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Abstract
This paper takes the bar chair traffic data of a company in Xiamen as an example to study the
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number of keyword searches, product exposure, customer composition, and geographical distri-
bution of customers. We find out the core keywords through the exposure degree of the keywords’
organic traffic, then select a drainage commodity and a great sensation commodity through the
exposure degree of the keywords’ organic traffic and relevant data. At the same time, through
customer analysis, understand the composition and distribution area of users in the e-commerce
store. Finally, the operation marketing strategy is formulated according to the exposure degree of
the keywords' organic traffic, the characteristics of the drainage commodity and the great sensa-
tion commodity, and the customer analysis results. This paper also provides an operating process
for e-commerce shops to select the drainage product and the top-selling item based on big data
analysis and provides e-commerce stores with references.
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Table 1. Overview of the data in this study
= 1. ARRBUEET

22 4 i i i Vi iF] i
o BB AdixEe R A N/

2020 High Quality Fashionable Metal Leisure Coffee Table Bar o
Table Sets Bar Chair Design Sillas Para Barra Chaise De Bar 670 36 5.37% 198 8

Velvet Bar Counter Stool Home Modern Minimalist Casual Cafe o
Furniture Gold Metal High Bar Chairs 135 2 1.48% 10 0

Wholesale modern design lounge woqd/mz'irble bar table and buff 119 3 25204 12 2
fabric metal legs bow bar chairs with upholstered

Wholesale commercial furnlél;:estrgztlal bar chairs iron frame high 91 1 1.10% 8 0

Modern Furniture Cheap Metal Elegant Velvet Seat Elegant Black 80 1 1,950 10 0
Brown Color Classic Frame Metal High Chair Bar Chairs For Bar o370

Bar chairs nordic cheap counter furniture gold metal velvet back 10 0 0% 2 0
luxury kitchen modern high stool bar chairs for bar table ?

modern tulip bar stool Wholesale commerical furniture metal bar
o . 8 0 0% 0 0
chairs iron frame high bar stool

Morden Velvet Bar Counter Stool Home Modern Minimalist Casual 4 0 0% 0 0
Cafe Furniture Gold Metal High Bar Chairs 0

Wholesale fashion plastic bar chairs regtaurant/home/hotel/cof'fee 3 1 33.33% 2 0
shop/bar used bar stool with metal legs

Chair Bar Wholesale French High Table Restaurant Furniture 0 0 0% 1 0
Luxury Metal High Stool Bar Chairs 0
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Figure 1. The exposure comparison of the keywords’ organic traffic
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Figure 2. TF-IDF hot and high-frequency keywords in e-commerce websites
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Figure 3. Wordcloud of bar chair search
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Figure 4. Exposure trend of drainage commodity
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Figure 5. Exposure trend of a preselection great sensation commaodity
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Figure 6. Customer composition in the e-commerce store
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Figure 7. Distribution area of bar chair buyers
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