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Abstract

OBE concept, as a student-centered, student-oriented educational concept, emphasizes that all
teaching activities and tasks should be carried out around the learning outcomes. In this paper,
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the training standards of events marketing talents are detailed, and the personnel structure sys-
tem of Trinity of professional knowledge, core competence and professional quality is constructed;
on this basis, it designs the teaching process of exhibition marketing based on the achievement,
and reconstructs the teaching objective, curriculum system and teaching content, at the same time,
the teaching methods and means, the design of practical tasks and the evaluation system of the
course are explored and reformed in order to fully train the students’ ability of planning and mar-
keting management of exhibition projects, in order to enhance the competitiveness of employment
and social adaptability of students.
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Figure 1. Teaching design flow of Events Marketing course based on result-oriented
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Figure 2. Events Marketing personnel knowledge, ability and quality of the structure system
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Table 1. Events Marketing Teaching module corresponding to the knowledge, ability, quality of the target set table
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Figure 3. Evaluation system of Events Marketing course
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