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Abstract

Nowadays, under the service-driven economy, to a successful product design, the creativity and
the innovation are usually inspired from the observation of the consumers’ needs. Many firms be-
gan their business model transformation from the good-dominant to the service-dominant logic.
They are seeking the new business model to improve the customers’ intimacy by either using the
good as the service conveyer or providing a composite service that integrates a number of goods;
this new mode change has become a major trend of strategy of firms. Therefore, this paper
presents a feasible, comprehensive, market-driven product lifecycle management framework to
let products more toward to the market and to avoid the potential loss because of the misleading
development angle and the delay of product time-to-market.
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Figure 1. Market-Driven Product Lifecycle Management Framework
[E 1. miaSEr RE B EEESR
s N 4 I f_\
Hbrmids I . B e
Wl [P| EHEETEE O<— bk
. J . J 7= i A |
J ) B 1
Y Y
4 N 4 N\ 4 N\
Qe }-» A o it sk 3 PR it
i35 5 \ J X g ~ g
B | 1
'4 N/ 3\ 4
T L i dh M fe— L
. VAN J (.
e l N( l A
1 B 2 SN
| VAN J
Figure 2. Market-Driven Product Design Framework
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Table 1. The Sample Evaluation Form of Product Functionalities
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Table 2. The Sample Evaluation Calculation Form of Product Functionalities
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Table 3. A Sample Mobile Application Screenshot of the Functionality Evaluation Form
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