816 39,251 14,617 55.39
2019 9,908,656 42,359 16,021 60.06
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Table 2. Descriptive statistics
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1 0.999°* 0.999 0.997 8623.1247 1.834

a. TRME: (W%, EAIRIEAZACANR), SR RS SRCA (L), RA R RS (D) b, BARE: M AR (1ZIT).

Table 3. Analysis of variance
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1 Rz 371791394976 5 74358278.995
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Table 4. Regression coefficient table
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H B —63.1513 39.9897 —-1.58
Inurgdi 35.1168* 16.1986 2.17
Incsgdi —32.6556* 16.7953 —1.94
Inpeo 4.9490%* 1.3485 3.67
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