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Abstract

The feelings and needs of activity subjects on campus play an important role in the optimization and
enhancement of campus public space, which is an important basis for analyzing the rationality of
campus public space. This study takes Shandong Jianzhu University as an example, follows the steps
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and requirements of Zaltman Metaphor Elicitation Technique (ZMET), selects 24 activity subjects of
campus public space and conducts interviews, and after the concept extraction and screening, finally
arrives at 14 original concepts, 26 associated concepts and 16 final concepts, and establishes the
consensus map of activity subjects through the combing of logical relations. The analysis obtained the
consensus that the public space on campus cannot meet the needs of the active subjects, the expecta-
tion of improving the space such as green plaza and the expectation of optimizing the campus man-
agement; it is suggested to improve and optimize the campus path construction, node enhancement,
and intelligent ecology in order to enhance the usage rate and vitality of the public space on campus.
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Table 1. List of respondents’ basic information
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Table 2. Examples of narratives from selected interviewees
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Figure 1. Respondent consensus map
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