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Abstract

Purpose: To state the necessity of drug interesting package design, analyze the interesting pack-
age design expression techniques combining with real examples, and let the patients get maxi-
mum conciliation on motion in the treatment process, and then cooperate with treatment actively
and recover earlier. Method: To analyze the patients’ psychological presentation and motion cha-
racters, and then specially dissect on the structure, shape and picture of drug package, to seek the
proper and effective techniques of interest expression, and then combine the outer package with
the drug function to realize the interesting package design. Conclusion: The drug package has cer-
tain specialty comparing with other commodities. So the package doesn’t only need to protect the
pharmaceutical function, but also needs to satisfy the patients’ emotion. While now most drug
package appearances in the market show rationality. The research and devotion of materials are
already very mature in the procedure, but seldom psychological concern for patients is presented
in the package. Therefore, the transition from object-oriented to human-oriented should be the
new problem we need to concern in the drug package design.
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Figure 1. Isomorphic design of packaging and medicine
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Figure 2. Isomorphic design of packaging and consumer psychology
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Figure 3. Biomimetic design of drug packaging
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Figure 4. Creative expression in bionic design
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Figure 5. Decorative structure design of drug packaging
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Figure 6. Visual exaggeration deformation design of pharmaceutical packaging
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Figure 7. Narrative design of the plot of drug packaging
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