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Abstract

In the modern market situation, packaging design is faced with the challenge of diversification,
whether the product is easy to accept depends on whether the packaging artistic conception has
emotional resonance with consumers. In the course of the development of food and beverage
packaging design, the simple design style is still in line with the life value of the public. The design
changes from pure decoration to interesting function, emphasizing simple and clear graphics and
typesetting, and adhering to the green concept of sustainable development through simple pack-
aging materials, reasonable packaging structure, clear primary and secondary design layout and
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text and color collocation application to create personalized artistic conception, to close to the
public practice of green environmental protection of the simple life.
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Figure 1. Creative food nut packaging (Image source: Internet)
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Figure 2. Commersart’s packaging for Heinz chili sauce (Image: Internet)
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