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Abstract

In order to better construct the city, the thesis establishes the research framework between urban
furniture and the space, people and information of city, and puts forward the direction and chal-
lenge of the research and development on the strategic level of the city brand, by sorting out and
summarizing the relevant literature. Nowadays, the researches on urban furniture in China can be
mainly summarized as follows: Urban furniture embodies the cultural connotation and regional
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characteristics of the city; Urban furniture should form a recognizable green urban landscape; The
development of urban furniture comes from the systematic management of the city. This paper
also looks forward to the research direction of urban furniture in China from three aspects: eco-
logical and systematic design and management of urban furniture, perception for the design of
urban furniture from the customers of the city and the recognition of the value of urban furniture
in the city.
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Figure 1. Schematic diagram of urban furniture
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Figure 2. The urban furniture of Walk DVRC Hong Kong Central Park Street Project
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