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Abstract

The Chinese version of the Social Media Narcissism Scale (SMN) was revised in college students.
Exploratory factor analysis showed that the Chinese version of Social Media Narcissism Scale had 2
dimensions, 10 items, and the cumulative variance explanation rate was 46.45%. The confirmato-
ry factor analysis showed that the unidimensional fit was good (32/df = 2.30, CFI = 0.94, TLI = 0.92,
IFI = 0.94, RSMEA = 0.057), the Cronbach’s « coefficient of the total scale was 0.80, the test-retest
reliability was 0.88, the split-half reliability was 0.72, and the criterion-related validity was good.
The revised Chinese version of the Social Media Narcissism Scale had good reliability and validity
and could be used to measure the level of Social Media Narcissism Scale.
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1. 5]

LA — A2 RIE B A5 B AR, B8 (6 51 0h B BB R FRIRAS GRS ) Bon, 32022
12 H, REMRAEEE 10.67 14, FEMEYE LREHER T 75.6% [1]. 5 T UG58 T
ARSI ARME ATHEAE A SR R R N R BB O & o S E I LR 2] AR & T
TER L2 EMR AR BT H SO SR MR AR R A3 B S i 7 77, FZRIE & — R DAAR AL B R SO %
O HINFERER[4], IR AT AS AR AT AR TS S T FZR B Bh K T B Aok 2 5% (3], AT AR 7T
KL, BERESHAZBENPRRE . — A, ARG EMERITRNERZEIEMRS][6], R&EEHAE
WA 28 A AT NI B B R 2K [ 7], 54k EARBIER . TR EYIAC2]. H— T, A8
READARAR R R B FRRBAFAE S G I B ZRFE L8], BIAE R Hdb MA b, XA HUI R A A7 E[9]

SHIERE AR B B AR5 W28 A A A 2 AAEE S AR R, Bk, BAEIE & 4L AC AT & il & T A
BEAARONEE, GRTAHCH R E R TT . H i s g b B AR TR 2 R B A =
RI10] [11][12], SAM, #EACEARCE B —F AR ERER SO, B HEARE13], WHIEA
A BT I B Z0E T A AR B B . AEUEERE =, Seher Akdeni 25 A LARGAE A AR TT
KT AT AR B 25 B # (Social Media Narcissism Scale, SMNS) [2], ZEREHE R, CLMmBEKATLL
A R A AR H AR 14]. UL, ABFFAE RS AT IETT SMNS, e ik 3 B 4822 SEAA B 78AH 5G4
B AR AR BV T A

2. HREMRTE
2.1. FHRMK

FEARAL . MR G200 T B B bR 5 2K, AN H A 5~10 & 8%iK[15], SMNS 3tit 16
% H, @ELbRIG0, FRA 20%MILRAE, WA REoHmE 113 A

KPR BERENMAEE, Bk A NS R B MR KA, 202347 HE 8 H
BT R, B2 TR r OB 2R AR AR R IR, DAIES Ry A AT AT . AR 48 De 4R 55
N[16]42 H 1 7] 25 18 2 R AN BAE B B, 4 8 OB B AR B 4T BB

FEA 1: 35450 7, BICH RS 402 . H 554 198 N, 2ot 204 N “FH4F6£(20.8 + 1.55);
PAT P EE 250 N, ARERFEE 152 N MAET L 173 N, AEMAETF L 229 A, K—40 A, K196 A,
K=126 N, KDY 40 \; R EREHKAT 0.5 M 18 A, 0.5~1.5 /M 116 Ao 1.5~3.5 /M 111 A,
3.5 /NNFRLE 157 N

FEA 2 JLRTAAS 400 43, [RIUCH 20045 355 4y, HA 54 168 N, 24 187 N5 ~FII4E#S(19.99
+ 1.654)%; RFFEE 225 N, AERAFEE 130 No AT 4157 A, dEMAEFZ 198 A, K—31 A,
K170 N, K=108 A, KPU 46 N5 &R EMEHADT 0.5 /M 25 A, 0.5~1.5 /N 125 Ao 1.5~3.5

il
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/NEF 99 N, 3.5 /hBFELE 106 A

FEA 3. HTRENERE, #ORE T i A R g, Jr RS 045 5 R S S N e 2R
i, HAEMGREFEE TR 6 SRR AR BEHLER 100 28037 =N, AR
T4 100 43, BRUVE 84 1. KA B4 39 N, LA 45 N, #lTPHER019.8£1.40% .

22. AIRIHR

2.2.1. #3ZERE T E R (Social Media Narcissism Scale, SMNS)

HAEZ 16 MK E, HANTHRAN: ZFEATMESEL, KPR EFASH 9IN%HEH, £
— M AR RS, RIE T AR 7 S BT ERORSE ) B RS, ek
LR N BRI R — i i 775 B R A. BN ESEEH 6 MEE, WAH
WE PR, HfaRfEmERLE, BT KA AR 7 AN E XS,
DA ZU AR B B 11 28 R RRAE, AT ORGPt/ dh 1) =5 R 1 B A 32 A ] B S B R RIS AR . A
ZHEHERH 1 (— RS JUFER)Tusih o, TkmHy, ERSS R HSERZ B AR, 55
B, ERAE AT B SR AIE N . 1% &K Cronbach’s a RECH 0.82.

KRR RAEFNEFHRNFEZG, X SMNS #H47 S ELT . BT © R4S E S 5 B
KABEFRIEM, H 4 2O AR RIS CER: @ 15 2 A0 B E
PRI REAT WA R S 1%, HIZIE R RAIINE R @ PR 2 45555 LIk B A R & 2 AT [l
B, M ERERMZESR, HSHHETES, DRIERFEN P S CEREAEGPEA LN @ &IGH
HLIZEHL 20 44 0o R 22 LMV BRI 50 AR X W00 B 0 E AT 3 A FE AL 58, A OR P SCRRORE A A 11 20 B 3R 1) 4% R
TG A B U A), EATERL T 5 IR B R 5% B A E N AU AR E ) SMNS HSCRR

222 ¥iFTLHE
S JC R R IRAR TR, AR R R Rom B B R B AR 6 L R+
AR NER T A

e RO B AR R RS [11]: B ERHSENET, ERM 12 MR HEM, =14, @&HTHES
NBE. BANEEAY 4 M FH R 0 CEEARE)S GERFFE)/S R, 1550 m R MR B 21 14
HARRE RS, ZEREA RPN —BMEEEMENGEE. AR H, %Z2EKH Cronbach’s a &R
HH 0.86.

13 % HHAMER[12]: HEEENET, ERH B AKEWN, 7A=Y SU3AURYEE
40N H, TR ERRIEGERE 5 N FrBUR BB 4 MR H R 1 (R FE)~2 (FF )ik E%,
fRorilE, RAMAH R E . ZEERA RN B EEMENGEE. AR, 28
M Cronbach’s a RECHN 0.72.

o k[17]: HEORESENETT, ERH 12 MREMM, 2N =AYEE, SRR E N A
ARG RS AR 4 AN H . R 1 GBEARE)~T GERFR) LR, Bolim, REMERE
Foh R RR PUBR I 2 o 2B R BT RIFI A — SO M E NG AT, %8R K Cronbach’s o
28N 072,

2.3. GiitabiE

AT SPSS 23.0. AMOS 21.0 it/ Atk -t £ B R B 3t 4T =N A0 Girhahr. fEH
WS AR ST I E 00T, 8 R ik, Promax B EEHFATIR R YER T8 I AMOS 21.0
FEATIRAEVER 74347, {8 Pearson AR ZEAH A L0 RObR I B AU S IS B, {8 F Cronbach’s a REGFAL
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3.1. B9

R4 v SRR BH 3 7] 5 0 H 5 BT 8 4 P 1 R R AR ZE A ok R B G 45 ORI, KT 0.3 R H ERE4%
H3. 5. 7. 8.

3.2. WESH

3.2.1. EHNE

IEWFEAR 1 BHATIREME 0. B2, EIH A iEal B, g7 irteRde, 458 %R, KMOEN
0.85, Bartlett ERFERIE N 997.50 (df = 66, p < 0.001). 7EABR S F N EUIEL T, 18 HE R 9k
FRIAT, SRFFEHERT 1 ARTAE 34, HPE=ART NEAEREN L =%, Bk RE
4, CERRMIR AN N R R . SIRIRRARKI, H%H 2 M%HE 11 fREREREAR N T
0.5, T LAMIBR, Tl 10 2% H EHEHT Z0R R . IR R R R 45 R 2o, KMO {H°4 0.84, Bartlett
IR BAA Y 801.55 (df = 45, p < 0.001), T ZMRERN 46.45%. & H I 5 #ifir £ 0.51~0.77 Z
B o VRAMERE WL 1,

Table 1. Factor loading of exploratory factor analysis of the Chinese version
of social media narcissism scale

= 1 PR REFETERRREERATHEFRE

EFEAT TR ER
TWiH 5 i fif TiH 5 i fif
DI 0.66 D4 0.77
D6 0.56 D13 0.62
D9 0.62 D14 0.76
D10 0.66
D12 0.62
D15 0.72
D16 0.71
fif R & 34.38% 12.06%

SEERRVERZ IR, MR 2, XRMIBRT 16 % HERMMBRAER 10 N &HEERD
SSESAEYE R i, SRS RN BT, F/df=4.04, CFI=0.78, TLI=0.75, IFI=0.79,
RSMEA = 0.087, BL4EFE (14525 HEATE 0.43~0.69. MERS H B FHULF, Adf=2.30, CFI=0.94,
TLI=0.92, IFI=0.94, RSMEA = 0.057, %%k H BI% H#m 7£ 0.51~0.67 Z [8] . S uEEN 2= fr s SRR W,
RIIBR 2% H 15 05 R S5 A AN IERR, 10 2 H MBI ENRIR L, ZZE1FAT, 10 K HAEZEAA
WRRBEWBE A OB R ETR,
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3.2.2. SMNERSEE

AN 880 K FH U SR B AR HEAT 38 UE , F Pearson AH G255 SMNS FE 3R 840 5 S AR HEAT A 2047
SRR T EAR AT ERSBE T =R B0 BE EHXE=042,p<0.01), A FRERS AN
K455 W3 IEAH G (r = 0.39, p < 0.01), #2842 E R 5 E A5 5 W3 IEAH IS (- = 0.39, p < 0.01).
HAb g R 2. RRERERIF: SMNS HE{EHE N 0.89, ~F¥J7 ZHEE N 0.45, SMNS H
L I BRSO

Table 2. Chinese version of Social Media Narcissism Scale calibration correlation validity test

2. P RRE BT ERPIUT KA ERIER

1 2 3 4 5 6
1) SCRS 1

2) AT 0.92" 1

3) "HHEAD 0.68" 033" 1

4) B+ = 0.42" 0.28" 047" 1

5) HAAME 0.39™ 0.26" 0.46™ 041" 1

6) JR I AT 0.39” 0.32" 0.34" 0.53" 0.24" 1

e Up <001,

33. (FERE

BEERIIE R SR, PR ER B ER A — B R BN 0.80. 6 FFEMSRER, 3
WA A WA B AR B R N — BB EE N 0.72, BTG 2 IS AR RECH 0.88 (p < 0.01). 73S N 0.78.
4. Wig

AHEFL AR A B ORI B R E1T (P SO A R B 3R ), TERF AT 1 7™ ()
PELL R BIVERE ST, B RAE R AR A RIF IS RSR R, SR SR, BRI G
AR B A B AR R SCRRE B REAS O MR, RT DA S B [ R A A R A A A 5 AR

X EOMEWREMEE TS RER, %H 2. 3. 5. 7. 8. 11 AFERERME, BARTEESLN
B UEME R 2R A A R R B 0 2% H AN BG, Z5 SRR, 45 RS Akdeni 2wl (1 J5URR 0] 6 — 2 1)
FEot, RGBT GG ZE . R TFORRZEIER R0 h AR S AR AER 2% B MBS 5247 7047
R T 10 26 HEREGWINE L RL, S5 ZMEEIL 46.45%.

Lb[RIy, A7l E ] A2 A H BB RIS R H) BN 0036 R B AR SRR E  =
FANENENR, HAR KPR E A R R, A B E R SRS 2R E K IEASG, X5 DIME LR
SERUENT—8 (2] W3 IEA G UL B A FUETT A AC A F R R A RAFHIAEA S, ArHE ME R R .

TEAEESRbR b, i B BRI 4 23R 10 Cronbach’s o RECN 0.80, 1X -5 98 S 5 AR A 4122 1Ak =
FFT#RS 1) Cronbach’s a ¥y 0.84 AL . HMNMEER 0.88, R ZER A B m M FEVEMEENE.

AT T T A A A AR R R AR IR, G BRI R A A A A B AR A DG TR T AT
AR E TR, BARHANETFZAL, — R FE N5 s P IgBGH 5 R A0, il
BN, RRATLLY BB HARR M A, =&, HXEAaRERSAWVER, EotF—Em

DOI: 10.12677/ass.2023.129715 5233 FES R ERTH


https://doi.org/10.12677/ass.2023.129715

S

BRVEVERC M, 5 SR T AT AR AL 2 VR SR R N M A

ZR PR, WO A AR B AR R RN O B R AR R A, AR AR A BT R 5 AR

B, AT PRI E A AR AR B 72 RS T A .
5. &g

1) AW R A A B A B E RSN, Al RS HENTE 4 B .

2) BT JE I P SCRRAE A A B A B R AE A AR BT RAF IS RO, T DO — R s i

AT AR IR R A OB SR A .
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