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Abstract

Based on the current needs of College Students’ psychological service, this study collected 3246
college students’ psychological service demand questionnaires and analyzed with SPSS. 24.0 soft-
ware. The results show that the current college students’ psychological service demand is strong;
they prefer to choose the service in school; the demand for service content is more diversified;
academic problems are the main psychological problems; the students agree that mental health
course is a compulsory course and acquire relevant knowledge through new media. Some sugges-
tions are put forward, such as improving the service level, enhancing the charm of the course,
making full use of new media and carrying out psychological education.
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A OB R S5 7 R0 RIE, FAE 2011 4R QR i S AR E A O B B TAR AR B E(AT) ) (P
#[2004] 16 5)SCAF iR I “ RN FE T AR R AR AR DB A AR P AR RT, WA
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FREAAEOH R AR R E) (H50[2018] 41 T) it E IR F LS EEMSE . N
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R o MEAEEZ S, JATAT A 2 K 70 R A D BB B 55 Fa R 2 A 2 2 ]
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2. MRMRSFHZ*
2.1 WRR

KA ERRE, EH D REFAER KA 3300 A, T 2020 4 6 J1 43 &8 3300 f3inl 45, [RIYIFEAS
A RE A 3246 1y (F 3% 94.4%), Horb 554 1941 A (15 59.80%). 4= 1305 A (i 40.20%); bk — 1150
A(5 35.43%). K 711 A(/5 21.90%). K= 708 A(r(21.81%). KP4 677 A(i5 20.86%).
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IR OIE NIRRT, A GBI BRI, RS SR OH G0 (1 47.50%:; EFEF] <A
EREEHIET H 19.90%; BRI E N 67.41%. SRR “EROFER 5 20.89%; F] AL
FRH AT 5 7.89%; F KM EANHM” 5 3.82%. S5EULHT, A O R BRE NN, KE A
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Table 1. Psychological service content

F* 1L LERSARER

% 5 wTE ARE
AN T i) 86.76% 13.24%
(3145 B 5] 71.75% 28.25%
PR R AR 55.91% 44.09%
Ao PR B U 46.30% 53.70%
2 0 P A ] 49.35% 50.65%
A BRI 63.86% 36.14%
OHE LT 77.26% 22.74%
L HED) 43.30% 56.70%
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