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Abstract

According to the second census data, the total number of hearing impaired children in our country
is showing thirty thousand people a year to increase, and there are currently more than 800,000
hearing-impaired children under the age of 7 in China. In the families of hearing-impaired child-
ren, parents play a very important role in the psychological and physical development of children.
However, most parents of hearing-impaired children are able-bodied people with normal hearing,
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which leads to a very large gap in communication between parents and hearing-impaired child-
ren. Based on the investigation and analysis of families of hearing-impaired children, this paper
has an insight into the contradictions and problems existing in the family life of hearing-impaired
children, summarizes the needs of families of hearing-impaired children, and designs products ac-
cording to the needs and characteristics of 3~5 years old hearing-impaired children and their emo-
tions, aiming at easing the communication difficulties between hearing-impaired children and their
parents. Through questionnaire survey, this paper analyzes and summarizes the high-frequency
words in the lives of younger children aged 3 to 5 years old and graphically manipulates these words
to enable communication between parents and their hearing-impaired children through a tactile
and visual approach. This paper hopes that the product will reduce the communication costs of fam-
ilies with hearing impaired children, improve the well-being of family members and promote the
healthy psychological development of hearing impaired children.
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Figure 1. Demand analysis
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Figure 2. Children’s life high frequency words
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