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Abstract

Since the 14th Five-Year Plan, the state and society attach great importance to health. In 2013, the
State Council officially released the “Several Opinions on the Development of Health Service In-
dustry”, which clearly pointed out the importance of physical and mental health for the people and
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the society, and provided policy support for the development of health service industry at the
same time. Along with the national health call put forward, to the table people has pursued not
only big fish and meat, but also the balanced nutrition, high appearance level, green food. Under
the background of the gradual popularity of “light food doctrine”, it not only affects the dining
concept of consumers, but also promotes the transformation and upgrading of the existing cater-
ing enterprises. In this paper, by comparing the current situation of China’s catering industry with
the current situation of light food catering industry, the future development prospects and exist-
ing problems of light food doctrine catering industry are analyzed.

Keywords

Light Food, Catering Industry, Development Space, Analysis

Copyright © 2021 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1 58
AR, FEE A IRAERES ARRN, S 5 i, @R, B30 E IR M A DS R
DREFE 10%LL L0 . E R G RRAR 5ok, BN S BIRFEIE K, Sl 9t ahng. FERE

FRYGH G, B AREE AR AIER @R 5 7 IR, AR ERIER D e MU
KEKA, TEEREFRIE . I LR N ER A, ks iR, Efoik. irli
BB AT ML AR I e g 22 TRE AR AT 25 70 A AR T

2. RRERMRIMERER

DL PEST Zr#frii iy T E(PEST J3#r 248 WA BE I 40, ZoWR I O — MR, 48— Vlsem
AT AN ) R TR o W BRI B AE 74, A EAT I AV ARYE B SR SRS 8 R, i A
WNESHZESR, H—MERXBUE (Political). £3%(Economic). #1:23(Social) 14 A (Technological)ix /Y
RIS E EB O ) T BAMT IR AT 0. RS, RN PEST ik, )RR EER
IR S 5o

P: +=TuRlRILIk, A2 B EA @R, 7 2013 4F [ Bk IEURAT O TR e ik
FN R ERATEAY , TR 7SO R T NRBEA . XL BB, [R5k i) &
JRERAE T BOE ERISCRE

E: MEZXG R AR ERE, 2018 F—FA, 2EER AW AL E] 7815 76, Lt B
Al 4% SO 8.8%, RIS, SEBrE K 6.6%.

S: fEBEE AR L, AR SR MR KA KK, B RE 774 Bk
AP AT TS BN EARLE SR B IN5R Y, B2 MRIEMES . WS, 50k b1 e 5 80w
o 1 T NAT R 38 GV, AT S AT S A0 R 0 e e ] R

T: Al BREMAERE. HA R HEAR R & @B E Tin it gt 7 — e MR A&

W (FAEHTED) fiE, wEKHAAFER RN T — IO 8 5 iRk 55, ANIERZIRN 5 FH 2 Re
MU, FIRIEESME “LINE” JORGE LA AT KS, v N TE e amm
R E IR SR, WA, SRR AR A B RS E R AR R T A

DOI: 10.12677/ass.2021.105181 1320 R AT


https://doi.org/10.12677/ass.2021.105181
http://creativecommons.org/licenses/by/4.0/

R, X

A2, I S AT UG RS A AR AN AR DU 7878 77 o3 4 o f B

1R Al B3k —BI83K, MATTIEFEH K —3K 4 Google Coach [y nT % X i e i £ B #E . Google
Coach w] DLIg I 430 F 7 Il g S ANA- 385, S H P e G & g 5 7 =X, BRI B gk s . sk
FH P43t Google Coach $24E f)4d B 1%, Google Coach it 43 F F A — b2 i B AR v 7 RSk AT
8%k . Google Coach HIIRST AMUAL A i d2 F 7 I B Zh Bs , 16 2R 48 B 1 SR 3 i G & s
FEAE . Eo A PR R — A AR e, R SIS “ =R, LaE” rEN, KIiE
A — AN B 20— F P 4 A R I Kl

714b, Google Coach i A LIA FH FH #& it — 16 H 5 g B, Htn s AR 240K, it AR 24,
BUE NZE 2 DB ESE, BREBYO AT LS X mBHEL AR A, TG RIRER RO, AT
LB R CEAMER, EMS EWGRE S E IRE, 42 ERERYOA RiFr)K A0

3. BEENEASMSS
3.1. RERENHMES

CERRAAE T iR R TR, SN “Lunch”, FE RN/ HAE G WA, i S
PRFE, BRI (RAE, DR DS mAENEIRNEY.

“B7 MARZRERMNREER, FRORE R EERHEREPRIRE: £X0RE, TR,
HRFERG S OB IOE T EZRZAEY:, ERXE, “f7 LRELR, WEIERER, @ESOK
B E AR DA DR BEAOGE ARSI, AR M. B @RENEFT . 3
Rtz BEE AT R AE KT AWRTE, AT NG KA BTV o

32. BRFRIFRI

1) MR, BEENRIARE, BEZHARIRIE. [, DR, DS maEmE RN aEn
fLEFR. FIRIEE MR, 2R AR HIZEM, R EREEraM#E g7, HARRREFR
HEHLAL SRRBE R R IEREE N B RSN 2 S AT R Ak, ik A SO fatii[1].

2) FIEROER . WEEEYE R R TR R AR “HRE” MR, Rk I RE
fEREIIECR, LB B3 b il FRFERTEATIE “RaR” o Gl EABRaY D 74
MIRTER N, ABIBEBERAE H s 2 0E R, 2 URE A R B A, FH I DU BH AR R 25 P )
BRI, MR R R LA B R AR .

3) HE AR, REA R IGE “RR” , REWECIREIIEIRGE. HERNA 0 7r84t
B TITHEE O E . ADUHER . SUURAS . IR ERR IR A ST SR
HEETT . BRRISESMIA G I O KA .

4. RERRIIPR SRR IRAIXT EE

WEBYPAT ZILH BLF 4 MR

1) Ik ES s o BERITES, KRR S LSRR, SO AL FE SHE R PO R TR )
W, AR AL 1) EORAT ks ik, TR 285F (K A e S5 AR, 1 9t AR R 2SR R R PR 5K
SGEEODET R, B, BORME M2 s E R HTIE B SR, SR el .

2) Rl /NI TR0 R AR T A s R A I R R A TP AN A J T LSRR B 1 B8 — LR PR A 0 2 m) A
By, —NIEFERRE AR EATH TR A ST, SRR SRS, E AT O T A E B
KERTT o a4, MRS Dk, BRI SEF TR KR .

DOI: 10.12677/ass.2021.105181 1321 FES R ERTH


https://doi.org/10.12677/ass.2021.105181

R, X

3) HIFETES . BT g, KRB EBUL. LR KR TE SRR DL A
5 EEA ST, B T A S e BN B 5 PR A R R B A SRR, FhRERE, K
PR AV IR A TR B AR ], SRR L 2 e 5 E Bk o

4) PAMEIR AL TE SR

Bt A1 B AN WG 2 R T a7, BT A b i i o ) 1 ok R KPR, 5 R A A L
AR AEE B, RS TT T ZEROR . N WTO J&, BE24h B Al i #E 0 Rl B A T
W TES o FEAME IR E N TR, 6 B IR 55 BT AR AE . SCH S UL AR SR S 7 AR IR Z R
1115 A Al AR UGE 1 oA, e g AN [2]

5. BREMRITIAIARE X 2218 K & x A E
5.1 ARFKELREIE

Bt o B AU N B 3S 0, 9 H. 90, 00 Ji5(90 JE 248 1990 4F 1 H 1 H % 1999 4F 12 H 31 H A —
AR E A R, A IZ$E 1990 42 LA G 2 2000 42 8] H A 1 AT R B A 1R 00 Ji5 245 2000 4F 1 A 1 H % 2009
12 A 31 AlAMTEAR, ABEiHAET - HEL U HERRBN. YELBN TS
T, AR SE A REESRAMUAOR A R LR KA, sk BUE. BRI MRa. @, bl
EIRER R HIAERIE L, SR ENTROAREE B, BTl 3 SO E B SR a R
BITEREGIRRKIK B0 B TIA TGV 2 B 8T E A DUEAT /AT R I, AT 5 m) T &
NBEEIEHE T BT R, MEIEMBARI RTINS A E T & I B v EE Ol
RTFHEARAER INE. Fik, ERE 3 R, Bk af Bk T3]

5.2. X A9 B MER E]RR

1) " H AR OB R RA R G EEE, 77 i S AE A, W iE A S A R A
BESAGE, fFEMAERANE RS MBS PR a2 AR R, ARES
KA, b N S N i ) T IR BRI, BTRL, — HEARKAZTT, RTINS
Killd, HEHBS T,

2) DR 2R SCEAT IR e RS #R 0 04 it P A EL O Jo SU0 A A B i 2 2 1T [ P &b T BB 1 P
FURTEEL, 2R U7 T E R S I VE E AR R . K, BR RSN b, R
EIF HEREABTEEA 4 S Rl 2 SRR NS, BT, (ER R KRGS
IREER RAER L, WARRERTAMEHEAY, RSB E.

3) vk bEEA, Bt SCRORRAE T 2 vt o « B I R B (0 B 6 b A i T B B S AR e
REBIF NN T, Wit , A4 X RE R 2 5 SR HARAE TR A, TH SRR, RSk 2 R MRS 57

6. BRERI L RERE
6.1 MTIAE—IITERRTE

BEMEVERUI AT, HANERABECr 6 2R, R, WAL #% T
afRAE R “RRT A CESEEINE . SR eI e, X RIEE R R, RRREREEX
AT R UE — AL BESMESE S, HREITIE MR R BTENLN,  BICE 0655 5 A i R T B
ARG, Bl R Kot E T & [4].

TG AR R 1 &, SR Bt — M A B R R SRR IR R R W S 2k b + 708”7
T . SUEREERMEAR, mERAETE EITR “LERRMLT s, KINELL ik ar

DOI: 10.12677/ass.2021.105181 1322 FES R ERTH


https://doi.org/10.12677/ass.2021.105181

ZRE, X

a0 HEH T EEZ IO, AMUBGREPHT M, e BLESIR 24, R Rk E RS, AR
IR ARESN[4]. BT SRS 5. BRIT LA BT AT B et B app SENLIMEAT S 1E, AT
A UL 2 4 5 I AR R ik, BRF B et Tk T R R MRS FUEE, Wi
IR G EIFseLszh, et + o7 IRV, ITEAR R R AE RS T 6. XAT
BT A B 50K 2 R A AR S5 RE AT AT R B, AR A, 3RS A A N A T NG
ik, TT R g R b R

6.2. NERAE—ERS I

TR R EEEAR AL, T AT ANA, B s EE A R E N R, 2 A E
AR WIZEARAEE, A AR E BRI, PoBORM 2 18 & 32 SOH 2% & Pl [5].

X AT LB SR “ R 7 b Ik A e A 1 A 55 5 A e i AR 55 0 R 8 P IR 7 SR A
—REM T, 5 RIS 2 LA R BT B IR R R R I AR %, I H R X
BAMEAERITE, AHAEXT B A RERZIR I A PPAL DU i BREZE 37 AN i R ffe 2t 77 T
RSN ST R AT . T AR T AR R, A AT T BB NIRR
WG W EPMR R, ERARS 5 RECRE BRSSP AT ST, ARG & TN AR
K xFsildizh R VA ORE B4, AR S E D E RS, R R 5 5 R
FEHONT FREALZ 7 B BAR TS OL S 7 BB HB BRI T &, $REE WK, £ APP b, B ATLUNA R
M s 7T 2 MR e %, [N, R e DAE BIEX T BT R as 5 =5, BT DR
PR e+, RATECLE MR AR EL B, JoSRAE A € (RT3 T RATARAENG . ARIAE . (Rh 0 Hmer
4b. SRR EY, EREIERRE RS RAENATR T, SRR, . @EOREES.
FEEFROMEVEIT T I, FERE S BCIE — TR il e s FR BT R, i U Itk (e o e (e 7 56
Z5h, HONBEERET I, BT S EURE (8 57 B3 Fabm v 200k B AT F P s 18 SR VT
fiti, FEXPH A AR DT s AT I, SR 51T 2 R B R AU

6.3. NiHBERE—RAmEIL

T WP A DO R R i O, SRR B RS AR ST B SR, 2R — AN iR RE AT iE
RGF Rt B AR KR B SRS AL, T A PR SR Lo R B SCAG KT AR, b AT 00 S — ot it B 785 i 2 003X
FOSCALRIE K, AAT TS il e PR e 336 AT AN A8 BB AR /™ Iy L), T JE S AE i R SCAL R e P i
B, BRI EARARIY 2R A0, T R RS B A

E&InE
AL RGE R R 2 KA R BN ZRT0 H (K22 202012026506) % B

BE K

[1]  ALEER, XBRRY, BRukie, BREW, S, dofl. B ErE st m & IR SR it 75 [3]. AR 5, 2019(7): 1-5.
[2]1 ™&EzE, TEAE, AR, LR RERDLRBICRTE R OPT]. obalkZR, 2020(4): 104

[8] FZu#, Wi, fUEZ, F8 BETRE T P T RIAT IR A RRTT]. HohlkZR, 2019(13): 90
[4] VuEL. EERE, REREGATREMWIN].  E 25k, 2018-09-13(8).

[6] F#K. BEREXE T, Zimairh @580 =Km 2 [EB/OL]. http://www.kwthink.cn/archives/1919,
2016-08-17.

DOI: 10.12677/ass.2021.105181 1323 HEREERTE


https://doi.org/10.12677/ass.2021.105181
http://www.kwthink.cn/archives/1919

	轻食主义餐饮业发展空间的分析
	摘  要
	关键词
	Analysis of the Development Space of Light Food Doctrine Catering Industry
	Abstract
	Keywords
	1. 引言
	2. 轻食餐饮业的发展背景
	3. 轻食主义概念和特点
	3.1. 轻食主义的概念
	3.2. 轻食产品的特点分析

	4. 我国餐饮业现状与轻食餐饮业的现状的对比
	5. 轻食餐饮行业的未来发展空间及面对的困难
	5.1. 未来发展空间
	5.2. 面对的困难和问题

	6. 轻食餐饮业发展的策略
	6.1. 从行业角度——打造轻食平台
	6.2. 从商家角度——不断融合创新
	6.3. 从消费者角度——形成品牌文化

	基金项目
	参考文献

