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Abstract

Plastics are consumables in daily life. While providing convenience for consumers, they also cause
serious waste of energy resources and environmental pollution. At present, we are still moving
towards a “circular economy” of plastics. Therefore, the research and redesign of “replacing plas-
tics with bamboo” are carried out. Bamboo is a good alternative to plastics for sustainable recy-
cling. By studying the bamboo products at this stage and adopting the green design concept, the
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project aims to retain the natural form of bamboo, carry out innovative design for products, wea-
ken the local flavor of traditional bamboo products, and make bamboo products more in line with
the living needs of modern people, more modern and more social value.
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Figure 1. Hangzhou chair
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Figure 2. Bamboo washing machine
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Figure 3. Ping tea
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Figure 4. Disposable toothbrush redesign
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Figure 5. Multifunctional stationery box redesign
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Figure 6. Checkers toy redesign
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Figure 7. Lamp redesign
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